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At Bay Photo, we know that you need a wide variety of options to display your images. That's why we 

offer thousands of combinations of sizes and options for you to choose from. We help you create the 

highest quality custom displays available anywhere.

Quality. Service. Innovation.
We’re here for you!

MetalPrints

Custom Displays for the Professional Photographer

Leading the Industry in Sizes, Options, & Quality

Clusters & Splits

 

Double Float AcrylicFramed Prints

 

Creative Edge

 

Standout

 

Exhibit Mount Display Stands

Images by: Sal Cincotta, Max Seigal, Steve Harrington, Annie K. Rowland, Chris McLennan, Stephen Oachs, Teresa Lee

Learn more at bayphoto.com/metalprintsOrder a Sample Pack to see our 5 MetalPrint surfaces!
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Launch Point | Sal Cincotta

A message from the editor-in-chief

LAUNCH POINT

- Sal Cincotta

wedding photography.
There is gold in those hills.

Don’t underestimate the profi tablity
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insightful and in-depth educational content for today’s professional wedding
and portrait photographer. Shutter uses the latest technologies to deliver
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the leading photography publications in the world. 
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The Art of the Scrim: Daylight Portraits | Michael Corsentino
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The Art of the Scrim:

DAYLIGHT PORTRAITS
with Michael Corsentino
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The Art of the Scrim: Daylight Portraits | Michael Corsentino

SCRIM AND SUBTRACTION ALL IN ONE
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HMUA Audra Seay works with Willie during look 1. Note the diffusion fabric on the top and right sides of  
the Cage.
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POSITION IS KEY
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The Art of the Scrim: Daylight Portraits | Michael Corsentino
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and the right diffusion panel used for soft side light.
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The Art of the Scrim: Daylight Portraits | Michael Corsentino
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FILL REFLECTOR

SHOOTING TETHERED ON LOCATION
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The Art of the Scrim: Daylight Portraits | Michael Corsentino

WORKING WITH MODELS

POST WORKFLOW
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the ceiling has a diffusion panel exposed. The right panel, formally diffusion for look 1, is now black block fabric.
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The Art of the Scrim: Daylight Portraits | Michael Corsentino

Michael Corsentino is an Orlando, Florida-based editorial fashion and portrait photographer. In 
addition to his busy shooting schedule, Michael is a passionate educator, teaching workshops 
domestically and internationally. He is an author of two books, writes a monthly lighting 
column for Shutter Magazine and is a regular contributor to Photoshop User magazine and 
JointheBreed.com.

corsentinophotography.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

A SCRIM IS A SCRIM
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diffusion for look 1, is now black block fabric.
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The Big Shot | Sal Cincotta
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The Big Shot | Sal Cincotta
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Getting the big shot looks easier than it is. Over the years, it has become a signature shot for my studio. Clients 
and photographers alike recognize our style. Clients pay a premium for that perfect signature shot of their day.
 
Let’s explore what goes in to creating that epic shot for your clients.

It all starts with vision. My style is architecture-heavy. Find your own style and look for that big shot that best 
represents it. I prefer scenes that are somewhat clean—clear of clutter and other distracting elements. Some of 
that can be edited out in post-production, but there is only so much you can do.
 

big mistakes I see people make when shooting big. You are showing everything in the scene, so it’s very hard to 

photo faster than some shitty cars in the background.
 

SEEING THE SHOT
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Before

After

 

the better choice.
 
I also use natural light. If I am working on a wedding and the wind is coming from a direction that forces the 

and it keeps my lighting setup simple. I love when this happens because it makes the shot that much easier to 
see—and, of course, less editing is always better. 

LIGHTING THE SHOT
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Poor composition is by far the easiest way to screw 
up your shot. If you’re careless, you can wind up 
with poles coming out of your client’s head, a 
crooked horizon line or a horizon line through a 
head.
 
Composition is meant to drive your viewer’s eye to 
the primary element. It’s about the arrangement of 
elements in your frame that best expresses the goal 
of your image. In a wedding image, the main goal 
is to showcase the primary element in the shot, the 
couple. How you arrange the elements can make or 
break the image.
 
Is there a path leading to the client? Where does 

where you want the viewer to go? If not, you might 
have a problem. What about brightness? Your eye 
tends to go to the brightest part of the scene. Is that 
where you want the viewer to go?
 
Hone your composition skills. It is one of the 
quickest ways to become a better photographer.
 
Here’s a trick I still use that can help you immediately. 
While looking at your image, close your eyes and 

be done via lighting, posing or cropping. Second, 
look for natural lines in the scene, like a staircase, 
horizon line or railing. Look for ways to use that to 

COMPOSITION IS KEY
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images posted that lack the most basic of details or that have details that don’t make sense, such as an errant sun 

 
So, you are trying to create this gorgeous bridal portrait, and your couple looks like they can’t stand each other. 
Who would buy that for their home? What I love even more is when photographers are shocked that they can’t 
sell these images or that their clients don’t love them. Of course they don’t love them—they are lacking any 

facial expressions, but in their body language. If they look uncomfortable in real life, they will look even worse 

 

THE DEVIL IS IN THE DETAILS
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After making the image, you’re still not done. You have to sell it. What’s the point of having this incredible 
image if it dies a horrible death on your hard drive? You have to sell it, and sell it big. One thing that has helped 
us sell big prints is to ensure we have large prints, metals, canvas and acrylics in our studio. If you don’t, how in 
the world can you expect your client to have enough vision to see how it will look in their home? It’s impossible.
 
Big dramatic shots are meant to be displayed big. When clients try to buy them as 8x10s, I immediately tell them 

will be the size of an ant in the frame.
 

free built-in tool called Room-Vu. A client takes a picture of a room in her home, and with Room-Vu, she can see 
what various sizes of an image will look like on the walls. 

SELLING THE BIG SHOT
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LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

Sal Cincotta is an international award-winning photographer, educator, author and the publisher 
of Shutter Magazine. Sal’s success is directly tied to the education he received in business 
school. He graduated from Binghamton University, a Top 20 business school, and has worked 
for Fortune 50 companies like Procter & Gamble and Microsoft. After spending 10 years in 
corporate America, Sal left to pursue a career in photography and has never looked back.

salcincotta.com
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look for your mistakes. We all love to celebrate our victories, but the details matter. Every time you shoot, ask 

I should know. I have been pushing myself for 10 years, and I have gotten better and better every year. It’s a 
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Mastering the Second Shooter Shots on a Wedding Day | Alissa Zimmerman

with Alissa Zimmerman

MASTERING
the

SECOND
SHOOTER
SHOTS

on a Wedding Day
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Mastering the Second Shooter Shots on a Wedding Day | Alissa Zimmerman
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#1: CANDID SHOTS

The most important skill of a second shooter is the ability to capture candid shots in a unique and artistic way. 
Anyone can grab a camera and take a few snapshots of the bridal party, family or guests interacting. It takes 
true talent to master timing, composition and an understanding of the “who’s who” on a wedding day, to turn an 
ordinary snapshot into an impactful candid image that your client will cherish forever. 

It’s always nice to be on a team with a primary photographer who knows when to make a group of people laugh 
to set up the perfect shot for their second shooter. 

Candid images can get stale or boring. Layer your subjects and shoot wide open to make an image more 
interesting. Use eye candy (objects in the foreground of an image) to add a little extra something to your candids.

The second shooter plays a crucial role on the wedding day. The most important shots below apply to anyone 
in the wedding photography business, whether you’re a secondary shooter, a primary photographer who hires a 
second shooter on a wedding-by-wedding basis or a studio with a full-time second shooter on staff. 

Use these four key shots as your foundation on a wedding day. Train your second shooter to understand their 
role and what is expected.
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Mastering the Second Shooter Shots on a Wedding Day | Alissa Zimmerman

#2: DETAILS, DETAILS, DETAILS

groom’s details in the morning while they are getting ready, the program and any extra decoration done for the 
ceremony and reception, and, of course, the impact ring shot. 

There also are plenty of times throughout the day when the primary photographer needs to focus on getting 

groom and groomsmen’s boutonnieres, the bride and bridesmaids’ bouquets, and any other special piece of your 
client’s wedding day. The second shooter needs to capture any detail the primary shooter does not. 

“Details” doesn’t always mean the second shooter needs to be photographing details. This also pertains to those 
moments when the primary photographer is setting up a big, dramatic shot. It’s the second shooter’s responsibility 

lying right, the groom’s suit should be adjusted correctly and so on. Paying attention to details like this for a big 
shot you intend to sell as a large piece for their home can make or break the sale.
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Mastering the Second Shooter Shots on a Wedding Day | Alissa Zimmerman

#3: COMPLEMENTARY IMAGES

I cannot stress enough the importance of building a wedding-day formula between the primary photographer and 
the second shooter. During any part of a wedding, no two photographers should be using the same focal length. 
Nor should those two photographers be standing in or around the same area to capture the same subject. 

Understanding the art of working side by side with another photographer and getting to know their habits and 

standing to get the shot during every part of a wedding. I know what lens I need and where I need to be standing 
to get the complementary shots that will give our clients images that capture every part of their big day. 

tight range lens, and vise versa. Understand that not every scene lends itself to a wide/tight formula, so learn your 
gear so you know what to use during each part of a wedding day.
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#4: CAPTURING EMOTION

This is my favorite part of being a second shooter and the number-one reason I love photography. The ability to 
capture emotion and freeze that moment in time for your clients is priceless. 

No bride on the planet wants to see images of herself ugly-crying, regardless of how emotional the scene may 
be. No bride on the planet wants to see an image of herself sharing an emotional moment with someone if it was 

These moments happen in the blink of an eye, and you won’t always be able to capture them perfectly. Take the 
time to learn the basics of a wedding day, and you’ll be able to anticipate these moments and be more prepared 

guaranteed to be an emotional moment. Control the situation ahead of time so they are perfectly staged and you 
are in the right spot with the right light, using the right gear. 
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Mastering the Second Shooter Shots on a Wedding Day | Alissa Zimmerman

Alissa Zimmerman graduated with a degree in television production and has been a part of the 
Salvatore Cincotta team since 2011. Today she is behind the camera regularly as Sal’s second 
shooter and as the executive producer and camera operator for Salvatore Cincotta Films, 
Behind the Shutter and Sal Cincotta’s School of Photography. Alissa is the creative director for 
Shutter Magazine and serves as Sal’s right hand, managing daily operations within the family of 
Salvatore Cincotta brands.
salcincotta.com
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Control your destiny when you can, and allow the rest of the emotional photojournalistic shots unfold naturally 
throughout the day.

Scent-imental Moments

FUJIFILM and INSTAX and SHARE AN ORIGINAL are trademarks of FUJIFILM Corporation and its affiliates.

©2017 FUJIFILM North America Corporation. All rights reserved.

FujifilmInstax.com;       Facebook.com/FUJIFILM.INSTAX;       @Instax;       @fujifilm_instax_northamerica
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Songfreedom was created to bring the best 
music to creatives for a price that makes 
sense. With a library specially curated by 
an unparalleled team of Music Supervisors, 
Songfreedom brings exactly what you need 
for your next video.

Featuring music by popular Mainstream 
artists and incredible Indie artists, this library 
has multiple selections for your every musical 
need.

www.songfreedom.com

Introducing Acrylic Prints like you’ve never 
seen before! Bay Photo’s NEW Non-Glare 
surface option features the same sleek and 
modern look of the popular Glossy Acrylic, 
except with a smooth matte finish so you can 
avoid reflections and light interfering with 
your image. Choose Non-Glare Acrylic Prints 
for a high impact display under any lighting 
condition.

www.bayphoto.com/wall-displays

The Omega Reflector 360 by Westcott 
combines the effects of a traditional reflector 
with the luxury of a ring flash effect, offering 
the ultimate portrait lighting. 

This reflector produces a main light and 
backlight with a single light source (like 
the sun or a speedlite). Designed by Jerry 
Ghionis, this is a must-have tool for both 
natural light and flash photographers.

www.fjwestcott.com/omega-reflector-360

The new Tamron SP 70-200mm F/2.8 Di 
VC USD G2 with faster autofocus and CIPA-
rated 5-stop VC image stabilization exceeds 
your highest expectations and will become 
your workhorse with its enhanced optical 
design that meets today’s camera resolutions; 
fluorine coating and upgraded moisture-
proof and dust-resistant construction; 
close-focusing; Arca-Swiss compatible and 
removable tripod mount; and new VC system 
with 3 modes for precision shooting.

www.tamron-usa.com
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the list | may 2017 We found a few for you to try...
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Reshape Your Wedding Market | Phillip Blume

4 Tips for Making Couples Want ONLY You

with Phillip Blume
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Reshape Your
Wedding Market
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Reshape Your Wedding Market | Phillip Blume

As a husband-wife photography team who got our start in 2009, Eileen and I can relate to fear of competition. 

studios in our area rolled their eyes and sighed, “Here come the newest low-ballers to ruin our business and sink 
the industry.”

That wasn’t how we felt. We were starry-eyed newlyweds looking to make our own way through the dream of 

(a unique and big problem). Our already small market was much smaller than we’d thought. We didn’t want to 

to be eye-opening for many photographers we coach one-one-one. None of us can change our markets. But we 

your best allies, lead sources and friends.

cheap. No 

and shiny new cameras they got for Christmas. How can photographers like us, who want to run legitimate  

Compete
 

After we got our heads around this concept, we found Blume Photography couldn’t keep up with all the inquiries 
-

phers, whose photos you see here.

1. ACCEPT RESPONSIBILITY
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Reshape Your Wedding Market | Phillip Blume

The closer we grow to other photographers, the more we understand that we are not all competing for the same 

photographers for the same bottom-of-the-barrel clients. The wrong clients.

 
important purchasing decisions in the limbic, or emotional, brain. The rational brain barely enters the equation.

There’s a huge, almost magical, business application here. Don’t miss it. There are people in your market 
 

2. UNDERSTAND LUXURY CLIENTS

more about the chairs.)

your prices without grasping this point, you’ll sink like a stone. The point is, we all need to stop talking so much 

instead about emotional experience.

Tell and show personal stories about your past clients on Instagram. Use your website’s About page to sell  

hire me!” to the unwashed masses.
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Reshape Your Wedding Market | Phillip Blume

keeps the brand consistent and attracts more people who like upscale weddings because they relate to what’s 
shown on the website. Their other brands target outdoor barn-style weddings and edgier affairs for hipster kids 
who like artsy images.

3. DEFINE YOUR STYLE

 
 
 

word-of-mouth referrals.

4. PEEL BACK YOUR  MARKET’S “LAYERS”
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www.theweddingreport.com. There is a fee to access the report, which is rich in information and worthwhile if 
you’re ready to strategize this way.
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opportunity exists here. There are extreme exceptions. 

two-horse town or on the moon. (Although if you’re 

attract clients there, too.) 

If you begin to feel as though all the leads you 

than harder. 

Explore our free online photography group ComeUnity 
at www.blumephotography.com/photographers. Watch 

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

Phillip Blume is an international award-winning photographer and, with his wife, Eileen, cofounder 
of Blume Photography Studios and ComeUnity Workshops. In addition to photographing 
weddings and portraits worldwide, the Blumes focus their eff orts on personal projects to help 
those suff ering extreme poverty. As educators, the two have appeared on CreativeLIVE, and 
speak to thousands of photographers every year. They live with their children in rural Georgia. 

blumephotography.com

85mm F1.4 DG HSM

50mm F1.4 DG HSM

35mm F1.4 DG HSM

24mm F1.4 DG HSM

20mm F1.4 DG HSM

Case, hood (LH927-02) included. 

Case, hood (LH830-02) included. 

Case, hood (LH830-02) included. 

Case, hood (LH830-03) included. 

Case, Cover Lens Cap (LC907-01)  included. 

Ultra-high resolution and groundbreaking 

image quality. The SIGMA Art line, featuring F1.4 

brightness and best-in-class performance. 

PICTURESQUE PRIMES.

SIGMA USB Dock
Update, adjust & personalize. Customization never 

thought possible. Sold separately.

Learn more sigmaphoto.com/usb-dock

All made in Japan. Our entire line-up on sigmaphoto.com. USA 4-Year Service Protection

SIGMA Corporation of America | 15 Fleetwood Court | Ronkonkoma, NY 11779, U.S.A. | Tel: (631) 585-1144

Follow us on Instagram @sigmaphoto and Facebook.com/sigmacorporationofamerica

CONCLUSION
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The Wedding Exit Plan | Moshe Zusman

The Wedding

Plan

Im
a

g
e

 ©
 M

o
sh

e 
Z

u
sm

an

6
4

   
S

h
u

tt
er

 M
ag

az
in

e 
. M

ay
 2

0
17



The Wedding Exit Plan | Moshe Zusman
6

6
   

S
h

u
tt

er
 M

ag
az

in
e 

. M
ay

 2
0

17

67
   

b
eh

in
d

th
es

h
u

tt
er

.c
o

m

Shooting weddings can get to the best of us. Maybe it’s when we are waiting for all the family members to 
come together for a big family photo in the middle of a wedding reception. Perhaps it is one of those moments 
when your bride turns against you. Or maybe the lifestyle of a wedding photographer has just become too much. 
Whatever it is, all wedding photographers face deep frustrations.

describe. Sure, your Lexus is now a babymobile, and there are those sleepless nights too. 

But the biggest change is the rest of your life. Weddings suddenly occupied a bigger part of my life than just 

rescheduling some clients for another day and not missing the most important day of someone’s life.
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a full headshot portfolio.
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two years.

proofs. And there’s no more chasing down clients for album choices years after their wedding.
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want to invest in the most.

tuned photographer.
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Moshe Zusman is recognized for his innovative, bold use of light and color with a distinctly 
modern edge. The Washington, D.C.-based Moshe has been shooting for more than a decade, 
and specializes in weddings, portraits, headshots and events. He has been featured at numerous 
workshops and conferences, including WPPI, PhotoPlus Expo, ImagingUSA and ShutterFest, 
and also hosts his own workshops at his D.C. studio.

www.headshotdc.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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you’ll decide you still want to shoot weddings and do headshots on the side, or maybe you’ll change your life 
altogether. 



THE SIGNATURE COLLECTION
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Engagement Sessions | Craig LaMere

Engagement sessions are one of my favorite sessions to shoot for a few reasons. You get to use almost any 

You can shoot editorial style. Another reason I love shooting engagement sessions is because the clients are so 
in love. They want to show the world, and are eager to try about anything at the shoot. 

The engagement session offers one of the best ways to build rapport and trust with your future bride and groom. 
It’s a fantastic calling card for future business. You have to do engagement sessions with a strict game plan, or 
they can get away from you. Let’s look at four big things to keep in mind when shooting future married couples.

digital imagery is likely to become obsolete in its current form. Eight-tracks, cassette tapes and compact discs 
are gone. But digital images have a place on our menu. For me, engagement sessions are one of the genres where 
digitals make more sense to sell than prints. 

what their investment would be on the 400 announcements they wanted. I lost a lot of business because I held 
tough to not selling digitals. Then I realized if I wanted to capture some of the business that was walking away, I 

only print up to an 8x12 before they started to break apart and pixelate. My clients could use the images for 
announcements and to print out images to place around the reception tables, but they could not use them to make 
large prints. I decided that if my clients wanted big prints, they would have to go through the studio. 

DIGITAL VS. PRINTS
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One of the other pitfalls I fell into was spending way too 
much time shooting sessions. When I started shooting 
engagement sessions, I treated them like a main course 
and not an appetizer. I had my clients bring three to four 
clothes changes and we would go to a bunch of locations. 
I shot 300 images per session. After culling the images, I 
was showing 100 to 120 images at the view session. What 
I did not understand was engagements are just a teaser 
to the wedding, and the wedding is the big show. I was 
putting all that effort and time into the engagement session 
and putting my clients through it all too; I found out pretty 
quickly that it was not the right approach for a couple of 
reasons.

One of the reasons this approach was bad was because I 
was asking so much of my clients. They were stressed out 
about all the clothes they had to bring. The time investment 
was hard on my clients. They would come to the studio all 
pumped up, and by location three, they were pretty tired. 
At the view session, they were overwhelmed looking at 
that many images; they quickly started to all look the same, 
so my clients started to second-guess. The biggest problem 
with my approach was that my clients did not want the 
number of images I thought they did. In my mind, I was 
shooting the session to sell an album, which at my studio 
would be around 20 to 30 images. My clients wanted just 

lot for the engagement because they were allocating the 
lion’s share of their money to the wedding and the wedding 
photography. 

Nowadays, instead of four clothes changes, we do two. 
One is casual and the other is formal or semiformal. We 
go to two locations and we shoot around 60 images for the 
entire session. The session is an hour or less. At the view 
session, I show no more than around 40 images. My clients 
are happy and I’m happy.

APPETIZER VS. MAIN COURSE
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Engagement Sessions | Craig LaMere

I love shooting engagements, but the goal is to book and shoot the wedding. I look at the engagement as one 
of the best ways to set yourself up for a successful wedding shoot. I have shot weddings where the bride and 
groom had someone other than me shoot the engagement. But shooting the engagement is a fantastic lead into the 
wedding day for a couple of reasons. When you shoot the engagement, you establish a rapport with the couple. 
The day of the wedding will be crazy, and it helps when they trust you are going to take good care of them. 

The engagement session also prepares you for their personalities and tastes. Time is of the essence at a wedding, 
and with nerves and stress levels so high, it is a huge advantage to know how the couple likes to be shot, how 
they take direction, if they like structure or if they are more in the moment. All these factors help you use the 
time you have to your best advantage.

MAKES THE WEDDING DAY EASIER
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Engagement Sessions | Craig LaMere
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Craig LaMere is an award-winning professional portrait photographer from Pocatello, Idaho. 
As well as running his full-time studio in Idaho, Craig is an international educator and speaker 
specializing in lighting and posing. He has two dogs named Logan and Steve and two cats 
named Emit and Martin.
mozstudios.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

Because shooting the engagement is so important and because our end goal is to book the wedding, we use the 
engagement session as an incentive for clients to book the wedding. In some of our packages, the engagement 
session is built in. Or, if my client is at a certain spending level, I offer the engagement as a bonus after they 
have booked. 

I know it seems strange to give something away once they have agreed to pay for it, but I know I’m going to do 
well with the wedding and I think it goes a long way for a value-added experience. Giving away a few hundred 
dollars is worth the word-of-mouth returns.

INCENTIVIZE THE SHOOT
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How to Defuse

4 Tips for Avoiding and Dealing With Client Catastrophes
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SET REALISTIC EXPECTATIONS
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How to Defuse Bridal Bombs | Vanessa Joy
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KEEP LINES OF COMMUNICATION OPEN
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How to Defuse Bridal Bombs | Vanessa Joy

Im
a

g
e

 ©
 V

a
n

e
ss

a
 J

o
y

Im
a

g
e

 ©
 V

a
n

e
ss

a
 J

o
y

SYMPATHIZE AND LISTEN

ASK THEM WHAT THEY WANT
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MAKE + SHARE 
PROFESSIONAL 
VIDEO SLIDESHOWS 

See Cory Ryan’s uniquely creative & inspiring wedding
photography in her featured ProShow Web slideshow.  

VISIT:  WWW.PROSHOWWEB.COM
vanessajoy.com

Vanessa Joy has been a professional wedding photographer in New Jersey since 2002, and an 
infl uencer in the photographic community for years. Since starting VanessaJoy.com in 2008, 
she has taught photographers around the globe at almost every major platform in the industry 
(LearnPhotoVideo.com). Vanessa has been recognized for her talent and business sense at the 
renowned industry events CreativeLIVE, Clickin’ Moms, WPPI and ShutterFest. Her peers love 
her informative, open-book style of teaching.

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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cHANgEs
Adapting to 

in the Wedding Photography Industry 
with Michael Anthony
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Change happens. Some of us love it and others hate it. Change can impact your business for the better or worse. 
Change can be something as small as new colors that are trending at weddings or something large, like the rapid 

a year. In business, I have learned one thing, no matter what: Change is inevitable. Those who learn to adapt to 
changes quickly are the ones who will have the most longevity in our industry. Think about businesses that failed 
to adapt to change, such as Kodak, Blockbuster and BlackBerry—the list goes on and on.

I had an ex-employee who used to complain about the number of changes I’d make to our studio policies. As a 
business owner, I keep my ear in tune to even the slightest shift in consumer behavior. If something seems off 
in your business, trust your instinct, because you’re probably right. That employee didn’t understand that the 
changes I made to our policies were in response to the consumer behavior I was sensing. 

violating my own pet peeve, and my business has suffered because of it. 

causing our clients grief. I had already assigned these employees to shoot weddings, and didn’t want to switch 
them out on our clients. But waiting until it was too late to make a change could have severely damaged my 

our costs and providing a better-quality product. Had I held out replacing my bad staff, it could have caused 
irreversible harm to our business.

Changes in the wedding photography industry are happening swiftly, and those of us who are not ready for 
change could get left in the dust. I run a very active wedding studio and believe that anybody you learn business 

from my own experience.
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Adapting to Changes in the Wedding Photography Industry | Michael Anthony
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This is a good change—for you—but you must understand that regardless of trends, when prices go up, so do 
client expectations. According to The Knot, the average price of wedding photography is up 8 percent this year, 

price goes up, the value needs to go up with it. Clients’ perceived value of your product can be objective to them, 
but you need to address their needs so that clients feel like they are getting a lot for their money.

must be followed up by, “They were totally worth it.” If that is not the follow-up that you receive, those potential 
new clients won’t reach out to you. Nobody wants to pay too much for anything. It doesn’t matter if they are 
wealthy or not: Clients want to feel they are getting value for their money.

WEDDING PHOTOGRAPHY IS GETTING MORE EXPENSIVE FOR 
CONSUMERS

Gone are the days when you could respond to your clients in two to three days. You have a life, maybe kids and a 
lot of other clients to deal with, but in your bride’s mind, she expects to be your only client. This may be a result 
of generational mentality, but I think it must have more to do with the fact that big businesses are providing value 
with exceptional service to justify increasing costs. This is good for the consumer, but a single photographer 

customer service issues, they are often a result of a misunderstanding or mishap, and are sometimes the fault of 

upset customer (but keeping a $49 activation fee).

Today’s consumer knows this, and many push for a concession that is ultimately granted by a large company that 

Bring that back to photography. If there is a misunderstanding on your pricelist or with a delivery time, most 
photographers aren’t in the position to give away a print or album for free, because we often work on low volume 
and high margins. You can’t simply say no to a client without offering a reason and a solution. 

you are right or wrong.

CLIENTS ARE BECOMING MORE DEMANDING FOR A
PROFESSIONAL LEVEL OF SERVICE
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Adapting to Changes in the Wedding Photography Industry | Michael Anthony

If I told you I didn’t run into customer service issues, I would be lying to you. You simply cannot always operate 

clients. Many brides like to be contacted weekly, and if that means setting an auto reminder to shoot a client an 

getting ahead of it. Larger markets like New York City and Los Angeles see these trends before smaller markets, 
so keep that in mind if you are not seeing the same thing.

helping you get the job done, and Ally, its lead management, will help with your responsiveness with prospective 

natural-light shooting is also on the way out. Clients are looking for more cinematic, romantic and artistic 
imagery that is technically well executed, well lit and with modern post-production. To be clear, I am not saying 

is improving, and they are looking for photography that stands out. Vanessa Joy and Sal Cincotta both have 
completely different styles of photography, but they both produce images in line with all of these qualities. 

Clients are more in tune with what makes a good photograph. They are not always correct, but they are paying 

to try new things to stand out. 

This means you need to practice, and if your portfolio from your paid shoots is not keeping up with aesthetic 

content for our clients. Those sessions feature dresses, lighting and scenes all in line with the modern aesthetics.

Here lies the threat to your business. Other photographers are seeing the shift in clients’ preferences to be more 
in line with that of the photographic community, but that means increased competition. 

AESTHETIC PREFERENCES ARE CHANGING

Including a wedding album in your packages is no longer an add-on, it’s an expectation. I used to get inquiries 
from people who told me they did not require an album. In recent years, those inquiries have turned into people 
requesting an album. That means your competitors are all offering albums. If you are not offering albums, you are 

multiple cover choices, etc. Most important, your storytelling ability must be on point and able to evoke emotion 
in your clients.

 
MillersLab.com for our different levels of albums. All three offer unique albums with exceptional  
customer service.

Judge Judy, and you are certainly going to turn off 

who only care about their portfolio”). 

generation. Let’s look at some popular ad methods.

AN ALBUM IS NO LONGER AN ALBUM

TRADITIONAL ADVERTISING IS A TURNOFF TO THE MODERN BRIDE
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Adapting to Changes in the Wedding Photography Industry | Michael Anthony

users have become numb to it. This is an example of traditional advertising. The problem is that the same ads are 
displayed repeatedly to the wrong people, and that’s ineffective.

If you have a large following of other photographers or have nontargeted people visiting your website, this could 

people, such as targeting visitors to a landing page.

Instagram ads are the way of the future. Organic reach is still high, but I have found that as of today, these ads 
are ineffective. 

and studio. Bombarding them with offers and discounts does not work like it used to because they see that all 
the time. Consider making a promo video offering free advice for wedding planning, and offer that to brides in 
exchange for their email. Once you have the email, you can use it to retarget your brides and send your offers 
and discounts. They will be more receptive this time because they already know you.

clients talking about you. If you are like me, you don’t have time to go on a weekly tour of your community with 
cookies and gifts, hoping to get on a vendor list that more and more venues are charging to be on.

once that catering manager is replaced, you must start all over. Instead, make sure you are talking with your good 
vendors once a month, but don’t expect anything from them in return. Sincerity goes a long way, and if you are 

client to a wedding vendor, but you are placing doubt in their mind as to whether you can handle their client.

Treat your clients like gold. Spoil them. Take care of their timeline and don’t let them have a single bad experience 

are by far our best source of new leads and bookings.

SOCIAL MEDIA AND GOOGLE

REFERRALS AND VENDORS
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Adapting to Changes in the Wedding Photography Industry | Michael Anthony

went unnoticed by many of them. Today, we can’t make a move without every photographer in L.A. knowing 
about it. It has been harder and harder to get help or advice from local colleagues since we are seen by many as 

and ex-employees were badmouthing us (we always book those clients). 

Once you’re successful, others will try to tear you down. You must resist the urge to sink to their level. If you 
are reading this article, you care about the success of your business, and that means you must do everything to 
protect it, even if it means swallowing your pride when you run into these situations.

Hopefully these tips will help keep you in tune with today’s market and bride. Stay in tune with the market, and 
you will see continued success. Don’t be afraid to make changes when things aren’t working.

Michael Anthony is the owner of Michael Anthony Studios, a wedding photography studio 
based in Los Angeles. He has won multiple awards in international image competition for his 
creative use of light, storytelling and environmental portraiture. The fi ve-member team at 
Michael Anthony Studios photographs around 60 weddings and over 200 portrait sessions 
a year.

michaelanthonyphotography.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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and your quality is higher than average. These websites pit all vendors against one another in a free-for-all; 
without getting to know your brand, all they have is your imagery and your price, which both sites encourage 
their vendors to display because research shows that clients want to see price before shopping. The problem is 

through your products and personality, it will be hard to charge an adequate amount for your services.

products. But they can be expensive, and shouldn’t be used for starting your ad campaigns.

build a list, and because of the nature of what we do, brides will need to be moved to a separate list after their 
wedding. Use free content to encourage brides to sign up for your list. Your content must be engaging. Brides 
who don’t care about what you are offering won’t sign up with you.

are now one of the largest Los Angeles wedding photography studios by volume and sales. This came from hard 
work, perseverance and making tough decisions. It also came though relentlessly adapting to changes in the 
market.

them. I watch my competitors every day to make sure that wherever they are going, I am already there. It may 
sound harsh, but business is cutthroat.

House of Cards, Kevin Spacey’s character breaks the fourth wall and says, “The 
higher the mountain you climb, the more treacherous the path.” It’s great advice, and so true. 

PAID DIRECTORIES

EMAIL MARKETING

THE INDUSTRY IS BECOMING MORE COMPETITIVE EVERY DAY
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Cascading Illusions Gown | Starting at $124
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YOUR PRODUCT LINE?

with Skip Cohen

11
8 

  S
h

u
tt

er
 M

ag
az

in
e 

. M
ay

 2
0

17

11
9
  b

eh
in

d
th

es
h

u
tt

er
.c

o
m



Is It Time to Expand Your Product Line? | Skip Cohen

12
1 

 b
eh

in
d

th
es

h
u

tt
er

.c
o

m

12
0

   
S

h
u

tt
er

 M
ag

az
in

e 
. M

ay
 2

0
17

The hierarchy of why people hire a professional photographer in the portrait/social categories goes brides,  
babies, pets. With brides in the number-one spot, weddings represent a huge potential for a never-ending  
demand for your work, plus an incredible opportunity to sell new products and services.

I want to get you thinking about some fresh ideas along with a few tried and true standbys to increase your 
revenue. Let’s offer your clients a greater selection of add-ons.

Before I hit you with a list of things you should be offering, let’s talk about pricing. I bet that at least half of you 
have priced your product too low. As Sal Cincotta once said in an old video, and I’m paraphrasing a little, there’s 
no greater way to screw up your business than to wrongly price your products and services.

Review all your costs. Compare what you’re offering with your competitors. Understand the margins you need 
in order to eat something other than macaroni and cheese every night. Expanding services and products won’t 

This is a shameless plug for my Lynda.com videos: Search my name on Lynda and check out my video on  
pricing. I had a lot of fun doing it, and it’s loaded with solid tips and other resources to get you on the right track.

Not every idea I want to share this month is new. Here’s an old idea—one that I’m amazed more photographers 
don’t use. 

The primary reason to always do an engagement shoot has nothing to do with expanding your product line. It’s 
about establishing trust with the client. An engagement shoot gives you and the couple the chance to get to know 
one another. It’s about relationship building. On the wedding day, you’ve already established trust, so you’re 
more likely to get the natural expressions you want during the shoot.

If you do a great job on the engagement shoot, you should have plenty of images for the couple to share on 
social media. Here’s your chance to demonstrate pure creativity.

• Engagement Videos: It’s the perfect extension of your storytelling ability as a wedding photographer. 
I’m a big fan of Photodex and ProShow Web. Create a slideshow from the engagement shoot, and you’ve 

technology and bringing together a few short video clips with still images and great music.

• Posters: Two years ago, Marathon Press launched Bella Art Prints, which offer a great way to promote 
the love story you’ve been hired to capture. Think about a Hollywood movie poster starring your bride 

Prints gives you a way to create an affordable poster that becomes an extension of your product line and an  
amazing surprise gift to your clients.

• Save-the-Date: Use your still images to create a postcard, video or stationery in a format your clients  
can mail. I know this isn’t a new idea, but it is if you take control of the process. You’re the one who  
implements the idea, working with a local printer/design company. Marathon can help you through each 
step of the process.

ENGAGEMENT SHOOTS

VIDEOS/POSTERS/SAVE-THE-DATE CARDS/STATIONERY
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A holiday card is the perfect addition to the albums you’re going to create for the client after the wedding. As 
you’re shooting the engagement and wedding images, look for that opportunity to shoot something spectacular 

content companies is PhotoFlashDrive.com. It offers an ample collection of creative ideas for the packaging of 
jump drives, prints, etc. You’re the only one who can create the excitement around the services you provide. If 
you don’t elevate the value of the images to the level they deserve, nobody else will.

Here’s an idea I learned from photographer David Ziser years ago. He would do his best to contact every bride 

The younger the bride, the more friends she has who will be getting married. This is a word-of-mouth business, 
and a surprise call from the photographer who shot the wedding is going to spread to every friend and family 
member of the bride. You couldn’t ask for better PR.

I’d love to take credit for the idea, but it belongs to wedding photographers Justin and Mary Marantz. The  
“silver frame” refers to an image that’s so outstanding it can stand alone, outside of the album. It’s the image the 

quality image with impact that shows off your skillset. 

It’s not a typical question you’d ask your lab, but while you might be tired of canvas prints, many of your  
clients have never seen one, let alone owned one. I have two oversize canvas prints in my home, and I’m always 
surprised by the response from friends who visit.

We might be tired of canvas prints as members of the photographic community, but the public isn’t close to 
getting bored with the idea—especially when they’re the subject in print. A great lab can print on virtually  
anything. This is an opportunity for your creative skills to shine.

All it takes is one phone call to your lab to ask that question. Labs are always coming up with new products and 
ways to share images, but you won’t know about them if you don’t ask. While walking ShutterFest gives you a 

When a couple is scheduled to come in to see their proofs, wedding photographer Joe Buissink creates a special 
surprise gift. He picks one of his most favorite images and prints it nice and big. He frames and hangs it in his 
studio before the couple comes in. It’s his gift to them before they even begin thinking about their album. 

Here’s one more piece of brilliance from Joe. He always signs the print. Why? Because he wants them to  
remember he’s an artist, and artists always sign their work.

HOLIDAY CARDS
JUMPS, DRIVES, PROOFS, PRINTS AND IPADS

FIRST-ANNIVERSARY SITTINGS

SHOOTING FOR THE SILVER FRAME

“WHAT’S OLD?”

“WHAT’S NEW?”

ONE BIG PRINT
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All of these ideas can help you build a stronger wedding business, but don’t forget your skillset comes before 
pricing. You’ll never be able to justify your pricing if your skills aren’t better than Uncle Harry’s. Your clients 
deserve the very best, and so do you. You’re not just working to be an outstanding artist, but, in the wedding 
world, the ultimate storyteller. 

Skip Cohen is president and founder of Marketing Essentials International, a consulting 
fi rm specializing in projects dedicated to photographic education, marketing and 
social media support across a variety of marketing and business platforms. He founded 
SkipCohenUniversity.com in January 2013. He’s been actively involved in the 
photographic industry his entire career, and previously served as president of Rangefi nder/WPPI 
and Hasselblad USA. He has coauthored six books on photography and is involved in several 
popular podcasts, including Weekend Wisdom.

skipcohenuniversity.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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Product Review | Panasonic Lecia Vario Lens

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

Talking about cameras without talking about glass is an incomplete conversation. Sure, in recent news, 
Panasonic is stealing the show with its new and incredible GH5, but the new lens lineup being released is 
nothing to ignore. 

In this month's review, we check out three killer lenses: the new 8-18mm F/2.8–4.0, the 12–60mm F2.8/4.0, 
and the 100–400mm F/4.0–6.3

Features include:

• Splash and dustproof lens bodies with compatible LUMIX G cameras
• Legendary performance of the LEICA lens
• Suitable for hybrid shooting in either 4K video or high-resolution still photography
• Reduced exposure shifting during video capture
• Compatible with Dual I.S. 2.0 when used with compatible LUMIX G cameras

Why the LUMIX Leica Vario Lens?
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For more information, visit shop.panasonic.com

with

product
review

100-400mm F/4.0–6.3

12–60mm F/2.8–4.0 8–18mm F/2.8–4.0
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5 Common Wedding Mistakes | Melanie Anderson

5
WEDDING
COMMON

MISTAKES
with Melanie Anderson
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5 Common Wedding Mistakes | Melanie Anderson

This month, we look at how to keep your gear lightweight, items to pack for care kits for your bride and you, 
one of the most important mistakes that wedding photographers make, and how to showcase images and create 
suggestions of products at the sales session.
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A preconsultation is so vital in wedding photography. This is the only genre where I meet with potential clients 

personality, and to educate our clients on the power of the print. Showcasing albums and wall portraits allows us 
to presell products and create an awareness that not only are you there for the day of the wedding, but that you 
actually care about creating heirloom products for them. Explain how important it is, that years from now the 
investment will be one they will not regret. 

I pour everything into the wedding day—this is a day that I too cannot get back—so I want to know that my 
investment in time is worth it. I also want to ensure that I actually get along with the potential clients.

PRECONSULTATION
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5 Common Wedding Mistakes | Melanie Anderson

Occasionally I learn that our product prices are too expensive for a potential client. This is a perfect time to 
suggest a gift registry for the after-the-wedding sales. We create a custom link with graphics for the couple to 
share on social media via their custom website if they have one. Most couples create these so their friends and 
family can keep up to date on wedding plans. Brides use them for journaling their experience. These custom sites 
are a great place to link a registry directly or via a link. We can link to our website and create a shopping cart in 
any denomination. This money is tracked and used for their albums and wall portraits. It’s a win-win for your 
studio and your bride and groom. 

Encourage parents of the bride and groom to join in on consultations. They are often the ones paying for the 
wedding, and if you can make a connection with them, chances are they will be willing to increase their budget 
and include parent albums in post sales.
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The gear musts for me include the Spider Camera Holster. I use 
the strap as well as the holster system. I had the company create 
a dual unit for me so I can carry two camera bodies at the same 
time. I don’t shoot without it. The Holster is an extension of me. 
Having my gear at my hips saves my lower back, shoulders and 

hair and position them more easily. It alleviates having to set down 
my camera or having it swing from my neck all day. 

Having two camera bodies lets me keep a 24–70 lens on one and a 
70–200 on the other, giving me versatility throughout the ceremony 
and reception. The other lenses in my bag are a macro to capture the 

imagery, and an 85mm for portraits. I like the 85mm, which I shoot 
wide open, allowing me to photograph anywhere. 

I bring speedlights, which are portable, lightweight, durable and 
dependable. I like to have three speedlights so I can capture depth; 
I set up two or three side by side to overshadow the sun, creating 
more cinematic images and allowing the sky to shine through. Some 
lightweight stands, extra batteries and MagMod systems round out 
all that you need for any lighting conditions. 

One last piece of equipment I always bring is a stepladder. It’s 
useful for special dances and cutting of the cake, where I might 
want a higher angle.

GEAR
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Lack of self-care is one of the most important mistakes photographers make. We stay so focused on the bride 
and groom along with everything around us that we might forget to eat and hydrate. You are no good to anyone 
if you don’t feel well. I keep Pepto and Advil in my arsenal. An extra set of clothing is a good idea. Accidents 
happen. Someone could spill something on you, clothing could rip or you could sweat through. Changing before 
the reception keeps you looking and feeling professional. I also keep water, soda and small snacks on hand. 

I also keep a mini notepad and pen for any last-minute changes that I need to remember, such as a family member 
requesting special shots that the bride and groom had not mentioned, and that I will do my best to accommodate 
if time permits.

I keep a bridal care kit with me that includes bobby pins, safety pins, clear nail polish and hairspray. I also pack 
small snacks and water for the bride. 

SELF-CARE

BRIDAL CARE
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Melanie Anderson is an award-winning photographer and wife to her husband of 20 years, Bill, 
and a mother to their four children, Sarah, Emily, Kayla and Billy. Anderson Photographs is located 
in the Arts & Entertainment District of downtown Hagerstown, Maryland. Melanie is a Certifi ed 
Professional Photographer who received her Photographic Craftsman degree in February 2015. 
Melanie is passionate about one-on-one mentoring and works diligently to provide educational 
resources and workshops to fellow photographers through Anderson Education. Learn more at 
AndersonPhotographs.com.

andersonphotographs.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

· Create a gift registry. 

· Create a self-care kit.

· Create a bridal care kit. 

This is the most common mistake wedding photographers make. Always invite your bride and groom and their 
parents to come back to your studio to view the art prints and album options. Otherwise, you are leaving money 
on the table. You can make more money from product sales than the wedding coverage. It starts with educating 
your client at the consultation, where you explain your process and the importance of printing their images and 
creating heirloom products.

POST-WEDDING

ACTION PLANS
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Discover a new way to be true to your vision.
The newly reimagined Tamron F/2.8 fast telephoto 
zoom lens with faster autofocus, CIPA-rated 5-Stop 
Vibration Compensation* and improved M.O.D of 
just 37.4” exceeds your highest expectations.

© Thomas Kettner   Focal Length: 200mm Exposure: F/2.8 1/125sec ISO: 400

ONLY AVAILABLE
AT YOUR AUTHORIZED

TAMRON USA RETAILERwww.tamron-usa.com

SP 70-200mm F/2.8 Di VC USD G2 (Model A025)
For Canon and Nikon mounts
Di: For Full-Frame and APS-C format DSLR cameras

*VC Mode 3



Coaching Emotion With Wedding Clients | Mariea Rummel
14

0
   

S
h

u
tt

er
 M

ag
az

in
e 

. M
ay

 2
0

17

14
1 

  b
eh

in
d

th
es

h
u

tt
er

.c
o

m

Emotion
3 Steps for Coaching

With Wedding Clients
with Mariea Rummel
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Putting emotion into your images can set your work apart. There is something magical about an image that tells 
a story. Whether that story is about passion or laughter, people are drawn to these images. It’s so simple, yet very 
few photographers can tap into this with clients.

My journey to photographing emotional images started six years ago when I was tired of using the same poses 
with my wedding clients over and over. “Smile. Now don’t. Pretend you’re dancing.” Ugh. The feeling of being 
stuck and uninspired spurred me to change. I knew I needed to alter my photography style, but how?

their love story. 

And so I started building a style of photography that would drive my whole brand. Here are the steps I took  
to create emotional photos and build trust with clients so they could relax and become vulnerable in front of  
the camera.

STEP 1: BUILD YOUR RELATIONSHIP 

Trust and time are the keys to getting your clients to open up. Meet with them face to face when booking 
them. If they are out of town, use FaceTime or Skype. Let them talk. Get them to tell you their love story. 

After booking, I send out a small questionnaire titled “Getting to Know You.” These few questions help me 
understand their personalities. I refer back to them right before their engagement session or wedding.

1. How did you meet? I want details.

3. What do you love about your future bride/groom? 
4. Tell me about the proposal. I want details.
5. What does a perfect day together look like?
6. What are your hobbies? What do you like to do together? 
7. Who’s the extravert? Who’s the introvert?
8. What are you both looking forward to the most during your wedding?

If your clients feel you are truly invested in and care about their relationship, they will feel more comfortable 
with you. Adding an engagement session into their collection is a great way to build a stronger bond before 
the wedding. They see how you work behind the camera, and you see how they are in front of it. On the 
wedding day, they are relaxed because they know what to expect. 
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STEP 2: COACH YOUR CLIENTS

Having photos taken, for the average person, is a little nerve-wracking. Our clients aren’t all models. If we 
threw them in front of the camera and said, “Do something,” they would freeze up. They want to know that 
you have this under control. Before most of my engagement sessions, I take them out for happy hour. We  
chat and laugh, and I get them to relax before their sitting. I’m watching their personalities a bit more so I can 
plan the best approach for the shoot and sales. I reassure them that I will help every step of the way and that we 
are going to have an awesome time. I give them a funny example of my coaching method so they completely 
understand.

more reserved couple to yell out their favorite cuss word. Evaluate your coaching topics for each couple. 

When talking to your couple during a shoot, keep it simple. Let them relax between coaching topics. Don’t throw 
the whole book at them. You’ll overwhelm that poor couple and yourself. For your own sanity, make it a goal to 
try one new coaching topic every few clients. 

We have a million things going on in our heads during a shoot. “Where’s the sun? F-stop, ISO, WB…is that dirt 
on her dress? Where did this wind come from?” Stop. Breathe. Don’t get ahead of yourself. Focus. You got this. 
Now you are ready to deliver.

Just like an actor, you are setting the stage, and delivery is everything. When you are coaching, take the camera 
away from your face. No one can hear you behind the camera, and your voice and facial expressions set the 
mood. I walk right up to my clients, inches from their faces, and whisper, “Luke, kiss Sarah like it’s the last kiss 
you will ever give her.” The whisper and the closeness is a perfect delivery. If I stood 15 feet away and loudly 
said the same thing, the outcome would be far less emotional. You want to take the shots right after you offer 
suggestions. Those reactions contain the true emotion you are looking for. 

Here are a few of my coaching topics.
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Love coaching

· Without saying a word, show how much you love each other.
· Say what you love about each other.
· Close your eyes. Think about what a blessing you are to each other.
· Close your eyes and touch foreheads. Breathe in and out together, and think about when you knew you       
  were in love.
· Cuddle tight like you’re trying to stay warm. Close your eyes and, at the count of three, slowly open your  
  eyes and look at me. (This is three reactions in one.) 
· Tell each other three things you are most thankful for.
· Cuddle with just your faces.
· Wrap your arms around your future spouse. Without words, show that you are here to always take care of  
  this person.

Laughter coaching

honeymoon, sexy time (in your best Borat voice),       
  bridezilla, your best man.
· Whisper something sexy in the other’s ear.
· Go in for a kiss but don’t let the other kiss you.
· Tickle your partner’s neck with just your lips.

· Who’s the saver? Who’s the spender?
· At the count of three, yell out your partner’s favorite cuss word.

Yes, you will act like a fool and you might feel a little out of your comfort zone. But your images will be 
amazing, and that’s all that matters. My clients always say their time with me was a blast. 

This form of coaching isn’t only for your couples. You can tweak these suggestions for the bridal party and other 
photo opps.
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17 Mariea Rummel is a wedding and portrait photographer based in Northern California. In her 13 
years as a full-time photographer, she has found her niche as a “lifestyle” photographer focused 
on capturing true emotion. When she’s not writing about herself in the third person, Mariea loves 
spending time with her family, hiking and traveling, and is a dedicated foodie.
mariearummel.com

STEP 3: EMPOWER YOUR CLIENTS

Throughout the engagement session and wedding day, remember to praise your clients. Sometimes we are too 
deep in our own thoughts that we forget to empower the people we are photographing. Tell them often that they 
are doing a wonderful job. Whenever they might feel awkward, give them praise. Don’t be afraid to show them 

Don’t overwhelm yourself trying to memorize all of these coaching suggestions. Pick one or two and perfect 
them. Use them to break the ice or when you feel stuck. Challenge yourself to think outside the box and create 
your own suggestions. 
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Curating the Editorial Wedding | Bobbi Petersen & Doug Weittenhiller

Wedding photography began shortly after photography was 
born in the early 1800s. Queen Victoria and Prince Albert get 

was relegated to the studio using traditional poses. Modern 

the genre: editorial wedding photography.

 
rather than interact with people and details. The results are 

wedding participants.
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Twig & Olive Photography is a fine art studio specializing in custom editorial weddings and 
portraiture. Bobbi, Courtney and Doug bring an authenticity to the genre that sets them apart 
from the competition. They’re based in Sun Prarie, Wisconsin, with a satellite studio in Winter 
Park, Florida, and are available worldwide.

twigandolivephotography.com
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to serve the editorial process.
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REINFORCED LENS-SWAP POCKET LINED WITH MICROFIBER FOR EXTRA LENS PROTECTION

QUICK ACCESS STORAGE COMPARTMENT BOTTOM WITH 2 EXPANDABLE VELCRO POCKETS ON FLAP

REMOVABLE QUILTED DIVIDERS // 1.5” ATTACHMENT BANDS ON SIDE PANELS

“JUNK DRAWER” FOR QUICK ACCESS STORAGE OF CORDS, SMALL ITEMS, ETC.
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W E D D I N G  V I D E O
F O R  P H O T O G R A P H E R S

5 Tips for Getting Started
with Ning Wong
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Wedding Video for Photographers: 5 Tips for Getting Started | Ning Wong

KNOW YOUR GEAR

When I started my wedding photography business seven years ago, I never imagined I would become a 
videographer as well. The Canon 5D Mark II had recently been announced, and the DSLR video revolution was 
born. When Canon added the ability to capture video on the DSLR, it was a game changer: Now you could create 

After a dozen or so requests for video, I felt that I should start adding it to my business. I was tired of losing these 

I apprenticed under a local videographer, took workshops and learned through trial and error. The learning 

to another level. I encourage you to reach out to fellow videographers. On-the-job experience is extremely 
valuable, teaching you things you can’t read about online.

Knowing the ins and outs of your gear is crucial. You don’t want to be fumbling around on a wedding day trying 

shooting the wedding.

tutorials. Practice makes perfect. Look at it like this: If you were a concert pianist, you would spend countless 
hours practicing your music before a concert. You wouldn’t wait until you got onstage to start practicing.

Think of the concert like your wedding. Don’t practice when you are “performing” at the concert. Spend all the 
time before your event to practice so that when it comes to your client’s wedding day, you are ready to perform.

would tell myself.
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USE A TRIPOD OR MONOPOD

SHOOT FOR THE EDIT

ANTICIPATE THE UNEXPECTED

Shaky footage is not your friend. One of the biggest beginner mistakes is to not use proper support for your 
camera. Whether it’s a tripod, monopod or gimbal, use something that will help keep your footage steady. 

you have a good shot lined up, focused and exposed on your tripod, leave your tripod and camera alone. Quit 

your camera. 

When you’re shooting different kinds of shots throughout the wedding day, keep in mind what each shot will be 
used for. Don’t just take a shot that doesn’t have any purpose. You want each shot to help drive the story of the 
wedding. 

Shoot for transitions. That means using a slider or a pan/tilt movement to bring your viewer into the scene. 

I encourage everyone to edit their own footage. That way, you can critique your shots and work on improving. 
If you do the editing yourself, you’ll quickly learn how to shoot certain shots and shoot for transitions, and how 
to make your life easier.

Shooting video is tougher because you have to be ready to shoot the moment something happens. If you always 
keep your eyes peeled and ready to go, you’ll be able to anticipate the unexpected. 

wow them with those creative shots they weren’t expecting.
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Wedding Video for Photographers: 5 Tips for Getting Started | Ning Wong

SHOOT B-ROLL

USE LICENSED MUSIC AND CONTENT

SHOW UP EARLY

BONUS TIPS:

are audience reaction shots, your groom/bride getting ready and funny bridal party portrait shots.

for depth. 

and then back to your main shot. That allows you to smooth over a jump cut or missing footage. You can also use 

can’t properly license that song, don’t use it.

Musicians are artists, just like us. How would you feel if someone ripped off your work? Don’t do that to 

Several websites offer great licensed music. One of my favorites is SongFreedom. They offer mainstream artists 

The early bird does, in fact, get the worm. If you want to get a head start shooting the day, show up early.

You’ll quickly learn that videography takes a lot more gear and prep than photography does. Take the extra time 

else gets there.
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Wedding Video for Photographers: 5 Tips for Getting Started | Ning Wong

Ning started full time in wedding photography and cinematography in 2010. He enjoys capturing 
people at their most emotional moments. He’s a people person who brings an air of positive 
energy, kindness and empathy to every job he does. When he is not behind the camera, he 
enjoys spending time with his beautiful wife and daughter, family, friends and dog (Ewok). He 
loves what he does and can’t imagine doing anything else.

ningwong.com

I purposely didn’t tell you to know your audio and lighting, because these are basic things you should know 
before you start offering videography to your clients. These two elements are just as important as knowing 
how to shoot video on your camera. Learn how to properly capture audio, and use lighting to mold your 

Hopefully these tips will help you get started in the world of wedding videography. There will be so many 
things you’ll have to learn and adapt to, but if you’re willing to do it, you’ll be able to start offering wedding 
videography to your couples too.
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REGISTER NOW
SHUTTERFEST.COM/PROJECT-LUNACY

Im
ag

e 
©

 M
ic

h
ae

l A
n

th
o

n
y

Inspire your clients.
Sell more. Grow your business.

Inspire your clients.
Sell more. Grow your business.

Inspiration Guides by WHCC feature photographic products in real home settings. Inspire your clients to see their 

images in ways they never thought possible, while illustrating to them the value of investing in photographic art. 

They’re more than just catalogs; Inspiration Guides include free resources to help you sell products and an unbranded 

webpage for your clients to access. Available in four editions: Family, Wedding, High School Senior, and Baby.

Learn more at whcc.com/inspiration

Your Printing Partner in Success
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THE INDUSTRY’S LEADING PHOTOGRAPHY MAGAZINE
Starting at $49 per year + exclusive member benefits

Sign up today at behindtheshutter.com/shutter-magazine
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Inspiration can come when you least expect it. As 

photographers, we are visual artists. We  express 

ourselves through our camera and the images we 

create. Inspirations represents a  sampling of our 

industry and the vision of  professional photographers 

from around the world. 

Congratulations to all our featured artists. Be inspired 

and create something that is you.

Sal Cincotta, Editor-in-chief
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Stand Out by Mixing Up Your Style | Dustin Lucas

STAND OUT cc

By Mixing Up Your Style With ON1 Photo RAW Presets

with Dustin Lucas

We all want to stand out in some way from the competition to stay in the competition. Trying new editing styles 
and processes must be on your radar at this time of year. You should have already put up new work on your 
website by now. Go to your inspiration place (such as the magazine you’re holding). See what others are creating 
for a glimpse of what is considered a good image versus a masterpiece in the industry. 

Of course, image competitions are one of the most resourceful ways to get feedback on your work. Enter your 
best images, sit in on critiques and learn something. I don’t know it all and neither do you. Don’t be afraid to be 
a student of photography. Because, let’s face it, you are getting in your own way. Even peers will be nice and say 
they love your work. Who cares as long as you make sales and your clients love you, right? That may be true, 
but what are you learning from them, and what can you do to step up your imagery? 
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Stand Out by Mixing Up Your Style | Dustin Lucas

Did you get inspired? Ready to start showcasing some styles? Perfect—let’s head to the ON1 website and see 
what they offer with their RAW 2017 software. Again, try out the software or just stop dragging your feet and 
buy the damn thing. It’s $100. On1 RAW is becoming my new best friend for creative post-production.

That’s why I am so excited about their customer support program called On1 Photo Project. (1) This is a forum-
style area on its website where you can share ideas for how to improve On1 RAW, and get your friends to rate 
your ideas. The ON1 development team then reviews the ideas. This is where you have a voice and can let your 
Lightroom-molded mindset roll out in the user interface of a better software. I love the before-and-after develop 
panel view when editing, and Kelvin values for white balance, Lens Correction and better preset management. 
With user feedback, these sorts of options are becoming available with the next rollout update. Yes, preset 
management is a must for saving your stylized settings and rapidly applying them to multiple images. (2)

Much like in my last article, it took a lot of prep time to build and organize these presets. ON1 has an extensive 
collection of prebuilt presets for portrait and wedding work. Let’s jump into ON1 RAW and look over some  
of them. (3) 

starting point and save my presets by holding Shift + Command and striking the ‘N’ key. Also, I can quickly save 
and store them in Finder for better organization. This allows me to drag and drop multiple presets into Lightroom 
without clicking the Install button in every dialog box that pops up. 

together to package them into a set or preset package. (4) 

GET INVOLVED IN ON1 PHOTO PROJECT PRESETS AND CUSTOM PRESET PACKS
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ON1 RAW to install multiple presets at once. (5) This is how I installed the Guru Signature Collect Presets 
seamlessly. This includes 15 presets from four different ON1 Gurus, for a total of 60 free presets. (There are 
more options at www.on1.com/store/category/presets/.) (6) 

Creating presets and customizing are simple as well. Let’s review some of the prebuilt and custom presets to 
dial in some of our own favorite recipes. Open ON1 RAW in Browse and click the Presets in the upper left-hand 
corner of the screen. Make sure you have an image selected in the Browse window, and select any of the Preset 
Packs listed below. The prebuilt ones include: Architecture, Black & White, Cinematic, Faded & Matte, Hipster, 
People and Weddings. Select the icon to the right of the pack name to explore the gallery of presets. (7) 

This feature is awesome. Instead of having to click and see like in Lightroom, you get a grid preview of your 
image from which to pick your favorites. Now we can experiment and start mixing styles. (8)

5 6

7

My favorite presets are Cinematic, Faded & Matte, Film, Hipster and Weddings. I like to create Auto-tone 
versions of the presets to give me quick client-ready proofs and to get the images headed in the right direction. 
(9) It’s simple to customize any prebuilt or purchased preset to your liking. Click on the preset you want to apply, 
make Develop and/or Effects adjustments, click on Settings in the menu bar at the top of your screen and choose 
Save Settings as Preset. (10) Why not just update the prebuilt preset? Doing that requires you to export the preset 
to transfer it to another program, which damages the default presets.
 
Saving a preset lets you start organizing favorites into one preset pack. This is a must for processing multiple 

every single preset is a pain in the butt, but ON1 saves these custom presets automatically in your user  
library folder. (11)

EXPERIMENT, AND ALWAYS MIX THINGS UP
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What I love about creating presets in ON1 RAW is I can include adjustments made in Develop and Effects. (12) 

image needs. After applying the Crisp & Cool preset in the Cinematic preset pack, you will notice no Develop 
sliders have moved. So where are the settings adjustable? You need to go to the Effects panel, where you’ll notice 

Something I noticed right away were the details brought out in heavy recovery of this preset. (14ab) I prefer a 
less HDR look, but retaining highlight and shadow details is important. 
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of a preset. I typically toggle the Auto-tone on and off to see where that takes the image. From there, I bump the 
exposure and sharpen the image. Not much needs to be done at this point but some dodging and burning. 

For skin, I like to even out the harsh contrast of highlights and shadows as much as I can so it doesn’t look  
 
 
 

image manually. (18) 

Starting with the dress, we need to burn down some areas where detail is completely lost. Recovering too much 
with global adjustments makes the skin look terrible. That’s why we need to brush in the small details to get 

you’re done. (20) 

WOW YOUR CLIENT WITH FINAL TOUCHES

18 19

20

Lowering the Compression slider between 50 and 75 in the HDR panel is a useful approach. (15) We can always 

add a matte look to the recovered tones. (16) Now we can decide if adding Auto-tone is a smart move. I am going 
to apply it for this preset. Now let’s save these settings to our Personal Presets pack, making sure we include 
Develop and Effects settings. Go to Settings in the menu bar at the top of the screen and choose Save Settings as 

What I like about the customization of my presets in ON1 is the ability to mix and match styles as well as preview 
my image with all the available presets in the pack. One thing you must consider when applying multiple presets 

panels, Auto-tone to an image and then a Sharpening preset, this overwrites the Auto-tone settings applied in the 

15 16
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Applying my go-to presets to large batches of images allows me to move fast in ON1 RAW. Why haven’t you 
tried it out yet? Stop hesitating and mix it up. 

You can customize the crap out of your image with prebuilt presets. ON1 makes it so effortless to see what your 
image can look like with them applied at a click of your mouse. This is helpful when getting together some 
client-ready creative proofs. 

Dodging shadows on the subjects can be a tedious and less effective adjustment. We want some contrast in the 

Dustin Lucas is a full-time photographer and educator focused on the wedding industry and 
the academic world. After achieving his master of fi ne arts degree, a career opportunity opened 
once he began working with Evolve Edits. Through teaching photography classes and writing 
about photography, Dustin continues to expand his infl uence on art and business throughout 
the industry.

evolveedits.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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REMARKABLE RESULTS



photographer salvatore cincotta

gear phase one iq3 | schneider 55mm f/2.8 

exposure
lighting

location

image title anticipation
f2.8 @ 1/125, ISO 200

profoto b1, profoto b2
 lisbon, portugal
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What sets a professional photographer apart from everyone 
else is the ability to create the perfect light. The Profoto B1 is a 
powerful battery flash that enables you to create images with 
the natural looking light you want at any time. With TTL, HSS 
and over 150 Light Shaping Tools to choose from, there’s no 
limit to your creativity. 

Now! Buy a B1 or B2 kit before April 30, 2017 and get an 
Air Remote TTL or Air Remote for free.

Learn more: profoto.com/suebryce

Sue Bryce creates
her own natural light
Profoto B1

"I started seeing 
studio lights the 
way I see, use and 
master natural 
light. I bounce 
and zig-zag it the 
same way I do with 
natural light. The 
B1 is extraordinary, 
and it has the ability 
to dial down to low, 
soft light with big 
modifiers so I can 
create the exact 
same daylight I have 
been working with 
for the last 27 years. 
I can shoot at any 
time of the day and 
still  control the light."

- Sue Bryce
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