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Quality. Service. Innovation.
We’re here for you!

Get 25% off your first order with Bay Photo Lab! 
For instructions on how to redeem this special offer, 

create a free account at bayphoto.com.

25%
OFF

Your First Order

Exceptional Images
Deserve an Exceptional Presentation

At Bay Photo Lab, our staff has a true passion for photography, and that passion 

shows in everything we produce.  
 

Choose MetalPrints infused on aluminum for a vibrant, luminescent look, Acrylic Prints for a vivid, 

high-impact display, Xpozer for a lightweight, interchangeable presentation, Canvas Prints for a 

fine art look, or Wood Prints to lend a warm, natural feel to your images. All options are beautifully 

handcrafted, providing exceptional durability and image stability for a gallery-worthy presentation 

that will last a lifetime. Available in a wide range of sizes, perfect for anything from small displays to 

large installations.

Stunning Prints Made by Photographers, for Photographers

Learn more at bayphoto.com/wall-displays

 The Leader  

in Quality & 

Selection

MetalPrints Acrylic Prints Xpozer Canvas Prints Wood Prints
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Business Just Got Easier!
Organize. Systemize. Grow.

Get Started Today at 17hats.com/shutter

“With 17hats, I can provide consistency for my clients, 
by automating the process. It really makes life easier 
for businesses of one that are growing.”

Tired of endless paperwork, multiple apps, and never enough 

time? 17hats is made for you! It’s the complete system where 

everything works together to simplify your business.

Zach Dalin
Zach Dalin Photography
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FACEBOOK.COM/BTSHUTTER

PINTEREST.COM/BTSHUTTER

PLUS.GOOGLE.COM/+BEHINDTHESHUTTER1

TWITTER.COM/SHUTTERMAG

YOUTUBE.COM/BTSSHUTTERMAGAZINE

INSTAGRAM.COM/SALCINCOTTA

VISIT US ON YOUTUBE
TO WATCH EDUCATIONAL VIDEOS THROUGHOUT THE MAGAZINE

VIDEOS ARE AVAILABLE WHEREVER YOU 

SEE THIS ICON

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

YOUTUBE.COM/BTSSHUTTERMAGAZINE



MISSION STATEMENT
Shutter Magazine’s focus is on photography education. Our goal is to provide current,

insightful and in-depth educational content for today’s professional wedding
and portrait photographer. Shutter uses the latest technologies to deliver

information in a way that is relevant to our audience. Our experienced contributors
help us create a sense of community, and have established the magazine as one of 

the leading photography publications in the world. 

Shutter Magazine: By photographers, for photographers.

EDITOR-IN-CHIEF / PUBLISHER
Sal Cincotta

COPY EDITOR
Tom O’Connell

CREATIVE DIRECTOR
Alissa Zimmerman

CONTRIBUTING WRITERS

CAMERA: Canon 5D Mark IV
LENS: Canon 24-70mm f/2.8

PHOTOGRAPHER: Sal Cincotta | salcincotta.com

LIGHTING: Profoto A1, off-camera left

ABOUT THE IMAGE: This image was taken in March 2018
at the Hotel Colonnade in Coral Gables, Florida.

THE COVER

SHUTTER MAGAZINE | BEHIND THE SHUTTER 
226 WEST STATE STREET - O’FALLON, ILLINOIS - 62269

FOR MORE INFORMATION, VISIT BEHINDTHESHUTTER.COM

ACCOUNT SPECIALIST
Christine Gill

Vanessa Joy, Michael Anthony, Sal Cincotta,

Dustin Lucas and Phillip Blume
Scott Detweiler, Michael Corsentino, Brian MacStay,
Skip Cohen, Jeff & Lori Poole, Christine Yodsukar,

EXPOSURE: f5.0 @ 1/80, ISO 1600

Alicia Simpson
LEAD DESIGNER

A message from the editor-in-chief
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- Sal Cincotta

For me, building a sustainable photography business
starts with weddings.

Every year, there are over 2 million weddings
in the United States.

How will you engage with this market?
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HOW WE CAN 

BETTER THE 

PHOTOGRAPHY 

INDUSTRY
with Vanessa Joy
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I’m on an airplane leaving Las Vegas right now after speaking at the Mobile Beat DJ convention. Planes from 
Las Vegas are not the same as planes to Las Vegas. They’re much rowdier on the way there, but when I’m 

A speaker colleague of mine, Alan Berg, is here on the plane, and we’re talking about the speaking world. He’s 

community he’s a part of. As a speaker, he’s part of a lot of communities and has been to a lot of conventions. He 

I smile when he tells me this. I want to be part of a community like that. My smile fades a little when I compare 
it to the photography world. In that community, I still see the bigger guys complain about the newbies, or the less 
successful throw a jealous eye toward the more successful.

If you’ve been around long enough in this industry, you know how we’ve fought to build community instead 

photography meeting 18 years ago. It was like walking into a boys’ club where they measured themselves by 
sharing how many weddings they had booked for that year. Whoever had the most won, even if he wasn’t 
charging very much for them. 

This made me start thinking about business and life—in and out of the photography world. I’m accustomed to 
9 

Secret Ways to Brand Your Business
to give you something better.
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It’s ironic how blind photographers can be. It’s easy to sit in our little self-employed bubble and not see the 
bigger picture. We often don’t notice that we’re looking at the world through social media glasses. I’m guilty 
myself of looking at the successes of others and thinking, “Why not me?” or seeing people trying to grab 

reaction, but that doesn’t mean it has to be your reaction.

After talking to Alan about the speaking community, and recently seeing a fellow photographer complain 

the world: We either look up or we look down.

the world.

THE GIFT OF SIGHT
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Rarely do I get involved in online arguments. If you’ve ever seen me go tit for tat on social media, I’m likely to 

defensive of my friends and fellow speakers.

You can choose how you look at those above you. Not many successful photographers got to where they are by 

shoe to drop and pay attention to what got them where they are instead. 

how to run a marathon. I’m saying that you can learn photography and business from someone who is successful 
in photography and business, regardless of whether you agree with everything he or she does. After all, the only 
person you’ll agree with 100 percent of the time is yourself.

My Uber driver today asked me why I enjoy public speaking. I responded with the proverb about teaching a 

When you look down at those below you, you have a choice. You can either bring yourself down by thinking 
negatively about them or you can bring them up by helping them.

charge more and helping them better their photography so that they’re worth it. If you don’t, who else will? If 
you do the opposite, you only bring down your own morale.

LOOKING UP

LOOKING DOWN
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it’s welcoming. Everyone there is looking up and down in a way that builds up other photographers. We  
 

photography conference.

Here is a challenge for you. Look up and look down with proactive intention instead of negative reaction. 

it makes them smile and wish they were a part of it. 

vanessajoy.com

Vanessa Joy has been a professional wedding photographer in New Jersey since 2002, and an 
influencer in the photographic community for years. Since starting VanessaJoy.com in 2008, 
she has taught photographers around the globe at almost every major platform in the industry 
(LearnPhotoVideo.com). Vanessa has been recognized for her talent and business sense at the 
renowned industry events CreativeLIVE, Clickin’ Moms, WPPI and ShutterFest. Her peers love 
her informative, open-book style of teaching.

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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Professional’s 

Source

Zhiyun-Tech Crane-2 3-Axis
Handheld Stabilizer w/ Follow focus

ZHCRANE2 | $749.00

Apple 13.3" MacBook Pro
w/ Touch Bar (Mid 2017, Space Gray)

APMPXV2LLA | $1,799.00

Canon EOS 6D Mark II DSLR Camera
with 24-105mm f/4 Lens

CAE6D2241054 | $3,099.00

Sony Alpha a7R III
Mirrorless Digital Camera (Body)

SOA7R3 | $3,198.00

Canon EF 16-35mm
CA163528LEF2

$1,599.00

Sony FE 100-400mm
SO100400GM

$2,498.00

DJI Inspire 2 Premium Combo with Zenmuse X5S
and CinemaDNG and Apple ProRes Licenses

 DJINSPIRE2PC | $6,198.00

Canon Speedlite
600EX II-RT

CA600EX2 | 579.00

Really Right Stuff 
BH-55 Ball Head

REBH55LR | $489.00

Manfrotto
Element Tripod

MAMKELEB5RD | $149.88

Think Tank Rolling Bag
THAPSECV3

$429.75

www.BandH.com
Where you will fi nd information 

on over 400,000 items

Visit Our SuperStore
420 Ninth Avenue
New York, NY 10001

Call an Expert Today

800-765-3045
Cash in or Trade up

Used Equipment
We Buy, Sell, and Trade

Free Expedited
Shipping

on orders over $49*

Learn, Explore and 
Buy at the Largest 

Photo Retailer

*Applies to In-Stock Items. Some restrictions may apply. See website for details. NYC DCA Electronics Store Lic. #0906712; NYC DCA Electronics & Home Appliance Service Dealer Lic. #0907905; NYC DCA Secondhand Dealer – General Lic. #0907906 © 2018 B & H Foto & Electronics Corp.

Visit BandH.com for the most current pricing

Proving that they can push the GH-series even farther into 
the video realm, the Panasonic Lumix DC-GH5S is a mirrorless 
Micro Four Thirds camera optimized for movie recording 
and low-light performance. Revolving around a 10.28MP 
Digital Live MOS sensor, DCI and UHD 4K video recording is 
possible at up to 60p and the large individual pixel size also 
aff ords impressive low-light performance to an extended ISO 
204800, along with Dual Native ISO technology at ISO 400 
and ISO 2500.  

(Body Only) PADCGH5S | $2,497.99

BandH.com
800-765-3045

Nikon D850 DSLR
Camera (Body)

NID850 | $3,296.95

The NEW
Panasonic Lumix DC-GH5S Mirrorless Camera

THE SHUTTERFEST COMMUNITY



The Dark Side of Business Networking | Scott Detweiler

with Scott Detweiler

the Star Wars
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The Dark Side of Business Networking | Scott Detweiler

 

H a n  S o l o
o u t  f o r  t h e m s e l v e s
t a l k s  a  l o t  ( a b o u t  t h e m s e l v e s )
a n n o y i n g
e a s y  t o  i d e n t i f y

o n e - s i d e d  p a r t n e r
p r o m i s e s  a  l o t
n e v e r  d e l i v e r s

d a r t h  v a d e r
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The Dark Side of Business Networking | Scott Detweiler

 

L U K E  S K Y W A L K E R

M a y  t h e  L e a d  B e  W i t h  Y o u

Scott is a conceptual portrait photographer based in Milwaukee, Wisconsin. Along with his 
original approach to portraiture, he excels at fashion, boudoir and occasionally weddings. When 
he’s not shooting, Scott turns his studio into a classroom where he holds workshops on subjects 
like lighting, conceptual work and boudoir.
sedetweiler.com

a s k s  q u e s t i o n s
l o o k s  o u t  f o r  t h e i r  n e t w o r k
s h a r e s  l e a d s



LUNACY2018

REGISTER NOW
SHUTTERFEST.COM/PROJECT-LUNACY

EARLY BIRD PRICE

REG. $499



IPS SESSIONS

CULLING

ORDER TRACKING

ROOM-VU

EVENT DASHBOARDS

SINGLE UPLOAD

DUAL-VU

SLIDESHOWS

N-VU.COM/IPS



Image Competiton Winners | ShutterFest 2018
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GRAND AWARD WINNER | DAVID BYRD

Valkyrie of Vengeance: The Edge of Purpose
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1st Place | Julie Niepokoj

Black Swan

1st Place | Tim Miller

Gateway Elegance

2nd Place | Casey Dittmer

Desert Diva

3rd Place | Lisa Jones

Lilly

CREATIVE | COMMERCIAL

CREATIVE | FASHION
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1st Place | David Byrd

Valkyrie of Vengeance: The Edge of Purpose

1st Place | Ben Kopilow

Phoenix

2nd Place | David Byrd

Defender of Eternia

2nd Place | Ryan Brown

Motion in the Ocean3rd Place | Scott Detweiler

Painted Fates

3rd Place | Ryan Brown

Morning Catch

CREATIVE | ILLUSTRATIVE
CREATIVE | LANDSCAPE



Image Competiton Winners | ShutterFest 2018
38

   
S

h
u

tt
er

 M
ag

az
in

e 
. M

ay
 2

0
18

39
   

b
eh

in
d

th
es

h
u

tt
er

.c
o

m

1st Place | Diana Halstead

~Flight~ 1st Place | Ruben Gorjian

Young Cuban fighters

2nd Place | Danny Dong

The Momement I Am Waiting For

2nd Place | Krzysztof Przybylski

Doctor3rd Place | Melissa Kelly

Easy Rider

3rd Place | Keri Lloyd

Sands of Time

FIRST TIMER | GENERAL

PHOTOJOURNALISM | NON-WEDDING
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1st Place | Joey Thomas

My Last Wish

1st Place | Casey Dittmer

Thor’s Treats

2nd Place | Raph Nogal

Sure, have a seat

2nd Place | Chassey Kallman

Furry Smile

3rd Place | Rocco Ancora

Out of body experience

3rd Place | Travis Patenaude

The Hunter and The Hunted

PHOTOJOURNALISM | WEDDING

PORTRAIT | ANIMALS
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1st Place | Bambi Cantrell Smith

FLOWER POWER

1st Place | Emily Robinson

Return to Sender

2nd Place | Emmalee Schaumburg

Beauty is in the Eye of the Beholder

2nd Place | Danielle Swyear

Silent Night

3rd Place | Michael Anthony

Grace in Motion

3rd Place | Betsy Snyder

Dancing with Nature

PORTRAIT | BEAUTY

PORTRAIT | CHILDREN
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1st Place | Michael Anthony

Forever with You

1st Place | David Beckham

Spring Sunset

PORTRAIT | ENGAGEMENT

PORTRAIT | GROUP OR FAMILY
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1st Place | Garon Cooper

VIP

1st Place | Michael Anthony

Into the Fjord

2nd Place | David Beckham

Can’t Sit Still

2nd Place | Dave White

Waiting for a Challenge

3rd Place | Rick Law

With The Greatest of Ease

3rd Place | Casey Dittmer

Renaissance Woman

PORTRAIT | HIGH SCHOOL SENIORS/TEENS PORTRAIT | INDIVIDUAL



Image Competiton Winners | ShutterFest 2018
4

8 
  S

h
u

tt
er

 M
ag

az
in

e 
. M

ay
 2

0
18

4
9
   

b
eh

in
d

th
es

h
u

tt
er

.c
o

m

1st Place | Dena Howard

Circle of Life

1st Place | Neville Simpson

Fathers’ Blessing

2nd Place | Maya Lay

Flower Child

2nd Place | Rocco Ancora

Untitled

3rd Place | Erica Stoker

Garden of Eden

3rd Place | Michael Anthony

Best Day Ever

PORTRAIT | NEWBORN WEDDING | BRIDAL PARTY/FRIENDS
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1st Place | Danny Dong

Here Comes the Bride

1st Place | Rocco Ancora

Untitled

2nd Place | Michael Anthony

Reign
2nd Place | Michael Anthony

The Eternal City

3rd Place | Rocco Ancora

Untitled
3rd Place | Michael Anthony

Waiting for You

WEDDING | BRIDE OR GROOM ALONE

WEDDING | COUPLE TOGETHER
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Untitled

2nd Place | Eileen Blume

If the Ring Fits

3rd Place | Michael Anthony

Hanging on a Wire

WEDDING | DETAILS
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| Top 5 Reasons to Use On1 Photo RAW 2018 in Your Wedding Workflow with Dustin Lucas

| Five Ways to Up Your Wedding Game with Sal Cincotta

| OCF for the Natural-Light Photographer with Christine Yodsukar

| Capturing Emotion on a Wedding Day with Brian MacStay
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with Dustin Lucas

1
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Top 5 Reasons to Use On1 Photo RAW 2018 in Your Wedding Workflow | Dustin Lucas

1. IMMEDIATE ACCESS TO YOUR IMAGES WITH BROWSE 2. BETTER MANAGEMENT FOR YOUR FILES WITH SMART IMPORT

3b3a

2 54

6b6a

7
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Top 5 Reasons to Use On1 Photo RAW 2018 in Your Wedding Workflow | Dustin Lucas

 

apply all your latest settings for destination, backup, renaming 

 

8b8a

10

9

3. SIMPLIFY YOUR EDITING WITH DEVELOP AND EFFECTS PRESETS

12

11
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Top 5 Reasons to Use On1 Photo RAW 2018 in Your Wedding Workflow | Dustin Lucas
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Top 5 Reasons to Use On1 Photo RAW 2018 in Your Wedding Workflow | Dustin Lucas

4. IT’S ALL IN THE DETAILS WITH MASKING

20
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Top 5 Reasons to Use On1 Photo RAW 2018 in Your Wedding Workflow | Dustin Lucas

5. CONSTANT ACCESS TO YOUR IMAGES WITH ON1 PHOTO FOR MOBILE
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Top 5 Reasons to Use On1 Photo RAW 2018 in Your Wedding Workflow | Dustin Lucas

Dustin Lucas is a full-time photographer and educator focused on the wedding industry and 
the academic world. After achieving his master of fine arts degree, a career opportunity opened 
once he began working with Evolve Edits. Through teaching photography classes and writing 
about photography, Dustin continues to expand his influence on art and business throughout 
the industry.

evolveedits.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

THE RESULTS
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YOUR WEDDING GAME 
with Sal Cincotta
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The Beauty Portrait

I have never met a bride who didn’t want to be beautiful on her wedding day. This is their day. Our job is to 
capture that beauty no matter where we are. Ugly hotel room or not, you’d better leave that scene with a beauty 
shot of the bride.
 
Earlier in my career, I would always forget this shot. I don’t know why, but I did. I would push it off till later in 
the day during creatives. One problem is that at that point, the bride’s makeup is not as fresh—and in St. Louis, 
where we are based, the heat index in the summer is north of triple digits. 
 
Your best bet is to take these images when you are with the bride and she is fresh and ready to go, preferably in 

I love wedding photography. It is my passion. Every week, every month, every year, there are new couples 
getting married who want us to document their big day. In the United States, there are over 2 million weddings 
a year. There’s no shortage of opportunities for you to get started in or expand your wedding business. The real 
question is, how do you up your game and charge a premium for your services? How do you and your studio 
stand out from the never-ending barrage of competitors in your market?
 
Here are some tips and tricks to getting the attention of couples and standing out from the crowd. Anything you 
can do to maintain an edge will translate into happier clients and bigger sales. 
 
Over my career, I have watched trends come and go, and that likely won’t change. One thing I have learned, 
however, is that there is a formula to a successful wedding day. 
 
Here’s what I do to make sure my couples are happy and that I’m building a portfolio of work that will lead more 
clients to my doorstep. 
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The Badass Groom

Find Emotion

All too often, photographers tend to pay very little attention to the groom, or most of the shots are of him and 

order large prints of these to hang in their home or for their albums. 
 
Think about how the images will be used. The mother of the groom wants something showcasing her baby boy 
for her desk at work. The bride wants the same thing. You know what they don’t want? The groom shotgunning 
a beer with his boys. 
 
For the groom, I like to take more chances where I can, maybe some directional light or a lower angle. And 
of course, the pose should be masculine: arms crossed, mean muggin’ and looking away from camera. This 
becomes their hero shot. Every bride wants to be beautiful and most grooms want to be a badass.

There is emotion throughout the wedding day. That emotion gives you the perfect blend of coverage. Mind you, 
I am not a photojournalist. Those guys are like ninjas looking for and anticipating the shot. If you are like me, 

have taken a picture of that! Or am I the only one that happens to?
 
The point is, we have to realize we are part of a special event and we should be looking for moments throughout 
the day where people are laughing, crying, yelling or otherwise just letting their guard down. 
 
This is not something I am able to do myself. I rely on Alissa, my second shooter, to anticipate those moments 
while I am busy talking with clients and setting up my next shot. This tag-team approach works well for us, 
ensuring we capture lots of candid moments throughout the day. While clients love these images and put them in 
their albums, they very rarely enlarge them for wall portraits. Let’s look at that next. Im
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The Signature Shot

This is my bread and butter. You go to my website, you go to bridal shows, and this is what you see. This is what 
draws people into my studio. And this is what people spend money on. So you’d better believe this is something 
I spend a lot of time crafting on the wedding day. 
 
Think cinematic. Think Hollywood movie. Think fantasy. This is that one shot people will put on their walls 

studio. This is what represents our brand. 
 
This shot should look a little surreal. The pose and lighting should be dramatic. You want to create something for 
them that looks and feels like effort was put into it, not like a shot one of their friends could pull off. 



This is something new for me. I just started this in 2018, and so far the results have been incredible. By the end of 

toss, check, check, check, good night. This year, I wanted to shake that mindset and force myself to do something 
more creative, a sort of sign-off-for-the-night type of shot. Maybe it’s the closing shot of their album. 
 
Spend a little time while everyone is eating dinner to scope out the venue. After all, they chose the venue for a 
reason. Not only will the couple love the shot, but the venue will love it as well. 

new venues adding us to their preferred vendor list once they saw our images.
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Sal Cincotta is an international award-winning photographer, educator, author and the publisher 
of Shutter Magazine. Sal’s success is directly tied to the education he received in business 
school. He graduated from Binghamton University, a Top 20 business school, and has worked 
for Fortune 50 companies like Procter & Gamble and Microsoft. After spending 10 years in 
corporate America, Sal left to pursue a career in photography and has never looked back.

salcincotta.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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Visit bit.ly/pfd-subsurface to order!

MAKE YOUR LOGO
THE CENTER

OF ATTENT ION
Elegance. Performance. Class. Magic.

Satisfy your clients’ sophisticated tastes while 
reinforcing your brand’s attention to detail with our 
extensive collection of Crystal USB Flash Drives.

Available in 20 different cap colors including 
hardwood grains, bamboo, rose gold metal and 
more, our Sub-Surface Crystal USB Flash Drives 
showcase your logo or design laser engraved 
seemingly hovering in the center of the drive with 
incredible detail. 

NO minimums. NO setup fees. NO actual magic.    

Products for Print & Digital Delivery: Customizable USB Flash Drives, Packaging, Presentation Sets & more!

EXCLUSIVE DISCOUNT FOR READERS! SEE THE DIFFERENCE

TAKE 25% OFF ALL SUB-SURFACE CRYSTAL FLASH DRIVES
USE PROMO CODE: SUB25BTS  |  EXPIRES JUNE 15, 2018

TAKE 15% OFF ALL OTHER PRODUCTS
Use Code: BTSMAY15  |  Expires June 15, 2018  |  Visit PhotoFlashDrive.com to order

The Final Shot
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Product Review | PhotoFlashDrive Premium Wood Presentation Set

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

Something we have to be thinking about at all times is how we can differentiate our brands from the competition. 
What unique products can we offer that people are willing to spend money on? This is that product. I added this 
sleek wood photo presentation set to our product offerings recently, and the client response has ensured it remains 
on my price list. 

along with your digital images. It provides the perfect blended product for your clients: You are putting something 

you and your studio. 

More details: 

• Handmade in Connecticut of walnut or maple in 8x10 or 11x14 presentation sets.
• 
• Can also be ordered as just the box, which is great for storing wedding albums.
• 

making it a keepsake, and your logo on the bottom for branding.

Why PhotoFlashDrive's Premium Wood Presentation Set?
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For more information, visit photoflashdrive.com
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OCF for the Natural-Light Photographer | Christine Yodsukar

with Christine Yodsukar
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OCF for the Natural-Light Photographer | Christine Yodsukar

There are some insanely stunning portfolios by self-proclaimed “natural-light wedding photographers,” but what 
happens when the reception rolls around and the only light available is from the tungsten uplights lining the  
ballroom walls? And what happens when the sun goes down and your couple’s portraits are scheduled for  
after dark? 

our own luxury wedding photography business, which has taken us all around the states photographing some of 
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OCF for the Natural-Light Photographer | Christine Yodsukar

-

If you are just getting started, use a speedlight whenever you can, because it is generally smaller and easier to 
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MAKING OCF LOOK NATURALMAMAMAMAMAAMMMAAMAMAMAMAMAMAMAMAMAMAMAMMAMAMAAAKKIKIKIKIKIKIKIKIKIKIKIKIKKIIKIKIKIKIKKIKKKK NGNGNGNGNGNGGNGNGNGNGNGNGNGNGNGNGNGNGNGNGNGNGNNN OOOOOOOOOOOOOOOOOOOO FCFCCFCFCFCFCFCFCFCFCFCFCFCFCFCFCFCFCFCFCFCFCFFCFFCF LLLLLLLLLLLLLLLLLLOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOKKKKKKKKKKKKKKKKKKKKKKKKKK ANANANANAANANANANANANANANANANANNANANANANANANAAATTTTUTUTUTUTTUTUTTTUTUTUTUTUTUTTUTUTTTUTURRARARARARARARARARARAARARARARARARARARARARARRAARAR LLLLLLLLLLLLLLLLL

GET YOUR EXPOSUREEGEGGEGEGEGEGEGEGEGEGEGEGEGEGEGEGEGEGEGEGEEGEGEEETTTTTTTTTTTTTTTTTTTTTTT YYYOYOYOYYOYOYOYOYOYOYOYOYOYOYOYOYOYOYOYOYOYYOO RURURURURURURURURURURURURRURURURURRURURURURUR EEEEEEEEEEEEEEEEEEEEEEEEEEEXXXPXPXPXXPXPPXXPXPXPXPXPXPXPXPXPXPXPXPXPXPXXPPXPX SSOSOSOSOSOSOSOSOSOSOSOSOSOSOSOSOSOSOSOSOOSOO RURURURURURURURURURURURURURURURURURRURURURURREEEEEEEEEEEEEEEEEEEEEEE
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OCF for the Natural-Light Photographer | Christine Yodsukar
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If you are in a situation where you are technically in daylight but you have no sun to use as a hair light, you can 
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OCF for the Natural-Light Photographer | Christine Yodsukar

our lighting strategically in the ballroom so we can use it to capture the special dances, toasts and cake cutting 
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OCF for the Natural-Light Photographer | Christine Yodsukar

Christine hails from Boston and currently splits her live/work/play time between Los Angeles, 
Portland, Oregon, and the rest of the world. Along with her husband and business partner, she 
took her wedding business from $100 weddings to a six-figure income in three years. She’s 
passionate about sharing her knowledge and can be seen frequently on WeTV as a wedding 
photography expert.
theyodsukars.com
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LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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Capturing Emotion on a Wedding Day | Brian MacStay

with Brian MacStay
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Capturing Emotion on a Wedding Day | Brian MacStay

DEVELOP A RAPPORT  
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Capturing Emotion on a Wedding Day | Brian MacStay
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MAKE THE MOMENTS HAPPEN

ANTICIPATE THE MOMENT



10
6
  S

h
u

tt
er

 M
ag

az
in

e 
. M

ay
 2

0
18

10
7 

  b
eh

in
d

th
es

h
u

tt
er

.c
o

m

Capturing Emotion on a Wedding Day | Brian MacStay
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GET CLOSE AND GO WIDE 

BE SMALL, INVISIBLE

HOW TO DISAPPEAR (ALMOST) COMPLETELY
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Capturing Emotion on a Wedding Day | Brian MacStay
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SHOOT LONG TO ISOLATE THE MOMENT

REMOVE THE COLOR



11
0

  S
h

u
tt

er
 M

ag
az

in
e 

. M
ay

 2
0

18
Capturing Emotion on a Wedding Day | Brian MacStay

Brian MacStay spent the first part of his carrier as a marketing consultant managing  
multimillion-dollar books for Fortune 500 insurance companies in California and Colorado. 
Today, he and his wife and three kids live in the San Francisco Bay Area, where Brian runs a 
thriving, award-winning wedding and event photography studio.

brianmacstay.com
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85mm F1.4 DG HSM

135mm F1.8 DG HSM

50mm F1.4 DG HSM

35mm F1.4 DG HSM

Case, hood (LH927-02) included. 

Case, hood (LH880-03) included. 

Case, hood (LH830-02) included. 

Case, hood (LH730-03) included. 

With their ultra high-resolution, groundbreaking 

image quality, and best-in-class performance, the 

Sigma Art line is the superb choice. 

PORTRAIT PERFECTION.

SIGMA USB Dock
Update, adjust & personalize. Customization never 

thought possible. Sold separately.

Learn more sigmaphoto.com/usb-dock

All made in Japan. Our entire line-up on sigmaphoto.com. USA 4-Year Service Protection

SIGMA Corporation of America | 15 Fleetwood Court | Ronkonkoma, NY 11779, U.S.A. | Tel: (631) 585-1144

Follow us on Instagram @sigmaphoto and Facebook.com/sigmacorporationofamerica
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$6,000 Weddings in a $2,000 Market | Jeff & Lori Poole
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Im
a

g
e

s 
©

 I
n

d
ig

o
si

lv
e

r 
st

u
d

io

Im
a

g
e

 ©
 I

n
d

ig
o

si
lv

e
r 

st
u

d
io

“I can’t charge that in my market.” 

HOW DID WE GET HERE?
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$6,000 Weddings in a $2,000 Market | Jeff & Lori Poole

STEP 1: EVALUATE YOUR MARKET

STEP 2: CREATE AN ENTRY COMMISSION BASED ON COMMODITY PRICING
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$6,000 Weddings in a $2,000 Market | Jeff & Lori Poole

STEP 3: MAKE IT EASY FOR THE CLIENT TO BOOK
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$6,000 Weddings in a $2,000 Market | Jeff & Lori Poole

at planning too little time for photography. The timeline 

STEP 4: BUILD A SYSTEM FOR UPSELLING USING INCENTIVES 
AND TOUCHPOINTS

• Image premiere

TOUCHPOINT OPPORTUNITIES:

UPSELL INCENTIVES AND METHODS:
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RESULTS: PROFITABLE WEDDINGS ABOVE THE MARKET AVERAGE
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$6,000 Weddings in a $2,000 Market | Jeff & Lori Poole

Just a few years after Jeff and Lori found themselves struggling to survive while living in the 
basement of their studio, back in 2012, they are the proud owners of a brand-new home on the 
coast of North Carolina. The owners of Wilmington’s Indigosilver Studio offer boutique boudoir 
portraiture and wedding photography. They are also the founders of The Shoot Space, their 
educational resource for photographers.

indigosilverstudio.com

Kits from $449.90

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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Product Review | Panasonic LUMIX GX9

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

Why the LUMIX GX9?
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For more information, visit shop.panasonic.com

with

product
review

What is the best camera? “The one that is in your hands” is how the saying goes. We are all a little guilty of not 
having anything more than our iPhones with us most of the time. I know when I am not working, the last thing I 
want to do is lug my monster DSLR around. It’s just not practical. Size and weight matter, but with that comes 
the need for some power. Sure, I want to have a camera with me when I am heading out or just to do some street 
shooting, but I don’t want to be obvious either. A solution is Panasonic’s GX9 mirrorless camera.

making handheld shots super stable. 

gear around. It’s small in size, but meaty in functionality. 

Watch the video to check it out in action.

The specs: 

• 
and brightness for optimal results

 
• 

 
• 

 
• 

 
• 

moments
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10 Must-Have Shots on a Wedding Day | Phillip Blume

 Im
a

g
e

 ©
 B

lu
m

e
 P

h
o

to
g

ra
p

h
y

with Phillip Blume

12
8 

  S
h

u
tt

er
 M

ag
az

in
e 

. M
ay

 2
0

18



13
0

   
S

h
u

tt
er

 M
ag

az
in

e 
. M

ay
 2

0
18

13
1 

  b
eh

in
d

th
es

h
u

tt
er

.c
o

m

10 Must-Have Shots on a Wedding Day | Phillip Blume
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I answered her, and my heart broke. I saw the disappointment on her face.

“I’m sorry. No, we didn’t take any full-length bridal shots of your daughter alone. But look. Here are several 
good full-length images of the bride and groom together,” I said, trying to lighten the mood. I mean, is a solo 
bridal shot really such a big deal?

Yes, often it is a big deal. Getting those must-have shots is a skill we, the Blumes, have learned the hard way over 
many years and hundreds of weddings. If you want to succeed in this industry, it’s all about surpassing clients’ 
expectations.

But I messed up. As a result, I broke a chain, a chain I didn’t even know existed: four generations of full-length 
wedding-day bridal portraits that hang side by side in that family’s home. True, no one had told me. But they also 
weren’t wrong to expect a full-length photo of the bride.

It’s too easy to let our ego get the better of us.

“My clients should know my style and what they’re getting.”

“I shoot what inspires me. I don’t accept a shot list.”

“They hired me for my creativity, not for standard shots anyone can take.”

“The bride and groom are my clients, not the mom.”

Thankfully, this particular mother-of-the-bride was gracious. She recognized the high level of service we 
provided and even appreciated our nontraditional style. But I know she still felt disappointed. So did I.

(And by the way, if you’re not as sensitive to the intangible, consider this: She also left our studio without 
purchasing the giant bridal portrait she’d already budgeted for.) 

I’d like to spare you disappointment. So here’s my Top 10 List of must-have shots every wedding photographer 
should remember—and how to make them great.

If you asked me what our style at The Blumes is all about, I’d say it’s about people, not things. But you 
better believe we’ve taught ourselves to get fantastic detail shots, too. Even if you don’t specialize in product 
photography, don’t neglect this skill set.

I never feel the need to shoot a catalogue of details. Early on, I felt obliged to photograph every tube of lipstick 
and gift bag. I just didn’t know what was expected, and I didn’t want to miss anything. Now I don’t waste my 

Start before you pick up your camera. Send your clients a survey that asks about any personal details, and guide 
them to what you’re looking for: “Will you have any meaningful items we should know about? Something 

me separately if it’s a secret.)”   

It also gives me time to build a comfort level with the bridal party before I stick a camera in their faces.

When the answer is “No, we’re not concerned with details,” then I’m free to focus more on portraits without 
disappointing anyone. But I always get a few shots of the wedding rings and dress before they’re wearing them. 
For close-ups, a specialty lens (like a 105mm macro) is worth the investment.

And we all know the value of detail shots for vendors, right? It’s cliché but true: If you take the time to share 

90 degrees to the table/centerpiece, and you’ll blow them away.

Your wedding albums will suddenly be easier to design too. Your clients spend a lot of time and money 

of it. 

10. IMPORTANT DETAILS
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I’ve had several brides tell me, “I don’t want a photo of the dress before I put it on. It always looks kinda spooky.” 
Have you heard that? They’ve likely seen too many backlit dresses in front of hotel windows on Pinterest shot at 
wide angles like a hovering ghost. There’s a right and wrong way to shoot the dress.

Why not humanize your dress images? We ask the bride to approach her dress alone, then touch it and take a 
moment to soak in the memory of it so when she’s 80 years old she can remember how it felt. Voilà—emotional 
images that mean something to your bride.

Next we avoid awkwardness by asking in our survey, “Who will be helping you into your dress?” Traditionally 
it’s Mom. But sometimes the bride just wants her sisters or bridesmaids to do it. We gather the right people and 
get a series of storytelling images. Never hesitate to tell your clients where to put on the dress. We always move 
brides into window light, and have even walked to other rooms or buildings for a better dressing environment. 
Clients rely on our expertise.

twirl around for the reaction shot of everyone’s face.

Some dads show emotion. Others don’t. Either way, if the bride plans this traditional moment, you can bet it’s 
important to them both. Get it right.

It’s wonderful when two photographers can cover dual reactions. Just be sure you observe the 180-degree rule: 
both of you on the same side of the action so a photographer is never in the background. Or if I’m alone, I get 

before he starts to suppress it. Then I can turn to the bride for her reaction, then the wide shot as they come 
together. This all takes less than a minute—make sure it’s part of your schedule, not happening randomly when 
you’re on a potty break. 

9. PUTTING ON THE DRESS

8. FIRST LOOK WITH FATHER
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Let’s assume you’re always taking bridal party portraits already. Do you know how quick and easy it is to get a 
single headshot and “buddy shot” with every single member? It doesn’t matter if there are 20 bridesmaids. It’s 
fast.

bridesmaid. It’s that fast, and you’ve provided a great service: individualized attention for all those potential 
clients. Additionally, our couples often like an extra Brady Bunch-style spread in their albums, a grid with all 
these fun, expressive shots.

Even if they don’t tell you, most brides and grooms want a buddy shot alone with each member of their bridal 
party, too—something to include in a thank-you note later. So now invite the line of bridesmaids to join the bride 
one at a time. A quick snap each, and you’re done. If there are siblings or roommates, knock those out now, too. 
Just be ready to capture all their inside jokes and antics together.

Now you’ll begin to notice a pattern (and I’ve already described the heartache you can cause by leaving out this 
particular shot). When you have your couple together for portraits, don’t forget that they are also individuals. If 
the groom pretends to be too humble to want an individual portrait, remind him he will want a timeless portrait 
of his bride as they grow old together. So will she of him. And so will their parents.

Let the bride spin in her dress like she’s a 6-year-old girl playing dress-up. Get those full-length shots that 
highlights the front and back of her dress. Let him go GQ for a minute, looking off into the light while pretending 
to fasten his watch, then turning to stare you down in camera. Boom. You got it.

We always get our couple tucked away an hour before the ceremony, when guests start to arrive. So there’s a lot 
of waiting around, but it’s not break time.

You’ll want to begin with guest arrival photos (or have your second shooter do it). These are some of the best 
interactions of the day—even better than the reception, when you likely have better lighting and friends are 

Closer to ceremony time, though, when more people are already seated, return to the bridal room. A lot of 

emotion, or a bridal party gather around their friends to pray for them before they begin their marriage. You can 
plan your ceremony shots later. This is more important.    

7. BRIDAL PARTY SOLOS

6. COUPLE PORTRAIT SOLOS

5. THOUGHTS AND PRAYERS
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10 Must-Have Shots on a Wedding Day | Phillip Blume

This may be the single most anticipated image your bride has had in the back of her mind for years: “How will he 
look at me when I’m coming down the aisle?” I don’t leave this to chance. Before the ceremony, this is what I tell 
our grooms: “When she’s walking down the aisle, don’t get distracted. Don’t take your eyes off her. She needs 
to see how excited you are. So mouth, ‘You’re beautiful’ or ‘I love you.’ It’s all you. Just don’t freeze or forget.”

And you thought great wedding photography was candid? No. A good wedding photographer is a master director. 

her shoulder. 

many new, cutesy, original ways to say, “You may now kiss your bride.” I 
can’t stand it. But I know this. Without the kiss shot, my ceremony images 
are incomplete. So I run like crazy to get all my desired angles early in the 
ceremony. Then I’m back at the center aisle for that clear shot well before 
it happens. 

4. COMING DOWN THE AISLE

3. THE KISS
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10 Must-Have Shots on a Wedding Day | Phillip Blume

Candids are what we’re about. But family formals matter. They are the genealogy that generations of people will 
have to trace their family tree. No pressure.

family. Make sure everyone is turned toward the bride and groom, squeezed in, faces visible. Snap it a few times 
to make sure eyes are open. Now thank the family and release the extended family to leave (not hang around).

her parents, but don’t let them go. Instead, add his parents as well. After that, bring in the rest of his family as 
her parents leave. Easy.

For big groups (especially in the dark), remember that one light can cover everyone as long as you set it far 
enough away and angle it slightly toward the far side of the group.

 
dance. Get the wide shot, then get close. Those tender moments during a dance are priceless. But they’re hard 
to capture in the dim light while they’re moving. These aren’t posed photos, so you need to shoot a lot to get a 
few good ones. 

2. FAMILY FORMALS

1. FIRST-DANCE CLOSE-UPS
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10 Must-Have Shots on a Wedding Day | Phillip Blume

Know how your couple is exiting. Will they have sparklers? 
Great, you have some additional ambient light to play with. 
Bubbles? You better plan to backlight those suckers if you 
want to see them well. But don’t make exits harder than they 
need to be. Shoot at a higher aperture than usual to be sure you 
get them in focus as they run at you. This is also the rare time 

available light or backlighting strobes to create more ambiance.

A wedding is not that complex. Even though it’s a fast-moving 
live event, a lot is predictable—especially if you ask the right 
questions (and make the right suggestions) ahead of time. I 

every wedding I shoot.

Know the schedule. Know your must-have shots. Once you get 
those in the bag, you’re on your way to satisfying your client 

that help you stand out from the crowd.

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

Phillip and Eileen Blume are award-winning photographers just crazy enough to believe art 
can change the world. Having transformed their small-town home studio into a top brand, they 
now work with clients worldwide. The Blumes specialize in wedding and fashion photography, 
and continue to focus on what matters most to them: charitable projects that include adoption 
advocacy and documentary filmmaking to benefit children living in extreme poverty. Phillip 
is a monthly contributor to Shutter Magazine, and together the Blumes speak at numerous 
top industry events, have appeared on CreativeLIVE and have shared their inspiring vision of 
more meaningful photography from the TEDx stage. They are owners of three photography 
brands, including a newborn studio, and are the proud founders of ComeUnity Workshops for 
photographers who seek balance. They live with their children in rural Georgia.

theblumes.co

BONUS: GRAND EXIT
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Bay Photo’s Dream Prints bring paper prints to 
whole new level. Dream Prints are spectacular 

gradations, true-to-life colors, and superior 
clarity. They are printed at ultra-high resolution 
using 7 dye-based inks on your choice of 4 
premium papers. Paired with Bay Photo’s Color 
Correction service, you’ll experience your images 
in print like never before.

www.bayphoto.com

Ready to get your business back under control? 
With 17hats, the premier business management 

systems to guide your wedding clients from initial 

organized in no time! 

17hats even lets clients sign contracts and 
pay online. Goodbye clutter and chaos. Hello, 
organized and easier.

www.17hats.com

Enception delivers couture gowns right to your 
door, making stylish and artistic shoots easy, 
accessible and affordable. 

As an Enception client, you gain access to a 
unique collection of gowns that range from bridal 
to the hottest trends in high fashion. You can rent 
each piece individually, or become a Pro member 
and get 10 - 5 day rentals each year.

www.enceptionrentals.com

duration, the performance of the D1 compares 
well with many studio packs. And because it’s 
a compact monolight, it’s also lightweight and  
all-round. The D1 is a proven, dependable 
performer that won’t let you down.

The D1 is offered in three variants – 250Ws, 
500Ws and 1000Ws. You can buy a single D1, 
a Basic Kit with two heads or one of the Studio 
Kits with either two or three heads.

profoto.com/us/d1
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with Michael Anthony

Documenting Reality:
THE ART OF STORYTELLING IN WEDDING PHOTOGRAPHY
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THE IMPORTANCE OF STORYTELLING

Shutter Magazine

Shutter
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THE THREE ELEMENTS OF GOOD STORYTELLING

Light
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Composition 

Moment

• 

• 

• 
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TECHNIQUES FOR BECOMING A BETTER STORYTELLER

Layer Your Stories Together

Shoot in Sequences

Use Back-Button Focus (or Continuous Spot for Sony Shooters)

Get Close and Use a 24–35mm Lens
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Michael Anthony is the owner of Michael Anthony Studios, a wedding photography studio 
based in Los Angeles. He has won multiple awards in international image competition for his 
creative use of light, storytelling and environmental portraiture. The five-member team at 
Michael Anthony Studios photographs around 60 weddings and over 200 portrait sessions 
a year.

michaelanthonyphotography.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

www.tamron-usa.com
ONLY AVAILABLE AT YOUR 

AUTHORIZED TAMRON USA RETAILER

SP24-70  F/2.8 G2

SP 24-70mm F/2.8 Di VC USD G2 (Model A032)

Di: For full-frame and APS-C format DSLR cameras

For Canon and Nikon mounts

Exquisite performance. Meticulous details.
Introducing the new high-speed 

standard zoom lens SP 24-70mm F/2.8 G2.
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Product Review | Tamron SP 85mm F/1.8 Lens

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

The number-one lens for portraits is the 85mm, in my book. It is a must-have in your bag and one I use on almost 
every single shoot. Fast glass does not have to break the bank, and the Tamron 85mm 1.8 gives you the speed and 
low-light performance you need at a price point your wallet can afford. 

The lens has a nice bokeh, and it’s sharp and well built. But at the end of the day, it’s all about the results. Let’s 
check out what this thing can do. 

Some of the dirty details: 

• The only 85/1.8 for full-frame DSLRs with image stabilization, providing 3.5 stops of compensation.
• High resolving power perfect for today’s 50MP cameras.
• The lens delivers exceptional image quality fully open, excellent correction of aberrations and the resolving 

power with balanced bokeh we all crave.
• 

applied to the top element surface, prevents condensation and repels smudge-causing substances.

Learn more at http://tamron-usa.com/product/lenses/f016.html.

Why the Tamron SP 85mm F/1.8 Lens?
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Inspirations | Our Readers

Inspiration can come when you least expect it. As 

photographers, we are visual artists. We  express 

ourselves through our camera and the images we 

create. Inspirations represents a  sampling of our 

industry and the vision of  professional photographers 

from around the world. 

Congratulations to all our featured artists. Be inspired 

and create something that is you.

Sal Cincotta, Editor-in-chief
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live photography laugh always love
PPA VENDOR OF THE YEAR

fun products to love from H&H

Images by Photos Edge

www.hhcolorlab.com
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Slash of Light | Michael Corsentino
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Slash of Light | Michael Corsentino

 

INSPIRATION
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Slash of Light | Michael Corsentino

FRESNEL LIGHTING 

The Profoto Pro Zoom Spot served as my 
keylight. This focusable Fresnel, which has 
internal blades to customize the shape of the 
light, is hard to beat when crisp edges are 
called for.

lights on the model’s body, which is now 
illuminated only by the background 
light. It’s much easier to assess the 
adjustments needed when you craft 
your lighting one light at a time. 

the necessary light for subtle separation between the model and 
background. Note how dark the model’s body is and how little detail 

its beam fall into complete blackness, lacking any detail or 

background and one for the model’s body.
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Slash of Light | Michael Corsentino

I used this setup for the majority of the standing and 
ground poses. The exception was for the tightly framed 
portraits (reference Lighting Diagram 2). Both the key 
and strip box were raised and lowered as needed for 
standing and ground poses. During ground poses, I 
switched the strip box to a horizontal orientation.

from a vertical to a horizontal orientation.
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Slash of Light | Michael Corsentino

For the series of tightly framed portraits, I 
moved the gridded strobe to the opposite side 
and used it as a hair light. To maintain subtle 
illumination on the background, I simply 

toward it. 
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Slash of Light | Michael Corsentino

Michael Corsentino is an Orlando, Florida-based editorial fashion and portrait photographer. In 
addition to his busy shooting schedule, Michael is a passionate educator, teaching workshops 
domestically and internationally. He is an author of two books, writes a monthly lighting 
column for Shutter Magazine and is a regular contributor to Photoshop User magazine and 
JointheBreed.com.

michaelcorsentino.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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GICLÉE CANVAS | Starting at $55 Image © Salvatore Cincotta Photography

40%
OFF ANY SIZE

USE CODE MAYCAN40 | EXPIRES 5/31/18

*

CANVAS



So You Want to Write Your Own Book | Skip Cohen

with Skip Cohen

SO YOU WANT 
TO WRITE YOUR 
OWN BOOK
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So You Want to Write Your Own Book | Skip Cohen
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Sooner or later, many of you will start dreaming of 
publishing your own book someday. Your images look 

family love your photographs, and somewhere along the 

This month, I’m writing about writing your own book, 

They’re both outstanding goals, but they also have the 

business. They’re an ego and energy drain—and if not 

about everything you’ve worked so hard to build. 

wish for” umbrella. For most of us, being an author or a 
speaker is about fame, not fortune.

This month, let’s start with that book that’s been 
burning a hole through your soul for so long. Thanks 
to ePublishing, it’s easier than ever to publish your own 

There’s a series of questions you’ve got to be able to 
 

like this.



So You Want to Write Your Own Book | Skip Cohen
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Passage, 

books, and for years we gave them out as gifts. 

If you’re serious about doing your own book someday, think through some of the partners who might want to be 

use. Then, as your work on the book progresses, keep them in the loop. 

Body Parts

APE: Author, Publisher, Entrepreneur—How to Publish a Book

Most of the best-selling books in our industry have been written by the artists themselves, with no ghost writer. 

Going Pro

 

you publish.

your book.

CAN YOU BRING SOME PARTNERS INTO THE CONTENT?

SELF-PUBLISH OR WORK WITH A PUBLISHER?

CAN YOU WRITE?

ARE YOU AN EXPERT ON THE TOPIC?

WHAT’S YOUR TOPIC?

DO YOU HAVE THE TIME?
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Skip Cohen is president and founder of Marketing Essentials International, a  
consulting firm specializing in projects dedicated to photographic education, marketing 
and social media support across a variety of marketing and business platforms. He founded  
SkipCohenUniversity.com in January 2013. He’s been actively involved in the photo  
industry his entire career, and previously served as president of Rangefinder/WPPI and 
Hasselblad USA. He has coauthored six books on photography and is involved in several  
popular podcasts, including Weekend Wisdom.

skipcohenuniversity.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

INNOVATIVE. ENERGY EFFICIENT. AFFORDABLE.

LED LIGHTING SOLUTIONS
FOR EVERY PHOTOGRAPHER

PRODUCTS PICTURED ABOVE (LEFT TO RIGHT): LED-RL, LED-RLPS, LED-ELLG, LED1000, RGB-VL, LED30

WHAT IF YOU’RE NOT READY YET?



photographer michael anthony

gear sony 7rm3 | sony 16-35mm

exposure
lighting
location

image title our secret spot

f2.8 @ 1/125, ISO 250
profoto a1, off-camera bounce
city hall, pasadena, california
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final inspiration



"I'm not ruled by  
the circumstances"
Michael Anthony
“The one thing I value most about the Profoto system over 
any other lighting brand is creative consistency. I know that 
my equipment is going to work every single time no matter 
what environment that I'm working in and I know that I'm 
going to have the tools to create the perfect image to match 
my vision, every time.”

Watch the video at profoto.com/michaelanthony
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