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- Sal Cincotta

        Today we live in a    

        How will you use technology to

        from the crowd?

       digital world.     

       stand out
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Studio Portraits With Flare | Michael Corsentino
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Balancing Ambient Light & Flash | Michael Corsentino
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In photography, we use a range of classic lighting patterns, many based on the work of the master painters, to 
produce predictable and repeatable results. These foundation patterns are clamshell lighting, Paramount lighting, 
Rembrandt lighting, loop lighting and split lighting. Rim and accent lights can be added to any of these patterns 
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Studio Portraits With Flare | Michael Corsentino

STEP 2

STEP 1

One lighting arrangement you don’t 
hear a lot about is backlighting. 
This is when you place a light 
behind a subject who is facing 
directly toward the camera position 
and unobscured from its lens. This 

control, causing unwanted optical 
artifacts such as ghosted dots across 

image contrast. Tools like lens 

and egg crate grids help reduce 

hand to block light from directly 
entering the lens as well. 

There are circumstances when 

little know-how and a few lighting 
 

can be harnessed as a worthy 
addition to your lighting repertoire. 
In this article, I look at creating 

another day. 
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Studio Portraits With Flare | Michael Corsentino

Think Dreamgirls, Beyoncé and countless other subjects where one or more lights behind the model creates a 
dramatic entertainment-oriented background effect. 

of the foundation lighting patterns. I opted for directional side light on the opposite side of the strobe used for 

of the image. In addition to subject illumination, the keylight helps balance foreground and background light 
and adds back contrast that’s lost when light enters the lens. In some cases, you may want to add back additional 
contrast in post. 

good news is that, unlike the sun in the studio, you can turn off the modeling light on the strobe designated for 
backlight; now focus is no problem. So step one is to turn off the modeling light so that the only time there’s 
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Studio Portraits With Flare | Michael Corsentino
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Studio Portraits With Flare | Michael Corsentino

4 LIGHTS

to taste and make adjustments to the position of the keylight and its power.

see it was illuminating parts of the housing used to attach the grid. To remedy this, I masked off these areas with 

by introducing color for the background light. I started with blue and settled on yellow to add warmth to the 
image and complement the subject’s shirt and skin tone. I adjusted the height and left-to-right position of the 
background light throughout the shoot.
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Studio Portraits With Flare | Michael Corsentino

Im
a

g
e

 ©
 M

ic
h

ae
l C

o
rs

en
ti

n
o

Im
a

g
e

s 
©

 M
ic

h
ae

l C
o

rs
en

ti
n

o



26
   

S
h

u
tt

er
 M

ag
az

in
e 

, D
ec

em
b

er
 2

0
18

The
Professional’s 

Source

www.BandH.com
Where you will fi nd information 

on over 400,000 items

Visit Our SuperStore
420 Ninth Avenue
New York, NY 10001

Call an Expert Today

800-765-3045
Cash in or Trade up

Used Equipment
We Buy, Sell, and Trade

Free Expedited
Shipping

on orders over $49*

Learn, Explore and 
Buy at the Largest 

Photo Retailer

*Applies to In-Stock Items. Some restrictions may apply. See website for details. NYC DCA Electronics Store Lic. #0906712; NYC DCA Electronics & Home Appliance Service Dealer Lic. #0907905; NYC DCA Secondhand Dealer – General Lic. #0907906 © 2018 B & H Foto & Electronics Corp.

BandH.com
800-765-3045

Canon imagePROGRAF PRO-1000 
17” Inkjet Printer

CAPP1000 | $1,299.00

Outsight Creamsource
Micro Colour Essential Kit
OUOSKCSUCE | $1,495.00

Panasonic Lumix DC-GH5S Mirrorless 
Micro Four Thirds Digital Camera

PADCGH5S | $2,497.99

NEW Nikon Z7 Mirrorless
Digital Camera (Body Only)

NIZ7 | $3,396.95

Sony FE 100-400mm
SO100400GM

$2,498.00

Canon EF 16-35mm
CA163528LEF3

$2,199.00

Think Tank Photo Airport
Security V3.0 Carry On
 THAPSECV3 | $419.75

Sachtler System FSB 6 Fluid Head, 
Flowtech 75 Carbon Fiber Tripod

 SA0495 | $2,199.25

DJI Mavic 2 Pro
with Hasselblad Gimbal Camera

 DJMAVIC2P | $1,449.00

Zhiyun-Tech Crane 3-Lab Dual Channel 
Stabilizer Zoom &  Focus Control

ZHCRANE3LAB | $999.00

Apple 15.4” MacBook Pro with 
Touch Bar (2018, Space Gray)

APMR942LLA | $2,799.00

Vello FreeWave + Wireless 
Remote Shutter Release

VERWIIC | $59.95

NEW Canon EOS R Mirrorless Digital Camera

Visit BandH.com for the most current pricing

The first step in Canon’s mirrorless evolution, the EOS R 
pairs a redeveloped lens mount and updated full-frame 
image sensor for a unique and sophisticated multimedia 
camera system. Revolving around the new RF lens mount, 
the EOS R is poised to be the means from which to make the 
most of a new series of lenses and optical technologies. 

(Body Only) CAERB | $2,299.00

Sony Alpha a7 III Mirrorless 
Digital Camera (Body Only)

SOA73 | $1,998.00

Michael Corsentino is an Orlando, Florida-based editorial fashion and portrait photographer. In 
addition to his busy shooting schedule, Michael is a passionate educator, teaching workshops 
domestically and internationally. He is an author of two books, writes a monthly lighting 
column for Shutter Magazine and is a regular contributor to Photoshop User magazine and 
JointheBreed.com.

michaelcorsentino.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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Bringing Composites to Life From Story to Final Vision | David Byrd
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Bringing Composites to Life From Story to Final Vision | David Byrd
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I recently had the pleasure of experiencing Project Lunacy for the 

Salvatore Cincotta’s creative process is similar 
to my own. 

THE SPARK OF AN IMAGE BEGINS…
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Model: Cassandra Dorff
Designer and HMUA: Rachel Frank Designs (rfdbyrachelfrank.com)
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Bringing Composites to Life From Story to Final Vision | David Byrd
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BUILDING ROOTS WITH A LITTLE HELP FROM A SWORD
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Bringing Composites to Life From Story to Final Vision | David Byrd
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BRINGING IT TO PHOTOSHOP
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Bringing Composites to Life From Story to Final Vision | David Byrd
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EXTRACTION

REFINING THE MASK
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Bringing Composites to Life From Story to Final Vision | David Byrd

MAGIC SWORDS

 

WORLD BUILDING
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David Byrd has an overactive imagination and has used that gift in his art. He has a degree in 
theater, and worked as an actor and director before turning his attention to photography and 
Photoshop. It was through those collective disciplines that he realized he could tell stories from 
his imagination through photography, similarly to how he once did it in the theater.
realityreimagined.com

FINAL VISION
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Product Spotlight | 17hats

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

Why use 17hats?
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For more information, visit 17hats.com 

with

product
spotlight

Success is not easy. The journey to success is much harder than the journey of success. 

What does that even mean? Small business owners may be very good at their craft, but when it comes to managing 
customers, deliverables, quotes, contracts, invoices—this is not our gift in life. 

17hats helps you tame the chaos of your business and get you back to doing what you love. With 17hats, you 
have a tool that allows you to put everything in one place via four critical systems—Lead Management, Booking, 

Sound too good to be true? Check out the video below to learn more. 
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Tools
FOR SUCCESS

with Sal Cincotta
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There is no escaping it: We live in a digital world but we operate in some old-school ways. From photography to 

Here are some of the tools I use to run my business smoothly and make maximum use of my time. This isn’t just 
about saving time. It’s about giving your customers a unique experience. 

N-Vu // In-Person Sales and Online Galleries

Photographers sell in person or online or both. In our studio, we do both, so we need more than just a gallery. So 
many tools in the market are half-baked. They are trying to capitalize on new buzzwords like IPS, but they don’t 
understand them or they don’t provide complete solutions. 

sell to your clients. It is pure insanity, a complete waste of money. How many tools are you paying for? Wouldn’t 
it be nice if you had just one? N-Vu IPS is the closest thing to perfect there is on the market, and it will continue 
to dominate as the industry leader. 

Here are some of my favorite features.

Single Upload
 
Upload your images once. Make slideshows and galleries. Conduct in-person sales.

Room-Vu
 
Show your clients exactly what images will look like on their walls with this incredibly easy tool. 

Re-Vu
 
N-Vu offers you unlimited galleries, unlike their competitors. This allows you to relaunch all your client galleries 
around the holidays, for example, when you can make more money. 

IPS
 
IPS software is built right into the tool. Its feature list is long, and includes everything from slideshows to culling 
to ordering and order tracking. 

Single Upload

Room-Vu

Re-Vu
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17hats // Customer Relationship Management

You have clients who pay you, right? You have invoices and contracts, right? If you work for free, stop reading, 
I am not talking to you. 
 
If you want to give your clients a big-business feel with downhome personalization, 17hats is the tool to use. 

helps us manage the chaos. If you are a small business owner, you understand chaos. We live it every day. A tool 

 
Here are some of my favorite features.

Automation
 
Automation tools ensure every client a consistent experience. Imagine automating custom emails or getting 
reminders sent to you to perform certain tasks, like scheduling a phone call with the bride to review her timeline 
of her wedding day for any last-minute changes. Imagine a reminder to send your clients a thank-you gift after 
the shoot. 

Invoicing
 
Stop chasing clients down for money. Talk about amateur hour. The invoicing system gives you a hands-off 
experience. Set automatic reminders that go out when invoices are late. Without money, we can’t run our 
business. The tool makes it simple.

Client Portal
 
This is a great new feature that I already love. Clients would constantly email us asking how much they owe, 
can they make payments, etc. It was taking us time in email and tons of round-trip emails and phone calls to 
walk them through it. Now with client portals, they can self-service with their own dashboard containing all the 
details of their account.  

To learn more, visit www.17hats.com.
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Photo Mechanic 5

For culling images, Lightroom is just not the right tool for the job. It is bloated and slow. If you want to waste 
hours waiting for your images to render so you can see clearly if eyes are closed, use Lightroom. It’s like 
watching paint dry. 
 
Photo Mechanic is the fastest selection tool I have used. There is not much else to say. The tool is self-explanatory. 
You click on a folder with your images and they are immediately available and fully visible. Buy this tool. The 
time you save rending images will pay for it 10 times over. 

To learn more, visit www.camerabits.com.

NeoFinder // Hard Drive Media Management

Have you ever had a client call you four years later looking for an image? If you haven’t, you will. And if you 

 
NeoFinder was built to save you time. It is a cataloging tool like no other. When your hard drive is full, you 
catalog the drive using the tool by clicking a few buttons. That’s it. Now unplug your hard drive, turn off the 
power and store it someplace safe. 
 
Now, when the client comes back to you, all you have to do is open the tool, type in the client name and, within 
seconds, it will tell you what hard drive it’s on. 
 
You expect it to be more complicated than this, but it is that simple. This tool has singlehandedly saved me hours 
of my life looking for client images for their albums or holiday orders. 
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Sal Cincotta is an international award-winning photographer, educator, author and the publisher 
of Shutter Magazine. Sal’s success is directly tied to the education he received in business 
school. He graduated from Binghamton University, a Top 20 business school, and has worked 
for Fortune 50 companies like Procter & Gamble and Microsoft. After spending 10 years in 
corporate America, Sal left to pursue a career in photography and has never looked back.

salcincotta.com

Adobe Capture // Asset Creation

Imagine using your mobile camera to capture new patterns, vectors, fonts and color palettes. And then imagine 
it seamlessly making its way back to Photoshop, Illustrator and InDesign. If this tool sounds too good to be true, 
it isn’t. 
 
I use this tool constantly to capture the world around me and integrate it with my Adobe Cloud apps to ensure 
my creative team and my personal computer are all in sync with the new concepts I see in the world around me. 
 
To learn more, visit https://www.adobe.com/products/capture.html. 
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PROMO
VIDEO

with Christine Yodsukar
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How to Film Your Own Promo Video | Christine Yodsukar

TECHNIQUE
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How to Film Your Own Promo Video | Christine Yodsukar

 

Christine hails from Boston and currently splits her live/work/play time between Los Angeles, 
Portland, Oregon, and the rest of the world. Along with her husband and business partner, she 
took her wedding business from $100 weddings to a six-figure income in three years. She’s 
passionate about sharing her knowledge and can be seen frequently on WeTV as a wedding 
photography expert.

theyodsukars.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

Im
a

g
e

 ©
 C

h
ri

st
in

e
 Y

o
d

su
ka

r

Im
a

g
e

 ©
 C

h
ri

st
in

e
 Y

o
d

su
ka

r



THE PRINTER THAT’S EQUALLY OBSESSED

PRINT WITHOUT SKEWING. PRINT WITHOUT PROBLEMS.

We are obsessed with making sure your prints are faithful
to your vision. That’s why we are obsessed with making sure
the imagePROGRAF PRO Series printers prevent each page
from skewing. Learn more at usa.canon.com/proprinters

PRINT W

We are
to your v
the imag
from ske THE PRINTER THAT’S EQUALLY OBSESSED

Pr
int

ed
 im

ag
es

 s
im

ula
te

d.
 ©

 2
01

8 
Ca

no
n 

U.
S.

A.
, I

nc
. C

an
on

 a
nd

 im
ag

eP
RO

G
RA

F 
ar

e 
re

gi
st

er
ed

 tr
ad

em
ar

ks
 o

f C
an

on
 In

c.
 in

 th
e 

Un
ite

d 
St

at
es

 a
nd

 m
ay

 b
e 

tra
de

m
ar

ks
 o

r r
eg

ist
er

ed
 tr

ad
em

ar
ks

 in
 o

th
er

 c
ou

nt
rie

s.

OBSESSED
“Twin Flames”

Justin Aversano, Photographer

Justin Aversano is an artist and curator working within the 
New York art scene. He organizes shows and public art 
exhibitions around the country. He is also the owner and 
operator of Brooklyn Lightroom, a printing, scanning, and 
photography studio.

On Twin Flames:
“I started a series of 100 twin portraits to pay 
respect to my fraternal twin, to understand who I 
am through other twins. A healthy obsession that 

doing it for the right intention, to feel complete in 
my immersion into the story and to create a large 
body of work to share.”

On Obsession:

Why I Print:

“When you’re an artist, you obsess over the minute details because 
you want the piece to be perfect to your own standards. When I’m 
printing 100 pictures, I want to make sure that I can print all 100 
without any clogs, without any banding, without any problems. I want 
it to be perfect from 0 to 100.”

“When you’re holding the print, there is a great satisfaction in seeing 
something you made in your hands. I put the pieces in different 
order to see if there is a dialogue between images and where they 
should be displayed when I have editions of the prints. I believe in this 
project and I know that when I print and exhibit it, I will recoup all the 
money I spent, gain income and create new projects.”
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CRAFTING THE PERFECT

with Michael Anthony

client experience

73
  b

eh
in

d
th

es
h

u
tt

er
.c

o
m



75
  b

eh
in

d
th

es
h

u
tt

er
.c

o
m

Im
a

g
e

 ©
 M

ic
h

a
e

l 
A

n
th

o
n

y

In this article, I look at the parts of the client experience 
that make the biggest difference in your business. It 
shouldn’t come as a surprise that customer experience 
is tied directly to your bottom line. But do you know 
how important it really is? How do you grow a business 
where you automate much of the customer experience? 

The customer experience is made up of many different 
parts. The most basic thing to understand is that it is 
the totality of all of your client’s interactions with your 

you are a portrait photographer, those processes can be 
fairly quick, but wedding photographers will likely be 
with their clients for a year or more. Throughout that 
entire process, there are many different interactions 

Crafting the Perfect Client Experience | Michael Anthony
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WHAT ARE CLIENTS REALLY BUYING FROM US?

A common misconception is that clients are coming to us to purchase images. Not true. 

a friend go on Facebook and ask for a photographer recommendation. If you are in a 

can’t stop talking about. 

production, can lose you referrals.

Let’s take a look at the factors that go into crafting the perfect client experience.
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IMAGERY

There are likely hundreds of photographers in your area, so what are you going to do to stand out? If a client 

found intriguing enough to reach out to you. And that should be a question that you ask new clients as well. 

them that you are professional in all areas of photography? 

The goal is to create imagery that exceeds your client’s expectations.

hours a week on building relationships. 

shoot the weddings, train staff, do the marketing, and I let the editors edit. I can’t stress the importance enough of 
becoming a manager in your business rather than a technician. (For an in-depth look at the differences between 
the roles in your company—manager, entrepreneur, technician—read the book The E-Myth Revisited.)
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LEAD INTAKE

CALLS OR EMAILS? 

Is your lead intake consistent? Are you using tools 

likely encouraging window-shopping. The goal 
of your email response is to get your clients to a 
consultation. If you are trying to qualify your clients 

lowest number they see, so make sure that number 
is realistic. 

Millennials don’t like answering their phone, but 
when we do get ahold of them, it’s much easier to 

for that consult by explaining to them the process of 

them on the idea of coming in to meet you. That 
way, you can properly manage their expectations 
and make sure they understand your expectations of 

meet their expectations or mismanage them.

VISION BOARDS

Manage their expectations.  

WEBSITE OPTIMIZATION

Make it easy for your clients to book with you or make an inquiry. Keep it to two clicks or less. The more clicking 

BRANDING

mistake about it: A logo is about communication. If you bought your logo from someone who doesn’t understand 

your demographic, and it usually takes a professional to understand how to communicate that message. Let the 
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SHOOT PROCESS

The shoot itself should come natural to many of you, but aside from what we talked about in imagery, how do 
you ensure your clients are enjoying the shooting experience?

 

client experience.
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the last process in the client experience. 

to miss an order, edit, deadline or product type. Create a spreadsheet to track production and look into N-Vu as 
a solution for your clients. N-Vu offers built-in ordering and tracking in the near future. There isn’t a better tool 
than N-Vu.
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Michael Anthony is the owner of Michael Anthony Studios, a wedding photography studio based 
in Los Angeles. He has won multiple awards in international image competition for his creative 
use of light, storytelling and environmental portraiture. The five-member team at Michael 
Anthony Studios photographs around 60 weddings and over 200 portrait sessions a year.

michaelanthonyphotography.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

DELIVERABLES
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ONLY AVAILABLE AT YOUR 
AUTHORIZED TAMRON USA RETAILERwww.tamron-usa.com

SP24-70mm
F/2.8 Di VC USD G2 [Model A032]

SP15-30mm
F/2.8 Di VC USD G2 [Model A041]

SP70-200mm
F/2.8 Di VC USD G2 [Model A025]

Tamron’s image-stabilized 
G2 trinity is complete.

©Hernan Rodriguez
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PERFECTING YOUR

DIGITAL
WORKFLOW

with Vanessa Joy
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Perfecting Your Digital Workflow | Vanessa Joy
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"It's digital. 
You can't even tell."
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GET HELP WHERE YOU NEED IT
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PUT MARKETING IN YOUR WORKFLOW
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Perfecting Your Digital Workflow | Vanessa Joy

STREAMLINE YOUR PROCESSES

IFTTT

Captio

Later

Photo Mechanic

Blogstomp

Fundy Design Suite
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Perfecting Your Digital Workflow | Vanessa Joy

vanessajoy.com

Vanessa Joy has been a professional wedding photographer in New Jersey since 2002, and an 
influencer in the photographic community for years. Since starting VanessaJoy.com in 2008, 
she has taught photographers around the globe at almost every major platform in the industry 
(LearnPhotoVideo.com). Vanessa has been recognized for her talent and business sense at the 
renowned industry events CreativeLIVE, Clickin’ Moms, WPPI and ShutterFest. Her peers love 
her informative, open-book style of teaching.

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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Your Dream Studio: 

Digital Product 

Pricing Strategies
with Jeff & Lori Poole
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Your Dream Studio: Digital Product Pricing Strategies | Jeff & Lori Poole

For the past two months in The Business Corner, we’ve been building your price list from the ground 

for products based on your time invested and the hard costs to produce each product—essentially using 

 

WORKING DIGITAL PRODUCTS INTO YOUR PRICE LIST
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“DIGITAL FILES DON’T COST ME ANYTHING”—AND OTHER MYTHS

Shutter Magazine
 

CONTROLLING YOUR DIGITAL COSTS

SDDDrerereamamam SSStututudididio:o:o: DDDigigigitititalalal PPPrororodududucccYoYoYoururur ctctct PPPririricicicingngng S riri PPooooooleleleg g D orSS es | JeffeffeffStrategie eff & Loreffeffeff or
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Your Dream Studio: Digital Product Pricing Strategies | Jeff & Lori Poole

PRINTS?

FILES?

Client desire: social sharing

Client desire: inexpensive reprints

OTHER SOLUTIONS TO THE DIGITAL DILEMMA

 

CONSIDERATIONS BEYOND COST OF SALE
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Your Dream Studio: Digital Product Pricing Strategies | Jeff & Lori Poole

Client desire: “just to have them”

a good backup system, and then guarantee 
your clients that you will always preserve 

order in case the products need to be replaced 

their needs, and you’ve also alleviated their 

a way that only preserves the products they 

Archiving the images clients purchase in print encourages print 
sales over digital.
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Your Dream Studio: Digital Product Pricing Strategies | Jeff & Lori Poole

Just a few years after Jeff and Lori found themselves struggling to survive while living in the 
basement of their studio, back in 2012, they are the proud owners of a brand-new home on the 
coast of North Carolina. The owners of Wilmington’s Indigosilver Studio offer boutique boudoir 
portraiture and wedding photography. They are also the founders of The Shoot Space, their 
educational resource for photographers. Their Shutter Magazine column, The Business Corner, 
is dedicated to helping you grow your photography business.

indigosilverstudio.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

YOUR DREAM STUDIO CHECKPOINT: PRODUCT LINEUP COMPLETE

CREATIVE SOLUTION: THE MOBILE APP
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Beautify Your Brides Using Brushes in Lightroom Classic  | Dustin Lucas
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Beautify Your Brides Using Brushes in Lightroom Classic  | Dustin Lucas

Order of Develop adjustments for post-production are crucial in Lightroom since we all know it will be slow at 
times. Adobe recommends editing your images in this order: Apply the Heal/Clone tool, enable lens corrections 

panel. We have a well-balanced image out of camera for color and light, so let’s strike the Q key to open the Heal/

With the Heal/Clone tool open, we will need to toggle these options to deal with skin blemishes. Hold Shift and 

bracket keys, hold Option and Command, click and drag the brush or, if you are using a touchpad, scroll up with 

so you can view white spots where you will apply the Heal/Clone brush. Toggle the A key to turn this on and off 
to work faster. The last thing we want to do is remove beauty or birth marks. Doing that typically gets you into 

There are lots of opinions on what’s beautiful and natural, and how to make brides look their best. Posing and focal 
lengths are vital while shooting because they can set up an image nicely for touchup work in post-production. Focal 
lengths and taking a tight getting-ready portrait of the bride becomes a science. Just pull out your 70–200 lens and 

above and compose the image to accentuate their face.

going into Photoshop and won’t have frequency separation or the ability to recreate pores after we soften. Let’s 
focus on Lightroom and what’s already at our disposal. Trust Lightroom—it makes editing simple. 

HEAL THE SKIN WITH BRUSHES

1 2

3 4

5 6
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Beautify Your Brides Using Brushes in Lightroom Classic  | Dustin Lucas

buy third-party prebuilt ones. Find one that you like and apply it in the Develop module before making any other 
 

tones or brighten these colors. 

Hold Shift, Option and Command while striking the H, S, or L key to open this tool. Click and drag up to increase 

Hue adds some green undertones for red skin to balance it out; saturation pulls out orange tones; and luminance 

CORRECT THE COLOR & TONE

7

8

9

10

11ab
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12

LOCAL ADJUSTMENT BRUSH WORK

13

14

15
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16

17

18

19

this, the subject’s hair is being softened as well; we can remove this easily by removing the mask from this area. 
Click back in the space where we grabbed the eyedropper so we can select the brush. Hold Option and click to 
paint out the unwanted areas with the erase brush, including the eyes, eyebrows, lips and hair. This is useful for all 
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20

21

22

23

24

25

The last thing to do is to apply skin softening by either choosing a prebuilt effect or manually adjusting the 
sliders. For realistic skin softening, we want to lower the clarity settings into the negative values and increase the 

close to the skin tone where the lighting blew out the colors on the edge of the bride’s face. Start with subtle 

blacks to burn and lift highlights and whites to dodge. Once you paint in the burn adjustments, lessen the effect and 
duplicate the pin by right-clicking on it. Apply a different adjustment to control the lighting on the face. 

more. Lastly, by painting a new mask with clarity, you can dial in some creativity. Add some clarity to enhance your 
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Dustin Lucas is a full-time photographer and educator focused on the wedding industry and 
the academic world. After achieving his master of fine arts degree, a career opportunity opened 
once he began working with Evolve Edits. Through teaching photography classes and writing 
about photography, Dustin continues to expand his influence on art and business throughout 
the industry.

evolveedits.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

THE RESULTS 

ATTENTION TO DETAILS 

Constrain Crop before you start moving these sliders to reduce white edges. This adjustment is subjective and needs 

27a

28 29

26

27b 27c
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Inspiration can come when you least expect it. As 

photographers, we are visual artists. We  express 

ourselves through our camera and the images we 

create. Inspirations represents a  sampling of our 

industry and the vision of  professional photographers 

from around the world. 

Congratulations to all our featured artists. Be inspired 

and create something that is you.

Sal Cincotta, Editor-in-chief
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7 Ways to Stretch Your Creative Muscle | Scott Detweiler

7 WAYS TO

STRE    TCH
YOUR CREATIVE MUSCLE

with Scott Detweiler

Im
a

g
e

 ©
 S

co
tt

 D
e

tw
e

ile
r

16
8 

  S
h

u
tt

er
 M

ag
az

in
e 

. D
ec

em
b

er
 2

0
18



17
0

   
S

h
u

tt
er

 M
ag

az
in

e 
. D

ec
em

b
er

 2
0

18

17
1 

  b
eh

in
d

th
es

h
u

tt
er

.c
o

m

7 Ways to Stretch Your Creative Muscle | Scott Detweiler

Photographers sometimes forget they are artists, 
either because we don’t feel we utilize some of 
those traditional and messy tools or we have 

We might merely see our job as documenting 

to feed that creative side of our brain from time 

world-weariness, or ennui, that I discussed in a 
previous article can get to all of us from time to 

might mean it is time to feed the artistic side of 

Let’s discuss what you typically deliver to 

now literally a photographer, we continually 

that may lead to unique products and offerings 
that differentiate you from the competition and 
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where the additional paint is applied to the printed canvas on various details, 

rigor that photographers don’t get as part of their typical learn-on-the-go 

PAINTING

pieces, you would come up with something cool, and those wanting that type 

MIXED MEDIA
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WEIRD PROJECTS

 

 

DESIGNING SETS
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HEADDRESSES & WARDROBE

area I never intended to monetize, but sure enough, I have boudoir 

BODYPAINTING
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Scott is a conceptual portrait photographer based in Milwaukee, Wisconsin. Along with his 
original approach to portraits, he excels at fashion and boudoir, and is an amateur body painter. 
When he is not shooting, Scott turns his studio into a classroom where he holds workshops 
on lighting, conceptual work and boudoir. Follow him on Instagram @sedetweiler and visit his 
website at www.sedetweiler.com.
sedetweiler.com
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For the past 10 years, creators like you have helped Panasonic to design 

and build LUMIX G mirrorless cameras. And now, we are Changing 

Photography and Cinematography together. From LUMIX G9 with massive 

80mp RAW capture, to LUMIX GH5s with Anamorphic C4K video, your voice 

is ushering LUMIX toward a new era of image quality and creative control. 

What do you want us to create next?  |  #HeyLumix

Photo Credit | Rob Knight–
        Lumix G9, LUMIX G LEICA DG VARIO-ELMARIT 8-18mm, F2.8-4.0 ASPH. (H-E08018)

Imagined by Creators.
Built by LUMIX. 





LED LIGHTING
Innovative. Cool-Running. Energy Efficient.

© ROBERT LOPSHIRE

LED LIGHT WAND
LW-LED

LED RGB COLOR VIDEO LIGHT
RGB-VL

LED EDGE LIT PRO LIGHT
LED-ELLG

LED EDGE LIT LIGHT MINI
LED-ELSM

#ShootWithSavage

40mm F1.4 DG HSM | Art
Includes: Case, Petal-Type Hood (LH878-01)
 

Learn more at

sigmaphoto.com
All lenses protected by a 

4-Year USA Warranty

BREATHTAKING 
BOKEH AND
EXCEPTIONAL
RESOLUTION
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with Phillip Blume
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How First-Time Filmmakers Reached the Silver Screen | Phillip Blume

Shutter Magazine
Shutter

Lost Boys of Paradise

Shutter

Small Group
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How First-Time Filmmakers Reached the Silver Screen | Phillip Blume

HOLLYWOOD DOESN’T COME KNOCKING. YOU MUST DO IT. 

Small Group
Back to the Future

Small Group

 

Small Group

Lost Boys of Paradise
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How First-Time Filmmakers Reached the Silver Screen | Phillip Blume
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THEATERS ON DEMAND

Small Group

A FAMILIAR FACE. A UNIQUE SCREENPLAY. 

Small Group

Cobra Kai.
Ozark  First Man

Sully American Made 

Small Group

Small Group
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How First-Time Filmmakers Reached the Silver Screen | Phillip Blume

Phillip and Eileen Blume are award-winning photographers just crazy enough to believe art 
can change the world. Having transformed their small-town home studio into a top brand, they 
now work with clients worldwide. The Blumes specialize in wedding and fashion photography, 
and continue to focus on what matters most to them: charitable projects that include adoption 
advocacy and documentary filmmaking to benefit children living in extreme poverty. Phillip 
is a monthly contributor to Shutter Magazine, and together the Blumes speak at numerous 
top industry events, have appeared on CreativeLIVE and have shared their inspiring vision of 
more meaningful photography from the TEDx stage. They are owners of three photography 
brands, including a newborn studio, and are the proud founders of ComeUnity Workshops for 
photographers who seek balance. They live with their children in rural Georgia.

theblumes.co
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LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

TAKE YOUR SMALL GROUP TO SEE SMALL GROUP

Small Group 

Small Group

Small Group
Small Group

Small Group
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Two Secrets to Success: Your Skill Set and Relationship Building | Skip Cohen
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Shutter Magazine.  

better gear.” 

Ford versus Chevy. 

 

• Rental houses:
needs to be in your camera bag.

• Lease vs. purchase:

• Partnerships: 

UPGRADING YOUR GEAR



Two Secrets to Success: Your Skill Set and Relationship Building | Skip Cohen
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years ago, I was sitting right where you are now 

FINE-TUNING YOUR SKILL SET

UnMarketing, by Scott Stratten. The newest edition 

Stop Marketing. Start 
Engaging. The new edition has that crossed out and 

Everything Has 
Changed and Nothing Is Different

RELATIONSHIP BUILDING

 

 
 

 

 

 
 

 
 

 



Two Secrets to Success in Photography: Your Skill Set and Relationship Building | Skip Cohen
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Two Secrets to Success in Photography: Your Skill Set and Relationship Building | Skip Cohen

be anything but quiet.

Skip Cohen is president and founder of Marketing Essentials International, a  
consulting firm specializing in projects dedicated to photographic education, marketing 
and social media support across a variety of marketing and business platforms. He founded  
SkipCohenUniversity.com in January 2013. He’s been actively involved in the photo  
industry his entire career, and previously served as president of Rangefinder/WPPI and 
Hasselblad USA. He has coauthored six books on photography and is involved in several  
popular podcasts, including Weekend Wisdom.

skipcohenuniversity.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at



photographer salvatore cincotta

gear canon 5d mark iv 
canon 24-70mm f2.8L

exposure
lighting

location

image title by my side

f2.8 @ 1/100, ISO 400
profoto a1 with westcott rapid box switch octa
profoto a1 with cto gel on background
missouri athletic club | st. louis, mo
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Buy a Profoto A1 
and get an extra 
battery for free

Buy a Profoto A1 before December 31, 2018 
and get an extra battery for free. Get two  
extra batteries when you buy the A1 Duo Kit.

The power of small
Profoto B10
Can you spot our new light? It's in the middle just below the first 
camera. So yes, the Profoto B10 is small, yet it's more powerful 
than five speedlights and compatible with more than 120 light 
shaping tools - so it delivers beautiful light. This is small without 
compromise; and on-location - size matters.

Discover the B10 at profoto.com
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