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“The X-T20 is the perfect second 

camera to my X-T2. Without 
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shoot 24.3MP stills with my favorite 

film simulation overlays, capture 

4K video and use all my existing 

X Series lenses - on a body that’s 
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At Bay Photo, we know that you need a wide variety of options to display your images. That's why we 

offer thousands of combinations of sizes and options for you to choose from. We help you create the 

highest quality custom displays available anywhere.

Quality. Service. Innovation.
We’re here for you!

MetalPrints

Custom Displays for the Professional Photographer

Leading the Industry in Sizes, Options, & Quality

Clusters & Splits

 

Double Float AcrylicFramed Prints

 

Creative Edge

 

Standout

 

Exhibit Mount Display Stands

Images by: Max Seigal, Steve Harrington, Annie K. Rowland, Chris McLennan, Stephen Oachs, Teresa Lee

Learn more at bayphoto.com/metalprintsOrder a Sample Pack to see our 5 MetalPrint surfaces!



“17hats has been a complete game-changer for our business. 

me to focus on shooting and the experience I provide for my 
clients while 17hats handles the rest.” - Sal Cincotta

Get Started at 17hats.com

Chaos. 
17hats is the easy, all-in-one, business 

software for photographers.

17hats manages quotes, invoices, 
contacts, bookkeeping, and more.

Start for FREE at 17hats.com

Chaos.

17hats is the easy, all-in-one, business 
software for photographers.
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MISSION STATEMENT
Shutter Magazine’s focus is on photography education. Our goal is to provide current,

insightful and in-depth educational content for today’s professional wedding
and portrait photographer. Shutter uses the latest technologies to deliver

information in a way that is relevant to our audience. Our experienced contributors
help us create a sense of community, and have established the magazine as one of 

the leading photography publications in the world. 
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A message from the editor-in-chief

LAUNCH POINT

- Sal Cincotta

to think about tonal contrast in making a 

timeless fi ne-art feel
great photograph. It brings a

to images.

Black & white photography forces you



Shoot for Success With Self-Promotion | Skip Cohen

SHOOT FOR SUCCESS WITH
SELF-PROMOTION

BUILDING
BLOCKS

with Skip Cohen

Many photographers act as if they’ve got a top-notch publicist on their payroll, 
and do nothing to promote their business or brand. They act as if self-promotion 
is a dirty word and not something worthy of their time, when in reality it’s one 
of the most important aspects of building any business.

So, let’s get proactive and put you and your skillset in the spotlight.

13
  b

eh
in

d
th

es
h

u
tt

er
.c

o
m

12
   

S
h

u
tt

er
 M

ag
az

in
e 

. S
ep

te
m

b
er

 2
0

17



Shoot for Success With Self-Promotion | Skip Cohen

15
  b

eh
in

d
th

es
h

u
tt

er
.c

o
m

14
   

S
h

u
tt

er
 M

ag
az

in
e 

. S
ep

te
m

b
er

 2
0

17

Nothing demonstrates your skillset better than a self-promotional slideshow, together with the story of your 
business. Great images combined with a few short video clips and good music creates an instant demonstration 
of your skills, enthusiasm, commitment and passion for the business. 

Being a storyteller is one of the most important traits of great photographers, so learn to tell your own story. Here 
are the magic ingredients to telling your story.

• Your skillset: If your images are at best mediocre, stop adding insult to injury. Don’t show images that are less 

The majority need to be “wow” images—photos so good you’d have to show just one of them to get hired.

• Timing: Keep your self-promotional slideshow under three minutes. I shoot for two minutes or less.

• Music:
most of you is Mom. Pick music that stays in the background, that isn’t distracting, that adds to your story instead 

• Diversity: While a little diversity is great, don’t go overboard. Stay true to your core specialty. If you’re a wedding 
photographer, stay with weddings and people. If you’re a children’s photographer, stay with kids and families. It 

or fashion.

• Location, location, location:
about your Internet real estate. Don’t bury your video in your website. Put it right on the home landing page. Make 

VIDEO/SLIDESHOWS

Im
a

g
e

 ©
 J

a
ko

b
 O

w
e

n
s

The timing this month is purely coincidental, but we’re working with Photodex on a self-promotional video 
contest. We’re in search of the best self-promotional video from a photographer.

Here’s your chance to put together still images, a little video and great music for a shot at seeing your work 
highlighted online. But that’s not all. The amazing grand prize package is a Panasonic Lumix GX85 camera, 
an SP45mm lens from Tamron, a $250 credit for Bella Art Prints and Albums from Marathon Press, a new  
state-of-the-art Illuminati color and light meter and a year’s subscription to ProShow Web from Photodex. The 
package is worth almost $2,000.

The winning slideshow will be announced in November and shared on a number of websites, including those for 
Photodex and SkipCohenUniversity, and there will be an industry-wide press release.
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Even if you’ve been a little behind on your blog, it’s never too late to crank up the volume.

• Build a stash: One of the most important keys to a strong blog is consistency. If you’ve been posting every 
full moon, you’re wasting your time and cyberspace real estate. To make sure you’ve got something to post at 

at least 20 posts, you can maintain a consistent presence and not lose momentum. 

• “But Skip, I’ve got nothing to write about.” I’ve written about this before, but let’s hit a few ideas again.

• Holiday gift ideas: 
seeds. Share ideas on picture frames, canvas prints, albums, posters, etc. All it takes is one call to your 

• Picture-taking tips:

and even exposure. This is great content to share because it puts you in a position of being helpful to your 
readers and begins to establish your expertise. 

• Contests: Launch the occasional photo contest. It’s the perfect interactive way to get your readers 
involved. The grand prize winner gets a free portrait sitting.

• Community events: It’s time to bring back the old town crier. Share information about things going on 
in your community. Do things like walkathons. Help out the hosting association with your photography. 
The public loves to see local businesspeople giving back.

• Personal experiences: There’s nothing wrong with getting personal on your blog as long as you’re 
relevant. Know your target audience and share events in your own life they can relate to. Don’t get too 

• Throwback Thursday: I love throwback images as a marketing tool. Once every week or so, share a 
few old images to get your target audience thinking about those important memories. Write about how 
fast time goes by, how fast kids grow up and the importance of capturing those moments. Use throwback 
images to plant the seed for the importance of an updated family portrait.

• Use your pictures: Share images that demonstrate a point—what to wear on a portrait shoot, posing 
the kids with Grandma and composition. This is also a chance to demonstrate your ability as a storyteller 
with each image.

• How to hire a photographer: Share objective tips on what people should look for when hiring a photographer.

• Outdated material: Start by pulling old images off your site. Unless the image is one of the most incredible 
you’ve ever captured, it doesn’t belong on your website.

• Number of images:
photographers don’t need to break out images into subcategories like “getting ready,” “the ceremony,” “the 
reception,” “bridals,” etc. Everyone knows the timing of events at a wedding. Break it down to no more than two 

• “Groomals:” So many photographers want to share their brides but forget about the grooms.

• Diversity: Show your skillset, but don’t go overboard. Black and white, color, UV, macro—they’re all part of who 
you are. Just be careful that you don’t turn your galleries into a Photoshop demo.

• Albums: I love when artists show an actual album. No matter your specialty, building an album demonstrates your 
skills as a storyteller and can help plant the seed of other ideas with your target audience.

• Size matters:
big and extend beyond the bottom fold of the page, or they’re too small and I don’t get the full impact.
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Skip Cohen is president and founder of Marketing Essentials International, a 
consulting fi rm specializing in projects dedicated to photographic education, marketing 
and social media support across a variety of marketing and business platforms. He founded 
SkipCohenUniversity.com in January 2013. He’s been actively involved in the photo 
industry his entire career, and previously served as president of Rangefi nder/WPPI and 
Hasselblad USA. He has coauthored six books on photography and is involved in several 
popular podcasts, including Weekend Wisdom.

skipcohenuniversity.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

launching campaigns. If you want the community to be good to you, you’ve got to be good to your community. 
Get involved.

Share announcements about upcoming events on your blog. Share images of events you’re supporting. Get to 

with or without your camera.

One of the most important tools for building brand awareness is your relationship with members of the 
community. Here’s your chance to be more than just another vendor or retailer.

hard, but it does take time. Nobody knows your business like you do, and nobody but you can get people excited 
about your work.

shared today in perspective:

“We see our customers as invited guests to a party, and we are the hosts. It’s our job to make the 
customer experience a little bit better.”

- Jeff Bezos

the best.
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3 Ways to End the Wedding Season Strong | Vanessa Joy
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STRONG
TO END THE WEDDING SEASON

with Vanessa Joy

3 WAYS
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If you’re a seasoned wedding photographer, you already know that the last quarter of the season can get tough. 
Maybe you took on too many weddings this year, or maybe you feel a bit of longing with the end of wedding 
season in sight. Whatever it is, wedding professionals typically look forward to a little bit of a break come 
winter—except for those in warmer climates who are just getting started.

In the Northeast, weddings in September and October are ideal because of the pleasant temperatures and bright 
colors. The last thing we want to give our clients is a tired-out photographer. Here are my tips for making it 
through the last stretch of wedding season.

At this point in the season, you’ve perfected your wedding routine. You can do your photo session with your eyes 
closed and nothing can surprise you the day of. This is a good thing, but it can also lead to some serious boredom. 
Do yourself a favor and pick up your favorite fashion magazine, or scour the Internet for new ideas that you 
can try at your last few weddings of the year. Whether it’s a new posing technique or lighting trick, or simply a 
different way of shooting, now is the time to throw a few curveballs into your game since you have the basics 
down pat. It’ll give your clients images that don’t look exactly like everything you’ve shot that year, which will 
be great for social media. 

As I write this, I’m getting ready to attend a two-day photography workshop to give myself a boost that I’m in 

this year.

1.   THROW OUT THE COOKIE CUTTERS
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3 Ways to End the Wedding Season Strong | Vanessa Joy

Burnout happens when we’ve been doing something too long, or when we’ve been doing it without taking a 

irritated, tired or frustrated, you’re probably getting close to burnout. Don’t wait until you actually roll your eyes 
in front of your bride when she asks you to copy that stupid Pinterest picture; deal with it before then.

The best thing you can do, whether you’re already in burnout mode or feel yourself inching toward it, is to take 
a break. Some photographers like to still hold a camera, but do something more creative with it outside of paid 
work. Others, like me, need to put the camera away and completely detach from the photography world. Get a 

the recharge you need to give your couples your best work and your best you.

Here’s the big key to this step: You must not feel guilty about this off time. For a long time, I felt a great deal of 
shame when I took days off. Consequently, it made the time I took off completely useless because my body may 
have rested, but my mind didn’t. Human beings are not wired to never take a break. 

Breaks and boredom are what give our minds the free space to be creative, come up with ideas and get inspired. 
Even workaholic Sal Cincotta can attest to this. Sal has said that when he lays his head down at night, when his 

that’s when Sal starts texting her all his new business ideas. Rest—good things will come of it.

2.   AVOID BURNOUT
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It’s easy to start slacking off at the end of the year. A well-established shooting routine comes with a little bit of 
laziness. A lot of the wedding becomes second nature, so it’s tempting to be a bit lackadaisical about it. If you 
give into that mindset, things could start slipping.

I often see this happen not at the wedding itself, but before and after. When things appear simple, it’s easier 
to procrastinate. A little pressure keeps people on their toes. If you have staff, now is a good time to get them 
motivated so they don’t slack off either.

There are lots of ways to motivate yourself and your team. I offer incentives to look forward to, like an 
end-of-year party, or surprise them with little gifts here and there. It’s motivating for me to give of myself and 
my money, and I know they love the sentiment behind anything we do. And things we do together are great for 
team-building and studio morale. 

Staff meetings are another good way to boost morale. Keep your team in the know about how the company is 
doing, what goals have been reached and what lies ahead. These are wonderful ways to keep everyone on the 
same page and pushing the company forward together. Even if you’re a team of one, sitting down and looking 
at the year as a whole will motivate you.

If you have some staff, even if it’s just second shooters, read the book EntreLeadership: 20 Years of Practical 
Business Wisdom From the Trenches, by Dave Ramsey. It’s chock-full of amazing business advice, including 

anxious to start implementing the ideas in your studio.

3.   KEEP IT AT 100%
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3 Ways to End the Wedding Season Strong | Vanessa Joy

End-of-the-year burnout often results from taking on too much work. While having work is a blessing, it can also 
be a curse. One of the earliest decisions I made was to make sure I wasn’t overloading myself with weddings 

 
If you think you’re being overworked, you’re likely being underappreciated as well—and likely undervaluing 
yourself. The best cure for both of these things is to—gasp—raise your prices. You and your staff are worth the 
raise. Your clients are worth you not hating working their wedding. Your family and friends are worth the free 
time you’ll be able to spend with them. 

Time is your most valuable asset. Make sure it’s going to something of value at all times.

vanessajoy.com

Vanessa Joy has been a professional wedding photographer in New Jersey since 2002, and an 
infl uencer in the photographic community for years. Since starting VanessaJoy.com in 2008, 
she has taught photographers around the globe at almost every major platform in the industry 
(LearnPhotoVideo.com). Vanessa has been recognized for her talent and business sense at the 
renowned industry events CreativeLIVE, Clickin’ Moms, WPPI and ShutterFest. Her peers love 
her informative, open-book style of teaching.

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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MANY OBSESSIVE DECISIONS GO INTO CREATING THE PERFECT PRINT.
FOR YOU AND US BOTH.

To introduce the stunning printing power of the new family of Canon imagePROGRAF printers, we asked award-winning photographer 

Lindsay Adler to give us an inside look at the countless choices she obsesses over to create the perfect image. In the end, there’s only 

one name in printing she trusts to take her obsession further.

© Lindsay Adler

usa.canon.com/proprinters

Printed images simulated. © 2016 Canon U.S.A., Inc. Canon and imagePROGRAF are registered trademarks 
of Canon Inc. in the United States and may be trademarks or registered trademarks in other countries.

THE NEW

44” imagePROGRAF 
PRO-4000

THE NEW

24” imagePROGRAF 
PRO-2000

17” imagePROGRAF PRO-1000

TH
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5 Tips for Becoming a Better Photographer | Sal Cincotta
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TIPS FOR BECOMING A
BETTER PHOTOGRAPHER

with Sal Cincotta
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Never stop learning.

I have said this before and I will say it again. Business, photography, life—it’s not a destination, it’s a journey. 
Get your mind right. You will never know it all. Being a better photographer is not about any one skill. I started 

 

happen to an artist. 

Explore. Experiment. Fail. Repeat.

 
A valuable lesson for any artist is that you will never learn it all. You will never get to a point where you are 

that this is a journey that we are all on. And we are all at different points on this journey. 
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Make a list.

 

 

you still have more learning and room for growth. Your list is based on where you are right now.
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Education.

 
Shutter Magazine

 
how

 

 

what

 

Im
a

g
e

 ©
 S

al
va

to
re

 C
in

co
tt

a 
P

h
o

to
g

ra
p

hy



5 Tips for Becoming a Better Photographer | Sal Cincotta
36

   
S

h
u

tt
er

 M
ag

az
in

e 
. S

ep
te

m
b

er
 2

0
17

37
   

b
eh

in
d

th
es

h
u

tt
er

.c
o

m

Im
a

g
e

 ©
 S

a
lv

a
to

re
 C

in
co

tt
a

 P
h

o
to

g
ra

p
h

y

Practice.

 

 

 

 

 

You will walk away with six different images for your portfolio, but more importantly, you will have learned 
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At least it has been for me.
 

next day.
 

Sal Cincotta is an international award-winning photographer, educator, author and the publisher 
of Shutter Magazine. Sal’s success is directly tied to the education he received in business 
school. He graduated from Binghamton University, a Top 20 business school, and has worked 
for Fortune 50 companies like Procter & Gamble and Microsoft. After spending 10 years in 
corporate America, Sal left to pursue a career in photography and has never looked back.

salcincotta.com
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LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

Curiosity.



4
0

   
S

h
u

tt
er

 M
ag

az
in

e 
. S

ep
te

m
b

er
 2

0
17

Product Review | StickyAlbums

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

We have been using StickyAlbums from the very beginning. It’s a market leader that’s focused on one thing: helping 
us create great mobile apps. 

Like all things in the tech world, you have to innovate or die. StickyAlbums has released a new version that offers 
some crucial improvements to the platform. 

With the new upgrades, you now have the ability to control fonts and colors on your buttons for more obvious 
calls-to-action, and you can customize your layouts even more. 

BONUS: StickyAlbums also launched its new pricing guide templates. What’s this, you ask? Templates provide an 
exciting and simple way to send your clients pricing, with imagery of products, sample room layouts, etc. This is a 
much more powerful way to showcase your products and pricing than sending a PDF to your clients and hoping they 
connect the dots. Best of all, it’s free and completely customizable for you and your business. 

Why StickyAlbums?
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For more information, visit stickyalbums.com

with

product
review



4
5 

  b
eh

in
d

th
es

h
u

tt
er

.c
o

m

Im
a

g
e

 ©
 M

JR
 P

h
o

to
g

ra
p

hy

Featuring

46

58

72

88

100

1 1 6

132

148

| Glamour Photography in Black & White with Nino Batista

| 6 Tips for Capturing Authentic Moments on a Wedding Day with Phillip Blume

| The Art of the Black & White Commercial Portrait with Moshe Zusman

| Creating Daylight With Strobes with Michael Corsentino

| Using Capture One Pro 10 Presets and Styles with Dustin Lucas

| The Art of Capturing the World in Black & White with Chris Lettner

| Using Selective Color to Create Black & White Images in Photoshop with Unmesh Dinda

| Inspirations from Our Readers

THE

EDITION
BLACK & WHITE



4
7 

  b
eh

in
d

th
es

h
u

tt
er

.c
o

m

Glamour Photography in Black & White | Nino Batista

Im
a

g
e

 ©
 N

in
o

 B
a

ti
st

a

4
6
   

S
h

u
tt

er
 M

ag
az

in
e 

. S
ep

te
m

b
er

 2
0

17



4
8 

  S
h

u
tt

er
 M

ag
az

in
e 

. S
ep

te
m

b
er

 2
0

17

4
9
   

b
eh

in
d

th
es

h
u

tt
er

.c
o

m

Glamour Photography in Black & White | Nino Batista

Im
a

g
e

 ©
 N

in
o

 B
a

ti
st

a

As I said, I’ve been guilty in the past of converting an image to black and white simply because I was unsure what 
else to do with it in post, and I know that is something almost every single digital photographer has done as well. 

of the same shot (you even see photographers post both versions on social media, asking their followers which 
one they prefer). This is almost certainly indicative of a photographer making the unfortunate mistake of not 
having a complete vision for a shot up front. While you can convert an image to black and white arbitrarily and 

where do you start?

perceiving an image of something strictly in millions of different values. Sounds simple enough, but the absence 
of color means we need to focus on other things when we set out to shoot monochrome, because color palettes 
and other color theory considerations go right out the window. 

photograph, your conscious mind evaluates what the eyes are perceiving and accepting. Your mind understands 
that it is an illusion (which is what a photograph essentially is), and the entire experience is reconciled by your 
gray matter into a feeling, or at least an opinion. 

like reality except there isn’t any color, and therefore it is unmistakably not reality. That’s obvious enough, but 
somewhere in that odd mix of suspension of disbelief and perception lies the magic of a monochrome image.

impact of a good monochrome image. In my main genre, glamour photography, black and white makes few 
appearances. Most of my work is styled on set for color, as is common in commercial glamour. 

This was a major mistake, and that is what this article is about: deliberately shooting for black and white in 
glamour, and how it can make your monochrome work that much better. 
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Glamour Photography in Black & White | Nino Batista

and mood.

converted to black and white, any power or impact that color elements had immediately vanish, and you are 

pretty well. You are letting highlights and shadows take center stage, so you need to plan how you want them 
to play off of each other in your shot. The simplest way, though not the only way, is to set up something with 
strong contrast. 

image, but it’s one of my preferred ways. 

CONTRAST
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Glamour Photography in Black & White | Nino Batista

shape becomes even more important because the lack of color to distract the eye makes it more obvious. You 
should, ideally, be paying attention to geometry in your portraits on every shot, color or otherwise, but in 
monochrome it becomes even more of a priority.

Leading lines and posing of limbs, props and patterns in wardrobe—those are just a few examples of the geometry 

GEOMETRY
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utter lack of it, it’s especially important in the monochrome world. Texture can come from anything in your 

great texture include dynamic hair (frizzy, curly, shiny or wet), highly textured wardrobe (denim, for one), and 

TEXTURE

A perfectly clean image with immaculate wardrobe, makeup, hair and scene can make for a powerful, angular 
type of contrast. A dirty scene, with dust, dirt, mud, stained clothing and a wrecked environment can evoke a 

My favorite texture is 
skin. I am obsessed with 
retouching skin in a 
way that preserves and 
perfects texture (note I 

 

can bring out the failings in 
a bad skin retouch more 
than just about anything.
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Glamour Photography in Black & White | Nino Batista

 

photography portraits.

Nino Batista is a commercial glamour and exotic automotive photographer based in Texas. 
His work is regularly published in lifestyle and men’s publications all over the world, and he is 
regarded as one of the premier glamour photography and retouching educators in the United 
States. Nino is a senior writer at FStoppers.com.
ninobatista.com

CONCLUSION

emotional themes. 

MOOD
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Exquisite performance. Meticulous details.
Introducing the new high-speed 

standard zoom lens SP 24-70mm F/2.8 G2.
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For me, authenticity means that an image invokes an emotional response in the viewer. The viewer sees real 
emotion being expressed somewhere in the image, and then reacts by experiencing that same emotion. This is 

Oh no, the bride sneezed just as the crowd 
cleared.
the goods will come.

away the next tear more dramatically and with better expression. 

1. STAY ALERT
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6 Tips for Capturing Authentic Moments on a Wedding Day | Phillip Blume

should have made the printed page.)

2. INJECT EMOTION

There isn’t nearly enough space 
here to describe our complete 

that’s why we wrote it all down 
Posed to Playful 

scenarios now. Take a moment 
to bookmark it at http://bit.ly/
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3. PUT YOUR SUBJECT AT EASE

the aisle beyond the permitted distance.
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Capturing Authentic Moments | Phillip Blume

the distractions in wider compositions.

5. REFINE YOUR STYLE
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This minimal setup helps me capture more authentic moments because it allows me to remain less conspicuous 

4. MINIMIZE YOUR GEAR
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LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

Phillip and Eileen Blume are award-winning photographers just crazy enough to believe art 
can change the world. Having transformed their small-town home studio into a top brand, they 
now work with clients worldwide. The Blumes specialize in wedding and fashion photography, 
and continue to focus on what matters most to them: charitable projects that include adoption 
advocacy and documentary fi lmmaking to benefi t children living in extreme poverty. Phillip 
is a monthly contributor to Shutter Magazine, and together the Blumes speak at numerous 
top industry events, have appeared on CreativeLIVE and have shared their inspiring vision of 
more meaningful photography from the TEDx stage. They are owners of three photography 
brands, including a newborn studio, and are the proud founders of ComeUnity Workshops for 
photographers who seek balance. They live with their children in rural Georgia.

blumephotography.com

video this month to hear this bonus tip, and I’ll see you inside. 
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6. BE CRAZY

1-800-827-6278
tyndellphotographic.com

FOLDERS & MOUNTS | SPORTS MEMORY MATES | PORTRAIT BOXES 

PHOTO CASES | BAGS | FOLIOS | USBS | ALBUMS | ACCESSORIES

10% OFF your next online order over $150
CODE: shutterLOVE  ENDS 10/31/17

 

FREE LASER 
ENGRAVING 

OR FULL COLOR 
PRINTING 

on all USB and 
USB packaging ordersFEATURED PRODUCTS: 

Luxe fabric usb box with crystal fl ash drive

Portrait case in marine blue with gold foil imprinting



GET YOUR TICKETS NOW | SHUTTERFEST.COM/REGISTER

APRIL 3-4, 2018 | EXTREME APRIL 5
ST. LOUIS, MO.

2 DAYS. HANDS-ON. $99. (REG $249)



The Art of the Black & White Commercial Portrait | Moshe Zusman
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Black & White Commercial Portraits | Moshe Zusman
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I’ve heard wedding workshop instructors say more than once, “If the white balance is off and the lighting is 
horrible, just convert it to black and white, boost the contrast and grain, and call it photojournalism.” That always 
bothered me. I learned from my mentors that a black-and-white photo should be black and white from initial 
conceptualization, from creation to delivery. 

When you think about creating a black-and-white photo, ask yourself, why black and white? Some clients simply 
want it for a particular marketing look or just for the love of black and white. Either way, you should know why 
you’re shooting in this style.

In this article, I focus on a recent black-and-white project I did for a commercial client. Whitman Walker is a 
healthcare provider focused on the LGBT community. They found me through a black-and-white series on my 
website, at https://www.headshotdc.com/black-white/. 

The client showed me a mood board that demonstrated an attention to details, light and contrast, especially high 
contrast. Black-and-white photography is great at emphasizing these things. After brainstorming with Whitman 
Walker, we determined that the most important element for the campaign featuring volunteer patients of the 
provider was the natural feel and look of people and their expressions.

We scheduled the patients to come in and out all day in groups of one to three. We photographed them fairly 

photographing each person or group, and then I spent a few extra minutes showing each person their images on 
the big screen. They wouldn’t get to pick their images—that was the job of the PR team—but I love getting my 
subjects excited about a project.

The most important element in the campaign was to 
make people look real, natural and not like models. My 
lighting had to be simple and versatile, with minimal 
adjustment of contrast and exposure between sittings. 
I used the Profoto D2 Air 1000w/s and a 3x4 softbox 
about 2 feet camera right and 3 feet above camera. A 
second moonlight was behind my subjects, lighting the 
plain white backdrop. Then all I had to do was direct 
people, make them feel comfortable with me and the 
camera, and encourage them to have some fun. 
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we reverted them back to color. My retoucher cleaned up the images and we presented them to the client. After 
their OK, we converted them back to black and white. I created a preset in Lightroom that worked perfectly. I 
had to adjust exposure and contrast where needed. 

Im
a

g
e

s 
©

 M
o

sh
e 

Z
u

sm
an

Im
a

g
e

s 
©

 M
o

sh
e 

Z
u

sm
an



Black & White Commercial Portraits | Moshe Zusman
78

   
S

h
u

tt
er

 M
ag

az
in

e 
. S

ep
te

m
b

er
 2

0
17

79
   

b
eh

in
d

th
es

h
u

tt
er

.c
o

m

Im
a

g
e

s 
©

 M
o

sh
e 

Z
u

sm
an

The images were to be printed on a large scale for use on buses and buildings, so I used all 50 megapixels my 
camera had to offer, which pleased my retoucher. 

It’s awesome to see your work printed so big, and used for a great cause.

Tip 1 - Identify the style and concept with a mood board. 

I hate wasting my clients’ time and my time. Setting the general idea and look helps me focus on what I  
need to do.

Tip 2 - Create contrast—not in post, at least not yet. 

Create it with light. When you photograph black and white, contrast is key. Light your images with more contrast 

Tip 3 - Focus on the eyes. 

shape is the eye. There are always exceptions, like when people don’t look at the camera or laugh with their eyes 
closed. But for the most part, the eyes are extremely important in black-and-white portraits.

Tip 4 - I shoot in Raw. 

That means we shoot black-and-white photos in color. I create a quick preset in Lightroom and show the client 
the proofs in black and white, even when I tether in the studio and show them the images on the spot. I don’t want 
to distract them with color. I want them to visualize the images already in black and white.

4 TIPS FOR BLACK & WHITE COMMERCIAL PHOTOGRAPHY
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Good luck on your next black-and-white project, and check out this video for more.

Over the last decade, mirrorless hybrid photography has evolved from 

a niche, video-focused subset into the new standard for professional 

still photographers and videographers alike. With incredible detail 

retention, true-to-life color, dual image stabilization, advanced auto 

focus and built in WiFi, LUMIX compact, lightweight LUMIX cameras 

and lenses offer the best of modern imaging technology along with 

the unlimited possibilities of 4K video frame capture and editing. 

We’ve changed photography. Now it’s your turn.

#wherelumixgoes

Why settle for photo only?

Photo Credit: Ben Grunow | DC-GH5 with Leica DG Vario Elmarit 8-18mm Lens
                                                         1/400 sec, F/5.6, ISO 100, Focal Length 12mm (24mm, 35mm camera equivalent)

D C - G H 5
D M C - G 8 5

Moshe Zusman is recognized for his innovative, bold use of light and color with a distinctly 
modern edge. The Washington, D.C.-based Moshe has been shooting for more than a decade, 
and specializes in weddings, portraits, headshots and events. He has been featured at numerous 
workshops and conferences, including WPPI, PhotoPlus Expo, Imaging USA and ShutterFest, 
and also hosts his own workshops at his D.C. studio.

www.headshotdc.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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Tamron’s new SP 24-70mm F/2.8 Di VC 
USD G2 achieves top-level image quality and 
performance. At 5 stops, it provides the highest 
image stabilization performance of any lens in 
its class thanks to its Dual MPU system that also 
yields excellent focusing speed and accuracy. 

lock, TAP-in Console compatibility and more 
round out this new G2 zoom.

tamron-usa.com

Present pricing to your clients in style with 
these gorgeous Leather Folios. Genuine leather 
is cut from the same high-quality hides we 
use to make our albums and lined with the 
same crushed velvet we use in our New York 
Collection albums.

Customize your Folio with your logo, clients’ 
names, dates, etc with custom engraving - 
available at no additional charge.

scalbums.com

American Color Imaging offers beautiful albums 
for any occasion.  The Riveli line allows you to 
completely customize your album with over 80 
cover options and 11 gilding options.  We also 
offer Album Boxes up to 12x16.
 
With Riveli Albums you can offer your client a 
one of a kind creation they will cherish for years 
to come.

acilab.com/products/riveli-albums

duration, the performance of the D1 compares 
well with many studio packs. And because it’s 
a compact monolight, it’s also lightweight and  
all-round. The D1 is a proven, dependable 
performer that won’t let you down.

The D1 is offered in three variants – 250Ws, 
500Ws and 1000Ws. You can buy a single D1, 
a Basic Kit with two heads or one of the Studio 
Kits with either two or three heads.

profoto.com/us/d1
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Beauty Lighting Made Easy | Michael Corsentino
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Creating Daylight With Strobes | Michael Corsentino
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After exhaustive research, I had some clues but no clear answers about how these images were created.
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model. In this arrangement, the light from the strobes 

broadened and diffused, creating a gorgeous, even, soft 
wash of illumination resembling window light.
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Creating Daylight With Strobes | Michael Corsentino

In this diagram, you can see that while this lighting technique requires a fair amount of space and gear, at the 
end of the day, it’s a technically simple and straightforward style of lighting.

I also set up a Mola Softlights Demi beauty dish in case I needed additional localized contrast on the model’s 
face. This is a great option, but one I didn’t end up needing.
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Creating Daylight With Strobes | Michael Corsentino

The resulting catchlight created in the model’s eyes is soft and broad, and resembles window light.
with the rest of this fruitful shoot.

Michael Corsentino is an Orlando, Florida-based editorial fashion and portrait photographer. In 
addition to his busy shooting schedule, Michael is a passionate educator, teaching workshops 
domestically and internationally. He is an author of two books, writes a monthly lighting 
column for Shutter Magazine and is a regular contributor to Photoshop User magazine and 
JointheBreed.com.

michaelcorsentino.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at
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It illuminates the background and provides enough coverage to properly light the model, while allowing her 
freedom of movement within a relatively large “box of light.”
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Lush Velvet Gown | Starting at $149

Starting at $99 | 25% off  of your fi rst rental | Use code FIRST25

enceptionrentals.com 
Fashion & Wedding Rentals delivered right to your doorstep



USING CAPTURE ONE PRO 10

Whether you are shooting for grayscale or converting images due 

and simple execution. Capture One Pro 10 offers a wide range of 

my fellow Lightroom and third-party plugin users walk away, 
hear me out.

Capture One Pro 10 is simple to customize and make your own. 
Check out my piece in last month’s Shutter, “Migrating From 
Lightroom to Capture One,” to familiarize yourself with Capture 
One Pro 10 for Lightroom or Camera Raw users. Capture 
One Pro 10 has made it simple to do a large majority of your 
black-and-white editing without the need to edit in another software 
or plugin. This article shows you how to use the presets, styles and 
tools of Capture One to make your black-and-white editing not only 
easier, but prettier. 

with Dustin Lucas
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Capture One Pro 10 Presets & Styles | Dustin Lucas

Like my fellow Lightroom users out there, I am comfortable using 

only way I can process 800 wedding images and deliver them to a 
client, proof ready, in under two hours. In Capture One, presets are 
used to apply single tool adjustments. It’s easy to create them, and they 
can easily be applied in steps or stacked. (1) 

You’ll notice there is a tool tab for each type of adjustment, like 
Exposure, Color, Details, Lens and Local Adjustments, but there’s not 
one for black and white. (2) Right-click on any of the default tool tabs, 
and a drop-down menu appears. Hover your cursor over Add Tool Tab 

holding Option, clicking the one you want to move and dragging it to 

SINGLE STEPS WITH PRESETS (7) You can name the preset whatever you want, and you’ll notice that it’s automatically saved into a folder. This 

computer to further customize and organize your preset menu. (9) 

1

2 3

4 5

6 7

8

9
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Capture One Pro 10 Presets & Styles | Dustin Lucas

 
in a Matte Tone folder. (14) Work on the opposite end and adjust the black-and-white points to increase 

 

10 11a

11b

12a 12b

13 14

15 16



10
6
   

S
h

u
tt

er
 M

ag
az

in
e 

. S
ep

te
m

b
er

 2
0

17

10
7 

  b
eh

in
d

th
es

h
u

tt
er

.c
o

m

Capture One Pro 10 Presets & Styles | Dustin Lucas

settings. Remember, this has to be done for each Tool you want to change. 

What does that mean exactly? When you reset all adjustments for an image, it will revert back to these 
settings. (19ab) 

and adjustments in each with a single click. Let’s start by examining 

to see if there is anything usable for wedding creatives. (21) 

The Portrait 0 style is a pretty simple application that 
converts to black and white, drops the red and blues, lifts 
yellows, and adds contrast and a hint of brightness. (22) 

THERE’S NOTHING SUBTLE ABOUT STYLES

17 18

19a 19b

20

21

22
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Capture One Pro 10 Presets & Styles | Dustin Lucas

After we apply all the tools, we can 

the menu bar, click on Adjustments, 

tricky part because you have to select 
each adjustment that you want to 
save. Remember that the preselected 

Let’s work on creating a variation of Portrait 
0 with the preset adjustments we made 
previously. We can stack presets on top of each 

all these tools together. (24) I like to apply the 
matte effect made with the Levels tool and 
apply a Curve to further adjust the dark tones. 

tones; by adding clarity and structure to the 
image, we retain the detail lost with our toning 

24

25 26

23a 23b 23c

27 28

29

30a 30b 30c



11
0

   
S

h
u

tt
er

 M
ag

az
in

e 
. S

ep
te

m
b

er
 2

0
17

11
1 

  b
eh

in
d

th
es

h
u

tt
er

.c
o

m

Capture One Pro 10 Presets & Styles | Dustin Lucas

Once you invest time in the setup, it’s a simple click from there to apply your adjustments. An alternative is 
to purchase styles through Capture One or other reputable vendors. Capture One offers five different packs: 

Presets and styles can be used when importing images into Capture One, but you can choose only one. Apply 

predetermined settings do not fit the image. Remember that you can create custom default settings for your 
camera as well. These two combinations become very important to efficiency.

custom-assign the “A” key to apply Auto adjustments makes it even easier. You can even select multiple images 

separately from your style or preset.

We can also start to incorporate split toning to add some creative color tones to the highlights and shadows. 

create a preset for step adjustments or save as a style. 

TIPS & TRICKS

31a

31b

32

33a 33b

34a 34b
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Capture One Pro 10 Presets & Styles | Dustin Lucas

it’s a simple click-and-go with black-and-whites. There’s no need to edit in another program and lose the 

me the results I need, faster.

Customizing your workspace can mean the difference between editing in minutes or hours. Take the time to 
set it up. Do not be afraid to drag tools onto your images to better dial in settings. This is a cool feature of 
Capture One.

Dustin Lucas is a full-time photographer and educator focused on the wedding industry and 
the academic world. After achieving his master of fi ne arts degree, a career opportunity opened 
once he began working with Evolve Edits. Through teaching photography classes and writing 
about photography, Dustin continues to expand his infl uence on art and business throughout 
the industry.

evolveedits.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

THE RESULTS
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THE ART OF CAPTURING THE WORLD IN BLACK & WHITE
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ALWAYS CARRY A CAMERA
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RIGHT PLACE, RIGHT TIME
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Documentary Photography | Chris Lettner
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DON’T BE AFRAID TO TALK TO STRANGERS GET CLOSER
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Documentary Photography | Chris Lettner

USE SMALL CAMERAS

BLACK & WHITE
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Documentary Photography | Chris Lettner

chrislettner.com

Chris Lettner studied journalism and communications in Vienna and Prague, where he currently 
lives. He travels a few months out of the year, and is interested in places undergoing rapid 
transformation. Recent trips have taken him to Cuba, Iran, China and Burma. His work has been 
published by CNN, the BBC and Vice.

So Timely...

FUJIFILM, INSTAX and SHARE AN ORIGINAL are trademarks of FUJIFILM Corporation and its affiliates.
©2017 FUJIFILM North America Corporation. All rights reserved.

FujifilmInstax.com;       Facebook.com/FUJIFILM.INSTAX;       @Instax;       @fujifilm_instax_northamerica
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Product Review | Bay Photo Curved MetalPrints

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

If your reaction is anything like mine, it’s going to be one of shock and awe. I am not kidding you. When this 
product hit my desk, I dropped a few choice four-letter words. In a good way. It’s different. It’s impressive. It’s 
something I know my clients will want. That’s what it is all about, isn’t it? 

We have to continue to innovate our product offerings. We have to continue to give our clients a reason to want more 

The details:

· 12 sizes, from 4x6 to 12x18, including panos

· Convex or concave curve type

Why Bay Photo Curved MetalPrints?
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For more information, visit bayphoto.com
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Using Selective Color to Create Black & White Images in Photoshop | Unmesh Dinda
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Kill the saturation, and your image becomes black and white. Well, technically it does, 

black and white? Will they look light gray? Dark gray? White? Or maybe light gray with a 
slight gradient of dark gray? 

Making these decisions for how each color will be rendered is what makes 

USING SELECTIVE COLOR TO CREATE
 
BLACK & WHITE IMAGES IN PHOTOSHOP
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Using Selective Color to Create Black & White Images in Photoshop | Unmesh Dinda

You can also minimize the Photoshop window, locate the image in your system and then drag and drop it into 

The exception is that if you are importing a Raw image, it will open up in Adobe Camera Raw. In that case, 

has now changed to Open Object. Click on Open Object. The image will now open up as a smart object. If you 

you want to change something. 

Make some areas of the reds darker and some areas brighter?

STEP 1: IMPORT

STEP 2: ADD THE GRUNGE
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Using Selective Color to Create Black & White Images in Photoshop | Unmesh Dinda

the swatches and Press X to toggle between the foreground and the background color.

As said before, white are the areas where a layer appears and black are the areas where a layer 
disappears. We just painted the car area white, and that’s why the details are showing up.

Y

a mask.

which you can see beside the layer thumbnail. 

Right now, it might seem that the Details layer is gone, but it’s actually still there. Masks allow you to control 
the areas where the layers appear or disappear. In a mask, black are the areas where the layers disappear and 
white are the areas where the layers appear. Since the Details layer has a completely black mask, it is just 
not appearing.
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Using Selective Color to Create Black & White Images in Photoshop | Unmesh Dinda

making sure that the Details layer is selected. Click on the adjustment 

icon in the Adjustments panel (if you cannot see it, go to Windows 

adjustment layer on top of that by clicking on the adjustment layer 

STEP 3: PUTTING LAYERS TO WORK

it by using the four sliders. In this case, we will do the same, but here’s the trick. We will take away 
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Using Selective Color to Create Black & White Images in Photoshop | Unmesh Dinda

The top two icons allow you to toggle between 
the properties of the mask and adjustment layer.

your settings as a preset. It will appear in the 

allows you to target a color in the image. Click 

a bunch of colors, like Reds, Yellows, Greens, 

sliders happens to only the yellow areas of the 
image.

a second to understand what’s happening here. 
Do this by clicking on the eye icon beside the 

The Four Sliders: 
slider to the right, it introduces more cyan into the red areas of the photo. If you take the slider to the left, 
it introduces more red in the red areas. That’s because red is the opposite of cyan.

STEP 4: PROCESSING THE COLORS USING THE SELECTIVE COLOR 
ADJUSTMENT LAYER

Reds:  
Yellows: 
Greens: 
Cyans: 
Blues:
Magentas: 
Whites: 
Neutrals: 
Blacks: 

Now, you might notice something interesting. Apart from all the regular colors, there are three things that might 
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Using Selective Color to Create Black & White Images in Photoshop | Unmesh Dinda

 Note:

STEP 5: SPECIAL EFFECTS

effect to particular areas of the image. We do that with masks.

the bright areas brighter, pick a point on the right and drag it up. If you want to make midtones 
darker, pick a point in the middle and drag it down.

contrast. Soft Light creates a little contrast.



14
4

   
S

h
u

tt
er

 M
ag

az
in

e 
. S

ep
te

m
b

er
 2

0
17

14
5 

  b
eh

in
d

th
es

h
u

tt
er

.c
o

m

Using Selective Color to Create Black & White Images in Photoshop | Unmesh Dinda

Since adjustment layers come free with a white mask, we just need to turn the white mask into a black one. 

Select the brush and make sure the foreground color is white. If it’s not, press the letter D to reset the swatches 

where you want to bring out the highlights.

Push the slider of the underlying 
layer from left to right. This 

from the areas that are already 

and click on the slider to break 
it apart. Push the slider farther to 
smooth the transition between the 

to the left, as shown in the image.

The bottom right one makes bright areas darker. The top left 
slider makes dark areas darker. The top right one makes bright 
areas brighter, and the middle one controls the midtones.
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Using Selective Color to Create Black & White Images in Photoshop | Unmesh Dinda

see it, go to Windows > Properties.

STEP 6: ADD A VIGNETTE
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Using Selective Color to Create Black & White Images in Photoshop | Unmesh Dinda

Again, with the layer selected, go to Filter > Filter Gallery. Under the Artistic tab, choose Film Grain. Make sure 

Grain:  Highlight Area: Intensity: 

STEP 7: THE FINAL EFFECT: FILM GRAIN

desired settings.

Unmesh Dinda is a commercial retoucher and Photoshop educator based in India. His fi rst 
experience with Photoshop was at age eight when his dad brought home the family’s fi rst 
computer. He runs a popular Facebook page on photography called PiXimperfect, and is a 
winner of Nikon’s #IAMShutterbug contest and the All India Gold Medal in Digital Painting. 
His YouTube channel has 200 videos on Photoshop and Lightroom, many of which have been 
featured on popular photo sites like SLR Lounge.

youtube/piximperfect

Get blown away by this year’s lineup of MAX speakers who are pushing the boundaries in 
photography and video. Hear from National Geographic photojournalist Annie Griffiths, Story 

Art founder Karen Alsop, and more. Sign up, save, and get inspired.

Learn more at max.adobe.com

Shutter Magazine readers save US$400 on a full conference pass.* 
Use promo code 17PSM when you register.

ADOBE MAX  
THE CREATIVITY CONFERENCE

OCTOBER 18–20, 2017, LAS VEGAS, NV

Annie Griffiths Karen Alsop

* See terms at max.adobe.com/terms.
© 2017 Adobe Systems Incorporated. All rights reserved. Adobe and the Adobe logo are either registered trademarks or trademarks of Adobe Systems Incorporated in the United States and/or other countries. 

All other trademarks are the property of their respective owners.
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Inspiration can come when you least expect it. As 

photographers, we are visual artists. We  express 

ourselves through our camera and the images we 

create. Inspirations represents a  sampling of our 

industry and the vision of  professional photographers 

from around the world. 

Congratulations to all our featured artists. Be inspired 

and create something that is you.

Sal Cincotta, Editor-in-chief
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GICLÉE CANVAS | Starting at $55

ACRYLIC BLOCKS | Starting at $60

METAL PRINTS | Starting at $40

ACRYLICS | Starting at $60
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You can read every business book until you’re blue in the face, but what happens when that isn’t enough, when 
you are stuck in a rut while just starting out, or, worse, stuck at a plateau after establishing your business? Here 
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Laurin Thienes is the cofounder and director of operations for Evolve Edits, the leading 
post-production house for wedding and portrait photographers in the U.S. He studied 
photography at the Brooks Institute of Photography, and has been photographing weddings 
for 15 years. The native of Portland, Oregon, currently lives in O’Fallon, Illinois, with his wife, 
Melissa, son Lukas and redheaded 6-year-old daughter Sophia.

evolveedits.com

Pushing Past the Wall | Laurin Thienes

Where will LUMIX take you?

DC-GH5LK

www.cccamera.com

LUMIX GH5 4K Mirrorless Camera with 
Leica DG Vario-Elmarit 12-60mm F2.8-4.0 Lens
• 20.3 Megapixels, 3 Inch Touch Tilt LCD
• 5-Axis Dual Image Stabilization 2.0
• Internal 4:2:2 10-Bit 4K Video at 24/30p, 6K & 4K Photo
• Splash/Dust/Freezeproof Rugged Design

SHOP TODAY AT ANY LOCATION
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with Michael Anthony

TOOLS OF THE TRADE
choosing the best cameras for wedding photography
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Best Cameras for Wedding Photography | Michael Anthony

2017 is a great year for photographers. Technology has advanced at such a rapid pace, and continues to offer 
some of the best tools available to do what we love doing. With all the options, how do you choose a primary 
camera system? Wedding shoots comprise a mixture of product, portrait and action photography—so how do 
you know which system works best for all these needs?

I recently tested multiple camera systems to see which came out on top. Since we are comparing cameras for 
wedding photography, I will focus on full-frame or larger sensors. Most full-frame sensors today give better 
overall low-light performance than APS-C or Micro 4:3 cameras. While I love some of the options in those 
categories, full-frame cameras are favored by professionals.

I’ve broken the article into two broad categories of wedding cameras: what I call the “wedding workhorse” 
and the “speed demon.” Within each category, I unpack four attributes: image quality, autofocus performance,  
low-light ability and ergonomics.
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Best Cameras for Wedding Photography | Michael Anthony

I was an early adopter of the Canon system, so this 
one was high on my list. Last year, I purchased a 1DX 
Mark II as my main wedding camera, but when I had 
the chance to get my hands on the 5D Mark IV, I was 
amazed at how awesome it was. First, the ergonomics 
are what we expect from a Canon body. Little has 
changed in the 5D series, or any Canon body for that 
matter. You can look at this as a good thing or a bad 
thing, depending on how large your hands are, but the 

distribution compared to a mirrorless option, like the 
Sony a7 or a9 series, which is something I had taken 
for granted in DSLR cameras. This is the only camera 
in the series that has a legit touch screen that operates 
as well as your phone. That is a great feature once 

a touch screen, but it has one of the best I have tested.

Image quality is awesome. Canon has improved 
Dynamic Range in this edition, a blessing for wedding 
photographers. Details render sharply, and Canon has 
the best selection of glass on the market, rivaled only 
by Nikon. Sony is catching up in this department, 
but options are still limited and Sony lenses are still 
20 percent more expensive than Canon and Nikon’s. 

Color depth is excellent, and its sensor was rated by 
DxOMark as the best that Canon has ever made. The 
system falls a bit short of the Sony a7R II in that test, 
but is still perfectly acceptable as a wedding camera.

Autofocus is fast and clear. Canon uses a 61-point 

technologically is a bit long in the tooth when compared 
to some of the newer options. But most importantly, 
the autofocus is accurate and allows easy switching 
between single shot and continuous focus points by 
mapping the DOF preview button. Canon also offers 
dual-pixel autofocus, which makes live-view focusing 
incredibly accurate. It’s one of my favorite features of 
this camera.

Low-light performance is awesome, and Canon really 
did listen to its users. Each iteration of the 5D series 
keeps getting better. ISO isn’t a problem until you 
get into the 8000 range as long as your subjects are 
properly exposed. As of the writing of this article, this 
is my favorite option for photographers looking for a 
single wedding camera.

CANON 5D MARK IV 
$3,499 MSRP

IMAGE QUALITY | 4/5

AUTOFOCUS PERFORMANCE | 3.5/5

LOW-LIGHT ABILITY | 4/5

ERGONOMICS | 4/5

The workhorse category encompasses the most common cameras used in wedding photography. If you could 
choose just one camera, it would fall in this category. 

Let’s look at systems from the big three: Canon, Nikon and Sony.

THE WEDDING WORKHORSE
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Best Cameras for Wedding Photography | Michael Anthony

This camera is a bargain at its current price, and is 
set to be replaced in the near future. It is a very good  
all-around option for those in the Nikon system. Dynamic 
range is only a hair short of the a7R II, and the camera has 
better battery life than both of the other options in this 
class. The Nikon sits between the other cameras in terms 
of color depth. It has very high ISO performance, but is 
bested by the 5D Mark IV in this category.

The Nikon is a bit heavier than the Canon and much 
heavier than the Sony (although weight evens out on the 
Sony once you add a G Master lens). 

Where the Nikon currently falls short is the autofocus 
system. The autofocus has just 15 cross-type autofocus 
points, which are the only ones worth using. The LCD 
screen is dated with poor resolution. It’s not touch 
capable, but image quality is still excellent.

Nikon, like Sony, does not have the service options 
available for professionals like Canon does. Canon 
offers quicker turnaround times and overall better 
service options, such as equipment loaners and overnight 
shipping.

The Nikon is still the best bet for those invested in 
that system. Although there have been rumors of the 

out of business anytime soon, so I wouldn’t base my 
purchasing decision on the rumor mill. 

Of more concern is Nikon’s lack of innovation. While 
people may claim the same of Canon, that is not the case. 
Canon’s business strategy has been market segmentation, 
holding back features from one camera to encourage 

the video features, but Sony has consistently improved 
its cameras with each new release. Many photographers 
and videographers may not like that strategy, but Canon 
is adding innovative features to its cameras—just not 
combining them into a single option.

The reason people have been worried about the innovation 
from these two companies is because they are comparing 
them to Sony, which is updating its camera line and 
releasing new options almost yearly. Sony is a newcomer 
to the professional imaging world, so it’s racing to put 
a product line out there to encourage purchasing. Once 

updates should be on par with the other companies. This 
happens a lot in technology. Look at Apple shortly after it 
released the iPhone. The iPhone was updated with a new 

to rock the device market again, and innovation slowed 
in order to make the most revenue out of the current 
technology.

As I am writing this, Nikon has just released a teaser 
trailer for the D850, which will be the successor to this 
camera. The specs haven’t been released yet, so one can 
only hope that it’ll be amazing. 

NIKON D810  
$2,799 MSRP

IMAGE QUALITY | 4/5

AUTOFOCUS PERFORMANCE | 2/5

LOW-LIGHT ABILITY | 3.5/5

ERGONOMICS | 3.5/5

I chose this camera because Sony just introduced 
another camera into its lineup, the a9, which has been 
marketed as a sports camera. We will get to that in 
a minute. The a7R II was revolutionary, much like 
the 5D Mark II was years back. This camera features 
mirrorless technology, is incredibly compact in size 
and has a 42mp sensor that allows for beautifully 
resolved photographs that can print large and edit well. 
It has 14 stops of dynamic range, the same as many  
medium-format cameras on the market. This means  
you have much more latitude in post-production. 
The color depth on the Sony is the highest of all 
the workhorse cameras. Low-light performance is 
exceptional, with minimal noise in well-exposed 
images at 6,400 ISO. I was surprised by how it handled 
high ISO at high resolution. The a7R II has a feature 
called Eye-AF that allows you to use a separate button 
on the camera to lock focus on the eye. This excellent 
feature is so useful in photographing people.

There’s no question that the Sony has the highest 
image quality in this category, but it is far from the best 
option for wedding photographers. The a7R II lacks in 
some key features we require. Solid autofocus is the 
big one. The menu system is clumsy, and in order to 
change focus points, you have to map custom buttons 
and use your dials to change them, which takes two 
to three button presses each time you want to make a 

change to your selected focus point. That’s not too big 
of a deal once you get used to it, but it was a problem 
that bothered many photographers, which is why Sony 
added a joystick to the new a9. The autofocus is a bit 
slow and struggles in low-light environments. Glass 
options are limited, but Sony is quickly rectifying that 
with its G Master line. By the time you’re reading 
this article, Sony will have released the 16–35mm,  
24–70mm and 70–200mm trinity of pro lenses. 

When shooting with the a7R II, one of the biggest 
things that worried me was the lack of dual card slots, 
which, again, was corrected in the latest iteration of 
the a9. This is a crucial feature, and almost all cameras 
released today have it. The a7R II and the a9 are an 
excellent combination for those with bigger budgets.

Pricewise, Sony doesn’t currently have an option  
for photographers looking for a full-featured  
wedding camera that compares with the offerings from 
other manufacturers.

Battery life is a major problem with this camera 
because the size of the battery is small to match the 
size of the camera. Mirrorless systems eat battery life, 

the a7R II three to four times during a wedding.

SONY A7R II 
$2,899 MSRP

IMAGE QUALITY | 5/5

AUTOFOCUS PERFORMANCE | 2/5

LOW-LIGHT ABILITY | 4/5

ERGONOMICS | 3/5
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Best Cameras for Wedding Photography | Michael Anthony

This category features cameras that are geared toward action. Autofocus and frame rate are priorities, as are build 

carry the highest price points.

THE SPEED DEMON
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This camera was just announced, and the specs look 
incredible. It features 20FPS shooting, which is 
revolutionary. With no blackout of the shutter, it’s the 
only camera that can capture live action without any 
blackout in the screen whatsoever.

The a9 has 693 autofocus points compared to Canon’s 
61. It has all the features we were missing in the a7R 
II, including dual card slots, better battery life (only 
half of the 1DX, however), dynamic range close to 
the 1DX, plus lower and higher ISO. The camera is 
fast and renders beautiful photos. Sony added custom 
menus, and it still has the ability to map custom keys to 
different functions. In other words, the user interface 
is greatly improved.

The autofocus system is known as being incredibly 
accurate. Using this camera in continuous mode blew 
me away. After using it for a few weeks, I can say that 
the innovation packed into this camera lives up to the 
hype. Tracking running subjects with a shallow depth 

the release of this camera that Sony is not holding back 
in innovation.

As with all new technology, this camera does have 

First, it had a hard time locking focus using a native 
70–200GM lens during a simple studio headshot in 
low ambient light conditions. Next, and this is a big 

was performing impeccably, but when switching over 
to AF-Continuous mode and high-speed shooting, 
the camera locked up and shut down in the middle 
of my shooting sequence. Thankfully I had my 5D 

unacceptable for a wedding photographer. (Disclaimer: 
After I reset the camera, this didn’t happen again. 
The camera went into “data recovery” mode and 
recovered most of the photos leading up to the failure, 
but it seems that everything that was on the buffer was 
not recoverable.) 

I wouldn’t let this experience dissuade you from 
buying it. It is exceptional, but it’s also brand-new, so 

updates. I have continued to use the a9 and have not 
experienced this problem again in over a month.

I am impressed with what Sony has done for the price 
point. This is an excellent camera for receptions and 
ceremonies. One of the biggest gripes people have 
with it is that Sony doesn’t currently have the glass to 
accompany it. But Sony’s G Master trinity of lenses, 
along with the 85mm F/1.4, should be enough to cover 
most people’s needs.

SONY A9  
$4,495 MSRP

IMAGE QUALITY | 4/5

AUTOFOCUS PERFORMANCE | 5/5

LOW-LIGHT ABILITY | 4/5

ERGONOMICS | 3/5
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It has 153 autofocus points, which is excellent for a DSLR. It is completely weather-sealed, like the other two 
bodies above. The D5 can shoot at 14FPS, which is very fast. Color depth is outstanding, and it has a slightly 
higher resolution than the 1DX, but not as high as the a9.

The D5 does not have as good a dynamic range as the other two cameras in this class, which is one of the 
reasons I would put it at the bottom of the list. That being said, its 12.5 stops of dynamic range is still very good, 
considering how far we have come the past few years.

Ergonomically, this camera is comparable to the 1DX Mark II, which means it is heavy and bulky compared to 
the a9. You may or may not like a larger camera. I keep my wedding cameras as light as possible because I am 
holding onto them all day long.

The differences between the 1DX Mark II and the D5 are marginal. If you are considering either of these cameras, 
you are probably well invested in one of the system’s glass. I wouldn’t consider jumping ship for either of them.

NIKON D5  
$6,499 MSRP

IMAGE QUALITY | 3.5/5

AUTOFOCUS PERFORMANCE | 4/5

LOW-LIGHT ABILITY | 4/5

ERGONOMICS | 3/5

for years. The 1DX is built like a tank, but that comes at a cost in terms of size. In the past, professionals 
didn’t care about size as much. As mirrorless technology increases in popularity, people are starting to enjoy the 

This camera has incredible ISO performance. It’s got a dual processor, with one processor dedicated to the AF 
system alone. Dynamic range is the best in this group of speed demons, and the battery life is excellent, but not 
on par with the Nikon. Wedding photographers don’t need all of this camera’s features, like GPS, but the speed 
helps capture important moments.

This camera is compatible with Canon’s incredibly diverse line of lenses, and features a blazing-fast 16FPS.

CANON 1DX MARK II 
$5,999 MSRP

IMAGE QUALITY | 3.5/5

AUTOFOCUS PERFORMANCE | 4/5

LOW-LIGHT ABILITY | 4/5

ERGONOMICS | 3/5
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THE MEDIUM-FORMAT MONSTER
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In early 2017, Fuji broke new ground with its release 
of the GFX 50S. While digital medium-format systems 

manufacturer was able to make the price competitive. 
At $6,500, this is not an inexpensive tool, but in the 
medium-format world, it’s a bargain. The Hasselblad 
H6D-50c, which uses the same sensor, was $25,995, 
but it recently dropped to $17,995. Hasselblad was 

time in this arena. I include this camera here because at 
its current price point, it’s available to many 
professional studios.

The term  refers to the sensor size of 

sensor has to be larger than full frame 35mm, but 
smaller than 4x5 large format. The Sony sensor inside 
the GFX is not as large as the 100mp Phase One, but it 
is larger than a full-frame 35mm. Sensor size impacts 
overall image quality and tonal range, and offers more 
dynamic range and color depth. 

the Phase One system, but then concluded that as a 
wedding photographer, it was just not a big enough 
need in my business to justify the enormous cost. That 

changed with the GFX 50S. After I picked one up, I 
was amazed by the quality of the images. The color 
tonality is just amazing.

The GFX 50S is a mirrorless system, which makes it 
no bigger than your standard DSLR. The GFX solves a 
major pain of medium-format systems by introducing 
a 425-point focus system, along with a joystick 
and touch-to-focus technology. It has face detection 
as well.

While most medium-format cameras have slow 
autofocus, the GFX is incredibly accurate, even when 
using the touch screen. Rather than a traditional optical 

that allows you to save space if you need to pack light. 

and color previews, so the need for test shots with 
natural-light images is essentially moot. 

Ergonomics are incredible, and this is my favorite 

I highly recommend this camera to any higher-end 
wedding studio that is looking to expand its offerings. 
We use this system for our wedding portraits, in-studio 
shoots and portfolio work.

FUJIFILM GFX50S  
$6,499 MSRP

IMAGE QUALITY | 5/5

AUTOFOCUS PERFORMANCE | 3.5/5

LOW-LIGHT ABILITY | 3.5/5

ERGONOMICS | 5/5
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Michael Anthony is the owner of Michael Anthony Studios, a wedding photography studio 
based in Los Angeles. He has won multiple awards in international image competition for his 
creative use of light, storytelling and environmental portraiture. The fi ve-member team at 
Michael Anthony Studios photographs around 60 weddings and over 200 portrait sessions 
a year.

michaelanthonyphotography.com

LEARN MORE.
youtube.com/btsShutterMagazine
Click here or check us out at

SIGMA USB Dock
Update, adjust & personalize. Customization never 

thought possible. Sold separately.

Learn more sigmaphoto.com/usb-dock

All made in Japan. Our entire line-up on sigmaphoto.com. USA 4-Year Service Protection

SIGMA Corporation of America | 15 Fleetwood Court | Ronkonkoma, NY 11779, U.S.A. | Tel: (631) 585-1144

Follow us on Instagram @sigmaphoto and Facebook.com/sigmacorporationofamerica

24-70mm F2.8 
DG OS HSM
Case and Hood (LH876-01) included. 

USA 4-Year Service Protection

Introducing a pro-level performance lens optimized for 

the era of ultra-high megapixel cameras. 

This premium workhorse zoom features a constant 

aperture of F2.8, Optical Stabilization (OS) system, and 

a newly designed Hypersonic Motor (HSM) for fast AF 

performance. 

COVETED.If you’re considering a move to Sony, the a9 could be the camera that helps you make that leap. The new iteration 
of the a7 on the horizon will hopefully add dual card slots that make use of the new battery and the a9 autofocus. 
Once that happens, Sony will have a good all-around system. 

I own cameras from Sony, Canon and Fuji, and have used both Nikon and Panasonic. Canon has the most 
well-rounded set of lenses, lighting, camera bodies and support for the professional wedding photographer. 

While the size of mirrorless units is a plus, as soon as you add the glass to the body, the size difference 
becomes negligible. 

When you factor in user interface, Canon Professional Services support and its diverse line of lenses, Canon 
currently has the best offerings for wedding shooters. This can change as other manufacturers quickly catch up 
with their offerings, but Sony has announced that it is expanding professional support in North America. Sony 
is also working hard to diversify its lens lineup, and Nikon is vowing to rock the photography scene with new 
innovation soon. 

As I said at the top, it is a great time to be a professional photographer.

ROUNDUP



REINFORCED LENS-SWAPPER

JUNK DRAWER PADDED SHOULDER STRAP

QUILTED INTERIOR & 
REPOSITIONABLE DIVIDERS

SALVATORETHESTORE.COM



photographer salvatore cincotta

gear canon 1d x | canon 70-200 f/2.8 

exposure
lighting

location

image title alone at the top
f5.6 @ 1/320, ISO 200

natural light
moab, utah
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Power in all 
the right places
Profoto B1X
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The Profoto B1X improves on the B1 in three significant areas: 
power, power and power. A more powerful modeling light, a 
more powerful battery and extended HSS power range. Add to 
that two new OCF reflectors and you’ll find with the B1X, we’ve 
redefined the on-location flash yet again.

Discover the B1X at profoto.com
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What sets a professional photographer apart from everyone 
else is the ability to control nature, even if your clients are on 
top of a cliff. The Profoto B2 is a powerful battery flash that 
enables you to create images regardless of the sun being 
there or not. Packed in a portable package with TTL, HSS and 
120+ Light Shaping Tools to choose from, so you can create 
the sunshine you want.

Learn more at profoto.com/us

Lin & Jirsa
bring their own sunshine
Profoto B2
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